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Meandering streams, along with lakes and forests, weave 
through the wonderland of Arizona’s White Mountains.  
Photograph by Kerrick James.
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Seeing With New Eyes

Having only driven through Arizona decades ago on a cross-country 
trip (southern Arizona, in summer, no less), I long subscribed to a 
stereotype for the entire state: arid, oppressively hot, and overly pep-

pered with golf courses and retirement communities. So this month’s features 
on two of WorldMark’s Arizona resorts—Pinetop and Bison Ranch—and their 
surrounding areas were wonderful eye-openers for me.

Start on page 10 to learn of an alpine Arizona with wide-ranging charms, 
including cool mountain air, pine forests, and fascinating relics of Old West 
and Native American history. Savvy WorldMark owners—well-experienced 
in the magic of the state’s White 
Mountain region—share their sto-
ries and favorite haunts, and two 
WorldMark resort managers (big 
Teri and little Terry!) give expert 
local guidance as well.

The Adventure Club specializes 
in presenting new ways to look at 
the world, and this month’s events 
are particularly enticing. Beginning 
on page 26, you’ll be tempted with opportunities to explore the marvels of 
Spain; partake in two unique San Francisco escapades; kick off the next winter 
holiday season with an amazing Disneyland® offer; choose from three cruise 
lines for sailings to Mexico, and both ends of the Caribbean; and use your cred-
its to book any airfare, cruise, or tour package Trendwest Travel has to offer.

With experience—and age—comes insight. This is the upside of the march 
of time. You learn that things are not always what you think they are, and 
entire, astonishing universes open up. When you became a WorldMark owner, 
you took a giant step into what was once the unknown for you: a new and bet-
ter way to vacation. Here at Destinations, we want to honor that decision with 
every issue. We’ll keep looking for new visions and new horizons to share with 
you. We’ll learn together.

COMING 
NEXT 
MONTH

➤
The Golf Issue: Golf discounts for WorldMark owners, and WorldMark resorts with 
adjacent courses, including The Golf Club at Terra Lago in Indio, Calif. Also: Golf 
lessons for credits; Footloose in Costa Rica; Seattle and Anaheim baseball events; 
cruises to Mexican Riviera, Eastern Caribbean, and Baja.
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Inventory Specials: A recurring, remarkable offer

Get into the swim with 
great summer deals
You’ve been waiting for summer all year, and now it’s just around the corner. Dive into 

the fun by planning your getaway now. It’s easy—and economical—with Inventory Specials. 
Instead of sitting empty, selected unreserved WorldMark units can be booked for just 4.2 cents 
per credit, up to 60 days in advance. Low cost, longer booking window, and wide range of destina-
tions—it all adds up to great, super-cheap vacation opportunities for you each month.

How inexpensive is it? Monday through Thursday nights in this issue’s featured resorts—
Pinetop and Bison Ranch—in a one-bedroom unit in Red Season are 875 credits each. 875 x .042 
= $36.75 a night! 

HERE ARE YOUR 
JUNE AND JULY 
SPECIALS: 

June—Midweek and 
Limited Weekends
Galena, IL
Grand Lake, OK
Pinetop, AZ
Rancho Vistoso, AZ

June—Midweek Only
Angels Camp, CA
Big Bear, CA
Bison Ranch, AZ
Cascade Lodge, BC
Windsor, CA

June—Exotic
Denarau Island, Fiji

July—Midweek and 
Limited Weekends
Galena, IL
Grand Lake, OK

July—Midweek Only
Rancho Vistoso, AZ
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Rancho Vistoso, AZ

Exclusions are 
July 1-4. 

These may 
vary at 

certain resorts; 
check with 

your vacation 
planning 
counselor.

You can find a resort’s credit values in your Daily Vacation Credit 
Values booklet or through the Resort Gallery on the WorldMark Web site 

at www.worldmarktheclub.com. The resort gallery link is on the home page, left column. Simply multiply the 
resort’s credit values by .042 to find out its midweek and weekend rates.

WHAT’S THE COST?

To make reservations and for more information, call the Vacation 
Planning Center at 1-800-457-0103. Availability changes constantly! 

Keep abreast of the latest Inventory Specials in this monthly magazine (excluding January) or go to 
www.worldmarktheclub.com.

HOW TO BOOK

❯❯

INVENTORY

SPECIALS
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On march 9, 2006, the World-
Mark Board of Directors gath-

ered for their regular quarterly meeting. 
The following were among the topics 
discussed at this session:

Midway easement: Carmen Cook, 
CTRG in-house counsel, clarified the 
current situation between the impend-
ing WorldMark Midway (Utah) re-
sort and the adjacent Homestead Golf 
Course. Part of Homestead Golf Course 
is located on the resort property pursu-
ant to easement in favor of Homestead; 
the easement was in place before the 
property was purchased to be a World-
Mark resort. Homestead has an option 
(expiring October 5, 2006) to purchase 
the area which is already encumbered 

by the easement. The following motion 
was made and unanimously approved: 
To authorize the board’s officers to sign 
an agreement and other documents 
necessary to convey the easement area 
to Homestead should they exercise their 
right to purchase.

Rentals: A solution was sought regard-
ing the problem of owners who rent 
hundreds of thousands of WorldMark 
Vacation Credits from other owners, 
re-rent them for profit, or stockpile 
them for personal advantage. The 
board decided to consider approaches 
that would not completely hinder an 
owner’s ability to rent vacation cred-
its for personal use, and to schedule 
a special meeting before the regular 

June meeting to discuss options.

Owner kiosks: Board president Gene 
Hensley reviewed e-mail from an own-
er proposing that owner groups be al-
lowed to set up kiosks at the Annual 
Owners Meeting. Currently, only ven-
dors offering services to the majority of 
owners are allowed to operate kiosks. 
The board agreed to maintain the cur-
rent policy, but revisit it as necessary in 
the future.

Board election results: Results of 
the 2005 election were ratified by the 
board. Existing officers remained the 
same: Gene Hensley, President; Dave 
Herrick, Vice President and Treasurer; 
John Henley, Secretary.

Notes From the WorldMark Board

Each year, your club holds 
an election to fill posi-

tions on its board of directors.  
Nominations are now being 
accepted for two positions on 
the 2007 board. All recom-
mendations must include:

• Your name, owner num-
ber, and the following signed statement: “I hereby nominate 
(nominee’s name and owner number) for WorldMark, The 
Club’s Board of Directors.” Both you and the nominee must 
be owners in good standing.

• One brief paragraph (150 words or less) on the nominee’s 
background and qualifications, along with a brief statement if 
the nominee so desires.

Please mail, fax or e-mail your nomination to:
WorldMark Election
Attn: Leslie Hibbard
WorldMark, The Club

9805 Willows Road NE
Redmond, WA  98052
Fax: 425-498-3082
E-Mail: Leslie.hibbard@trendwest.com
All nominations must be postmarked by Wednesday, 
June 7, 2006.
The WorldMark Board of Directors will announce its selec-

tion of nominees in the Annual Owners Meeting notice mate-
rials, which will be mailed to all owners in August. Once you 
read this information, please immediately complete and mail 
your proxy ballot to ensure that we meet the 15% quorum 
required to hold this year’s Annual Owners Meeting.

We want you to receive your voting information in a timely 
manner. Please ensure that all your contact information is 
accurate. Corrections may be sent to the above WorldMark 
address; or to Owner Services at ownersupport@worldmark
theclub.com.

Save the date! This year’s Annual Owners Meeting 
will be held on Thursday, October 19, 2006, at 7 p.m. 
at the Meydenbauer Center, 11100 NE 6th Street, 
Bellevue, WA, 98004.

Nominations are Now Open for 
the WorldMark Board of Directors
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May 2006 Classes 
Owner Education—a fun and free way to learn all about your ownership. 
Classes are held at Trendwest sales locations unless otherwise indicated. 
Reservations are required. For reservations, please call 1-800-397-5968, 
Mon–Fri, 6 am–9 pm; Sat–Sun, 6 am–5 pm. Class times and locations are 
also listed online at www.worldmarktheclub.com/education.

N. CALIFORNIA 
Angels Camp, CA 
Tue, May 9, 6 pm

Tracy, CA
Holiday Inn Express
3751 N. Tracy Blvd.
Tue, May 16, 6 pm-E

Fresno, CA
7215 N. First St.
Tue, May 23, 6 pm

Reno, NV
At resort
Sun, May 14, 2 pm
Sun, May 14, 4 pm-E

Roseville, CA 
Thu, May 4, 6 pm-E
Sat, May 13, 10 am
Sat, May 13, 2 pm-E
Thu, May 18, 6 pm
Thu, May 25, 6 pm-E

San Jose, CA
2880 Stevens Creek Blvd.
Wed, May 3, 6 pm-E
Wed, May 10, 6 pm
Sat, May 13, 10 am, 2 pm
Wed, May 17, 6 pm-E
Sat, May 27, 10 am, 2 pm

Stockton, CA
2323 Grand Canal Blvd.
Thu, May 11, 6 pm

Walnut Creek, CA
Sat, May 6, 10 am
Sat, May 6, 2 pm-E
Tue, May 16, 6 pm
Sat, May 20, 10 am, 2 pm
Tue, May 23, 6 pm-E
  
Windsor, CA 
Thu, May 4, 6 pm
Thu, May 18, 6 pm-E

S. CALIFORNIA
Bakersfield, CA 
Mon, May 15, 6 pm

Big Bear, CA 
Thu, May 4, 6 pm

Irvine, CA 
18301 Von Karman Ave.
Wed, May 24, 6 pm

Las Vegas, NV
At resort on Las Vegas Blvd.
Sun, Apr 30, 1 pm
Sun, Apr 30, 3 pm-E
Sun, May 7, noon
Wed, May 17, 2:30 pm
Sun, May 21, 2:30 pm

Oceanside, CA
At resort
Thu, May 11, 6 pm
Thu, May 25, 6 pm-E

San Diego, CA
Sat, May 13, noon-E
Sat, May 13, 2 pm 
Wed, May 31, 6 pm

San Dimas, CA
Sat, May 6, 10 am-E
Sat, May 6, noon
Wed, May 17, 6 pm 
Tue, May 30, 6 pm

Torrance, CA
Mon, May 8, 6 pm
Mon, May 22, 6 pm-E

Westlake Village, CA
Tue, May 2, 6 pm
Tue, May 16, 4 pm-E
Tue, May 16, 6 pm

MOUNTAIN
Boise, ID 
At 800 S. Industry Way
in Meridian

Thu, May 4, 6 pm-E
Thu, May 4, 8 pm
Fri, May 12, 6 pm
Thu, May 18, 6 pm-E
Thu, May 18, 8 pm
Tue, May 23, 6 pm
Wed, May 31, 6 pm-E
Wed, May 31, 8 pm  

Broomfield, CO  
Fri, May 5, 6 pm–E
Sat, May 6, 2 pm
Wed, May 10, 6 pm
Wed, May 10, 8 pm-E
Wed, May 17, 6 pm
Wed, May 24, 6 pm
Wed, May 24, 8 pm-E
  
Englewood, CO 
Fri, May 5, 10 am–E
Sat, May 6, 10 am
Sat, May 6, noon-E
Thu, May 11, 6 pm
Tue, May 16, 6 pm-E
Tue, May 16, 8 pm
Thu, May 25, 6 pm  

Idaho Falls, ID
Fri, May 19, 6 pm-E
Tue, May 30, 6 pm
Tue, May 30, 8 pm-E  

Overland Park, KS 
Tue, May 9, 6 pm-E
Tue, May 9, 8 pm

Rancho Vistoso, AZ 
Fri, May 5, 6 pm
Sat, May 6, 10 am-E
Fri, May 26, 6 pm-E
Sat, May 27, 10 am

Salt Lake City, UT
Wed, May 3, 6 pm
Thu, May 4, 6 pm-E
Fri, May 12, 6 pm-E
Sat, May 13, 10 am
Thu, May 18, 6 pm

Fri, May 19, 6 pm-E
Tue, May 23, 6 pm
Wed, May 24, 6 pm-E
Wed, May 31, 6 pm

St. George, UT
Tue, May 16, 6 pm-E
Tue, May 16, 8 pm

Tulsa, OK
Tue, May 9, 6 pm
Tue, May 9, 8 pm-E

Wolf Creek, UT
Tue, May 2, 6 pm
Thu, May 11, 6 pm-E
Thu, May 11, 8 pm
Sat, May 20, 10 am-E
Sat, May 20, noon
Thu, May 25, 6 pm

NORTHWEST
Birch Bay, WA
Tue, May 2, 6 pm
Sat, May 20, noon
Sat, May 20, 2 pm-E
Tue, May 30, 6 pm

Bothell, WA
Wed, May 3, 6 pm
Thu, May 11, 6 pm
Thu, May 11, 8 pm-E
Wed, May 17, 6 pm
Thu, May 25, 4 pm-E
Thu, May 25, 6 pm

Burnaby, BC
Mon, May 8, 6 pm

Coeur d’Alene, ID
Held at the CDA Resort
across from sales office
Sat, May 13, 10 am
Sat, May 13, 2 pm-E

Depoe Bay, OR
Sat, May 20, 10 am 
Sat, May 20, 2 pm-E

Discovery Bay, WA
Sat, May 6, 10 am
Sat, May 6, 2 pm-E
Sat, May 27, noon

Eugene, OR
At Red Lion Hotel
205 Coburg Rd
Thu, May 4, 6 pm

Federal Way, WA
Thu, May 4, 6 pm
Wed, May 10, 4 pm
Wed, May 10, 6 pm-E
Thu, May 18, 6 pm
Wed, May 24, 6pm 

Leavenworth, WA
At Icicle Inn Best Western
Tue, May 9, 4 pm-E
Tue, May 9, 6 pm

Seaside, OR
Wed, May 3, 6 pm
Thu, May 18, 6 pm
Fri, May 19, 6 pm-E

Seattle, WA
The Camlin
Fri, May 12, 7:30 pm
Mon, May 22, 4 pm
Mon, May 22, 6 pm-E
No free on-site parking

Tri-Cities, WA
At Clover Island Inn
435 Clover Island Dr.
Kennewick
Thu, May 11, 6 pm

Vancouver, WA
Tue, May 2, 6 pm
Wed, May 10, 6 pm-E
Wed, May 17, 6 pm
Wed, May 31, 4 pm-E
Wed, May 31, 6 pm 

KEY
All classes are general 
information except those 
marked with the follow-
ing codes:
E = All about exchanges
S = Gen. info. taught 
in Spanish

OWNER
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RESERVATIONS REQUIRED — MAKE YOURS TODAY AT 1-800-457-0103
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Last fall Cendant Corporation 
announced its dissolution into four 

new, separate corporations. On March 
16, 2006, it was revealed that the name 
of the new hospitality company would 
be Wyndham Worldwide.

Stephen P. Holmes, Cendant vice 
chairman and the new company’s 
chairman and chief executive officer, 
said Wyndham Worldwide “represents 
the elevation of a signature brand with 
high consumer appeal to serve as our 
new corporate identity.”

Cendant’s two highly regarded resort 
development brands, Trendwest Re-

sorts and Fairfield Resorts, will contin-
ue to operate under their own names, 
as will their respective timeshare pro-
grams WorldMark, The Club and 
FairShare Plus. Dave Herrick, Senior 
Vice President of Trendwest Manage-
ment and WorldMark Operations, af-
firmed: “While our future spin-off and 
the addition of the Wyndham brand 
represents a new chapter in the history 
of Trendwest, our WorldMark owners 
will continue to receive the same ex-
ceptional value and world-class service 
they’ve come to expect from Trendwest 
and WorldMark employees.”

Winner!
TWINKLE FARINGER of Lodi, Calif., 
won a three-night WorldMark stay 
when we selected her completed 
resort comment card in our drawing for 
March. Fill out that card every time you 
vacation at a WorldMark resort—you 
could be our next winner.

Transaction must be initiated through Trendwest’s Real Estate Referral Office to qualify. Vacation credits will be available only to WorldMark members who register first 
with Trendwest and have been referred to the participating local broker by the Trendwest Real Estate Referral ProgramSM.  Owners going directly to the individual real 
estate brokers without referral will not be eligible to partake in this offer. Some transactions may not be eligible. Program may not be available in all states.

“Buying my new home through the Trendwest 
Real Estate Referral ProgramSM was the best real 
estate experience I have ever been through. And the 
additional permanent vacation credits are going to 
allow me to take an extra-long vacation this year!”

Janice Anderson, WorldMark owner since 1998

CALL US FIRST when it’s time to buy or sell your home, 

and you could earn 1,000 permanent WorldMark 

credits—renewed automatically every year—for life.

 The Trendwest Real Estate Referral ProgramSM  

provides expert service from the nation’s top real 

estate brokers through an exclusive program available 

only to WorldMark owners. If you’re buying and selling 

a home, you could earn up to 2,000 lifetime credits! 

Call today and find out if you qualify.

Inquire online at  www.worldmarktheclub.com/owners/realestate.shtml 

Earn 1,000 
Lifetime Credits 
When You Buy or 

Sell Your Home

C A L L  T O L L  F R E E  A T  1  8 7 7  8 6 9  9 6 7 2

Cendant’s Hospitality Spin-Off: 
Wyndham Worldwide

Holiday 
Closures
In honor of memorial day, the 

Adventure Club, Owner Services, 
and Trendwest Travel will be closed 
on Monday, May 29; the Vacation 
Planning Center (Reservations) will 
be open from 6 a.m. to 2 p.m.
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Two for
the Rim 
Your WorldMark resorts at Pinetop and Bison Ranch 
offer distinct settings for the pleasures of pristine air, 
resident critters, and outdoor activities galore

By Rebecca Hughes

Focus on  Pinetop + Bison Ranch



f you picture arizona as one big, hot, dry desert, you 
need to take a trip way up above it all, into the high country 
of the beautiful White Mountains and along the Mogol-
lon (pronounced MUG-ee-un) Rim. Just north and east of 
the state’s center, this oasis offers sweet air, mild year-round 
temperatures, four seasons, spectacular views, and an as-
tounding array of activities. 

WorldMark boasts two resorts strategically located along 
this high country: Pinetop in the east, in the White Moun-
tains; and Bison Ranch in the west, on the Mogollon Rim. Al-
though only 50 miles (1.1 hr) apart, and convenient to many 
of the same activities, the two resorts have different “feels.” 

Real-life dreams
If you—or anyone you know—had childhood dreams 

of living in a cabin in the woods, or of swaggering into a 
Western movie, Pinetop and Bison Ranch, respectively, can 
help you live out those dreams—but with all the comforts 
of home. Pinetop (managed by “big Teri” Ries) is nestled in 
peaceful woodlands, a whopping 7,200 feet above sea level. 
Bison Ranch (managed by “little Terry” Burrus), “down” at 
6,600 feet, immerses visitors in Old West atmosphere. 

The women’s nicknames, which date from when Terry 
worked for Teri as assistant manager at Pinetop, have noth-
ing to do with size. “I keep telling Teri, ‘It’s about impor-
tance,’” Terry smiles.

Some owners add a visit to the high country onto a trip 
to WorldMark’s Rancho Vistoso resort in Tucson—200 
miles (4.1 hrs) from Pinetop; 250 miles (5.3 hrs) from Bi-
son Ranch. Most WorldMark owners who visit Pinetop 
and Bison Ranch live in the Phoenix area—known locally 
as the Valley of the Sun, or the Valley for short. They come 
up to the high country to escape from the heat of the sum-
mer and to play in the snow in the winter, especially at 
Sunrise Park Resort, near Pinetop. But even when there’s 
no snow on the ground, there’s tons of fun to be had in the 
mountains and along the Rim in the winter.

As owners drive north—and uphill—from the Valley of 
the Sun, their ears start popping, and the air they breathe gets 
cooler and fresher. The sun-baked sand, scattered with the 
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Left: Arizona’s high country enjoys full seasonal changes, and presents 
numerous opportunities for corresponding outdoor activities. Above, 
left to right: Colorful Bison Ranch could double as a movie set for a 
Western; Pinetop offers shaded refuge amidst the evergreens.
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rude gestures of cacti, gives way to sagebrush; 
then pine, spruce, fir, and oak trees; and finally 
to wildflower-bedecked meadows up above the 
tree line. Along the way, many owners listen 
to country & western music on the radio, or 
slip in a CD or tape of the C&W band called 
Mogollon. (They live in Phoenix now but hail 
from the area right around Bison Ranch.)

Like the plentiful migratory birds on view 
here, many WorldMark owners keep com-
ing back to Pinetop, while others prefer Bison 
Ranch. And some swear by combining trips 
to the two resorts—a few nights at one, then 
a few at the other—turning their pleasant trip 
up from the Valley into a loop, with different 
sightseeing detours on their way up and down. 

Pleasing choices
However they plan their trips, owners who 

visit the high country get away from it all and 
relax in the ways that please them most:

• Between glorious sunrises and sunsets, 
many savor outdoorsy days that revolve around 
golfing, hiking, biking, swimming, boating, 
bird-watching, fishing, hunting, or rock col-
lecting. They go horseback-riding right on the 
grounds of Bison Ranch. They ski at Sunrise 
Ski Park, or explore the Petrified Forest, both 
near Pinetop. 

• History buffs discover the Old West at Fort 
Apache, near Pinetop. They see Indian ruins, in-
cluding Montezuma Castle, near Bison Ranch; 
Casa Malpais, near Pinetop; and even Canyon 
de Chelley, two hours northeast of Pinetop. 

• New Age devotees check out the artsy 
towns of Sedona and Jerome, and the eco-
logical architecture of Arcosanti, all west of 
Bison Ranch.

• Others enjoy scenic drives, or shopping, or 
24-hour gambling, dancing, and Vegas-style 
shows at Hon-Dah Casino, near Pinetop. 

The high country is also a great place to 
hang out with family or your true love—or 
all by your lonesome—around a gas fireplace 
or a TV (with DVD and VCR, of course). It 
couldn’t be a more restful setting—for what-
ever you have in mind.
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Focus on  PinetopPinetop manager 
“big Teri” Ries  
and Bison Ranch 
manager “little 
Terry” Burrus.
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ruce johnson gazes out one of the many windows in the living room 
of the two-bedroom unit at WorldMark Pinetop where he’s staying with 
his wife Dell (Frances), after visiting friends in Prescott, Ariz. “This area 
is beautiful,” he says. “It reminds me of Lake Arrowhead, where I went 
to bible college. What a nice, quiet getaway from the rat race!” 

The back of the Johnson’s unit, like all the others at Pinetop, faces the world’s largest 
stand of Ponderosa pines. Beyond the trees is a lovely meadow. The large living room 
has a gas fireplace and looks out on the quiet woods. The big bedrooms, like the living 
room, are decorated Southwest style and have wooden ceiling fans. The kitchen has 
earth-toned tiles and an island with a counter in addition to the dining table.

This is Bruce’s first time at Pinetop, but Dell’s second. She’s eager to show him 
around the resort. Dell visited a year ago—at the last minute, Bruce had to work—

bringing three friends of theirs, including a couple 
who had recently sold several Subway franchises in 
California. “These friends of ours, they’re world 
travelers, and very well off,” Dell says. During their 
visit, the friends were looking to buy property in 
the Pinetop area. “But I said, ‘Why spend hun-
dreds of thousands of dollars for one place when 
you could spend a tenth of that for a WorldMark 
timeshare and go anywhere, even Europe?’” 

Home in 
the High 
Country
WorldMark Pinetop offers owners a 
wooded, lake-filled wonderland

By Rebecca Hughes

B

From far left: Casting off into one of the White Mountain 
region’s 50 lakes; the pool at WorldMark Pinetop offers a 
refreshing dip; WorldMark owners Dell and Bruce Johnson .
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The Johnsons’ friends were “very impressed” by Pinetop, 
Dell adds. 

“What’s not to be impressed by?” asks Bruce.
The Johnsons live in Tucson, about a half-mile from 

WorldMark’s Rancho Vistoso resort. They joined World-
Mark last year so their out-of-town relatives could stay at 
the penthouses at Rancho Vistoso when visiting them, and 
they’ve upgraded their membership twice since then. When 
they joined, Dell thought two of those regular visitors—her 
son Tommy Bostic and his wife Tracy—might have owned 
some timeshare or other, which had taken them to Hawaii. 
“I didn’t realize that Tommy and Tracy had already been 
WorldMark owners for five years,” says Dell. 

Now the two families are planning to pool their credits for 
a family reunion next Christmas at WorldMark Big Bear, in-
cluding Dell’s other two children by her previous marriage, 
plus their spouses, and the five grandkids: “We’ve reserved 
two two-bedrooms, and we’re on the waiting list for two 
three-bedrooms,” says Bruce.

Two years ago, when the Johnsons moved to the Tucson 
area from Orange County, Calif., Dell passed her industrial 
engraving business there on to her three children. Next, she 
jokes, “I’m planning to open a cathouse”—actually, a resort 
for felines. Bruce has worked as a firefighter and as a chap-
lain, but he’s now a certified substance abuse counselor. “It’s 
tough work, but very rewarding,” he says. 

Call of the wild
Teri Ries, Pinetop’s resort manager, is a native Arizonan 

who lived for years in Dallas. She began working at the 
resort when it was first opened, in 1999. She started as a 
housekeeping manager and was then promoted to assistant 
manager. Her previous experience included managing res-
taurants and bars for Indian tribes in the area—not to men-

tion managing her large family: eight 
kids, now ages 13 to 32.

Teri is rightly proud of the changes 
she’s made to attract wildlife to the re-
sort. She’s had birdfeeders placed in the 
trees and butterfly bushes and other 
flora planted. “We’ve managed to at-
tract hummingbirds, butterflies, and 
squirrels to the area around a spot that’s 
a fire pit in the winter and a fountain in 
the summer,” she says. “Owners gather 
on benches at that spot to watch the 
wildlife together.” Near that spot, when 
a tree started to rot, she arranged for it 

to get carved into the likeness of a bear.
Pinetop has a recreation building, not just a recreation 

room. A favorite for the younger set and the young at heart, 
it offers a fitness room, arcade games, and several tables for 

pool, Ping-Pong, and air hockey. The 
building also boasts a separate area for 
watching the big-screen TV. 

On-site activities are listed on a board 
by Pinetop’s front desk: coloring con-
tests, scavenger hunts, craft nights, mov-
ie nights, and gatherings with root beer 
floats in the summer, and hot chocolate 
and cookies in the winter.

Outside, Pinetop has a tennis court, 
playground, swimming pool, two spas 
(one large, one cozy), a horseshoe 
pit, and basketball courts. Several hik-
ing trails are just a short stroll from 
the units, starting right on the resort 
grounds and feeding into the White 
Mountain Trail System for hiking, 
mountain biking, and cross-country 
skiing. Thanks to both the quality and 
quantity of this system’s 180 miles of 
carefully designed hiking trails—from 
wheelchair-accessible stretches to rug-
ged loops—the town of Pinetop is 
called “Trail Town, U.S.A.” 

Fort Apache lore
Pinetop front desk clerk Eunice Hut-

ton grew up on the White Mountain 
Apache Reservation, in Whiteriver, near 
Fort Apache, where the old TV show, 
The Adventures of Rin Tin Tin, was set. 
Her schoolmate Ramon Riley serves as 
the tribe’s cultural resources director, 
and tells the White Mountain Apache 
creation story in the 15-minute video 
shown at the Fort Apache Cultural Center and Museum. As 
children, Eunice and Ramon played on the Kinishba ruins, 
near the fort.

Although Teri tailors her recommendations to owners’ in-
terests, she agrees with Eunice that Fort Apache is a must-see. 
“Our area’s other main attractions are Sunrise Ski Park, with 
65 runs and eight lifts, and Petrified Forest.” The place to be 
at sunset? The Mogollon Rim Nature Trail, just a 15-minute 
drive from the Pinetop resort, has the best—and most acces-
sible—view of the Rim. Drive slowly, and keep an eye peeled 
for elk, pronghorn antelope, and bighorn sheep, especially 
around dusk and dawn. Local speed limits can shift quickly 
and catch out-of-towners unawares.

Lakes and streams
Pinetop rents out fishing poles to use in any of the White 

Mountains’ 50 lakes and 500 miles of streams, where blue gill, 

Focus on  Pinetop

Birdfeeders placed 

around the grounds  

lure wildlife.
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bass, Arctic grayling, green 
sunfish, walleye, catfish, and 
four kinds of trout abound. 
Pinetop’s lobby has a display 
of photographs that the staff 
has taken of owners showing 
off the fish they’ve caught at nearby lakes. 

One couple dominates the display, with the most photo-
graphs and the biggest fish. They visit Pinetop often, says Pi-
netop’s maintenance manager, Mark Vondall, catching their 
limit at nearby Woodland Lake every day by noon. They 
eat what they can, cooked fresh in their unit’s well-stocked 
kitchen, and freeze the rest to take home to Phoenix. 

Deana Tames, assistant manager, shares the story of an-
other couple that has become a Pinetop legend: 

Two years ago, Doug and Lori Burt got married. Although 
they’re not WorldMark owners, Doug’s brother, Richard 

Burt, is. After receiving some 
credits from Richard as a wed-
ding present, Doug arranged for 
his bride and himself to enjoy 
their honeymoon at Pinetop. 
They loved it so much that now 
they have a standing reservation 
to return at the same time every 
year (which they’ve done twice 
so far).

That five-star feeling
As for Bruce and Dell John-

son, they hoped for snow—and 
skiing—at Pinetop, but they 
still end up having fun without 
it. “This feels like a real five-star 
resort,” says Bruce. “It seems 
brand spanking new.” They 
enjoy playing Ping-Pong in 
the recreation building. “We’re 
movie nuts,” says Bruce. Pre-
paring to keep his Oscar par-
ty trophy again this year, he 

studies books about movies during their stay, and they  
drive 15 minutes to catch a flick at the local multiplex 
in Show Low. 

Although reluctant to leave Pinetop, the Johnsons are 
looking forward to their drive through Salt River Canyon. 
On their way back home to Tucson, US-60 (AZ-77) will 
wind its way along the edges of this miniature—and more 
accessible—version of the Grand Canyon. The highway’s 
switchbacks will take them 2,000 feet down to the canyon’s 
floor. They think they’ll check out Bison Ranch, and they’re 
already planning to return to Pinetop.

Clockwise from top left: A pine with personality; getting a lift 
at Sunrise Ski Park; White Mountains’ majesty; the sign in 
the pines offers a WorldMark welcome; a Pinetop living room 
with a view; abundant lakes offer plenty of aquatic recreation; 
a circa-1870 log cabin; the staff at Pinetop ham it up; Pinetop 
front desk clerk Eunice Hutton at the Kinishba ruins.
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Focus on  Bison Ranch

Stepping 
into the 
Old West
At WorldMark Bison Ranch you 
can ride the range, explore native 
american ruins, or just “set a spell” 
in front of the fireplace

By Rebecca Hughes

esort manager terry burrus fell in 
love with Bison Ranch at first sight. “You feel 
like you’re in the Old West here,” she says. 
“You’ve just stepped off a stagecoach and ex-
pect to turn the corner and see someone with 

sidearms and a sack of gold.” The re-created 1880s main 
street features board sidewalks. And there’s a penned herd of 
a dozen real-live bison (a.k.a. American buffalo). 

Terry grew up in Phoenix: “I came up to the high coun-
try as a child to play in the snow.” She started working for 
WorldMark as a housekeeper at Pinetop, where she was pro-
moted to housekeeping manager and then resort assistant 
manager. In 2005, she moved 50 miles west on AZ-260 to 
join Bison Ranch as resort manager.

Terry collects Indian jewelry and shows off a turquoise fe-
tish necklace from her collection. One of her favorite stores 
for jewelry and art is only a couple of miles west of Bison 
Ranch: Ohyeswekan Southwestern Indian Art, in Over-
gaard. “I’m also a ruins nut,” she says. “The Native American 
heritage around this whole community is amazing.”

Laid-back living
“It’s such a getaway from the city,” agrees Bison Ranch front 

desk manager Kara Ransom, who used to report for the local 
newspaper. “It’s totally laid-back, like going back in time—a 
great place to escape and relax.” She lives right in Overgaard, 
close to the ranch. Her big tip? “Our Heber-Overgaard Inde-
pendence Day celebration draws from all over the state,” she 
says. “We have great fireworks, especially considering how 

small a town it is.”
Near the front desk, the lounge 

at Bison Ranch has rustic easy 
chairs around a gas fireplace, with 
plenty to read about local activi-
ties, plus a computer with Inter-
net access. The on-site activities 
include an ice cream social, arts 
and crafts, a scavenger hunt, bin-
go, and line dancing. Between 
the lounge and Bison Ranch’s 
big recreation room is a Western 
photo booth, where owners can 
pose in costume with props for 
photos. The rec room boasts two 
back-to-back gas fireplaces and a 
quiet area for reading books by 
Zane Grey, who had a cabin in nearby Payson.

Hiking and fishing
There’s nothing quiet about the fast-paced game of 

air hockey that Ann Rohla and her 9-year-old grandson 
Zach Edgly are playing in the rec room. And this is af-
ter Ann’s active family enjoyed a full day of hiking and 
fishing on Black Canyon Lake, 18 miles away. Both her 
sons  Jimmy and Scot caught 10-inch trout. In the three 
years that Ann has been a WorldMark owner, she’s visited 
Pinetop once and Bison Ranch five times—bringing her 
four grandchildren twice. This trip is a birthday celebra-
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tion: Zach guesses that Ann is 40, and she looks it; but 
she’s turning 64 today.  

Ann owns another timeshare, in Mexico, but she uses 
her WorldMark one most often because it accommodates 
long weekends; and she’s still busy with the home- and 
office-cleaning business she owns. A history buff, she has 
visited various Indian ruins in the high country. She’s look-
ing forward to staying at Bison Ranch again in the warmer 
months, to ride horses at the Bison Ranch Trail stables 
right on the ranch. 

At the other end of the activity spectrum, owner  Dorina 
Dennerlein, a Tucson realtor, is enjoying “vegging out” with 
her husband George, their nephew and niece John and Gina 
Magaletti, and friends Jeff and Maria Lerbs. “We’re watch-
ing college football, renting movies, eating junk food, and 
playing Cranium,” says Dorina. 

WorldMark is the Dennerleins’ third timeshare. “This one 
is the most desirable, flexible, and convenient—with clean, 
well-managed, well-stocked resorts,” says George. “And it’s 
priced competitively.”

Southwest touches
The three couples are staying in a two-bedroom unit, 

thanks to the Murphy bed in their expansive living room. 
Like all the Bison Ranch units, theirs focuses on a gas fire-
place surrounded by multicolored river stones and topped by 
natural collections—a gourd, cow skull, and branch—and a 
painting of a bison. Their living room has a deck (complete 
with barbecue) looking out on a large courtyard with a pool 
and spa. Colorful Southwest peppers adorn the paintings in 
the kitchen and convenient office nook.

The Dennerlein party might venture as far as Bison Ranch’s 
shops (under second-story WorldMark units), which include:

• G.N. Santi’s Italian Stallion (saloon and restaurant)
• Twinnie’s Coffee Break & Ice Cream Parlour
• Ronna Lea’s Country Boutique (bath, body, and home)
• Purple Sage-n-Co. (country furniture and gifts)
• Buffalo Museum of America and gift shop
Then again, they might not. And who can blame them? 

The next team playing on TV is their hometown’s University 
of Arizona.

Clockwise from top left: A covered wagon adds to the Old West flavor of the resort; bison memorabilia and an on-site museum give homage to the 
furry giants; relaxing poolside at the resort; the resident herd of Bison Ranch; a brightly painted façade greets owners; Zach Edgly displays air 
hockey expertise; mom-and-daughter staffers Karen and Cara Heder; interiors at Bison Ranch feature—naturally—bison.
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Stone in Love

The enchantments of 

Northern Arizona’s 

Petrified Forest 

National Park
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ike the grand canyon, Petrified 
Forest National Park is an open book 
to the earth’s past. The park lies in the 
Painted Desert, whose colorful hills 
provide a world-famous resource of pet-
rified wood and related fossils. Layers 

of the Chinle—a widespread 
geologic formation delicately tinted with 
reds, grays, oranges, and whites—have 
eroded to reveal remains of life from 225 
million years ago frozen in stone. 

Rivers in that period carried fallen trees, 
some of which towered almost 200 feet 
high, onto the floodplains. Waterborne 
minerals transformed the logs to stone, 
replacing wood cells and filling the spaces 
between with brightly colored quartz and 
jasper crystals. This now-arid land would 
be unrecognizable today to its ancient in-
habitants: primitive fish, massive amphib-
ians, and fearsome reptiles.

Some of the strange animals that once 
crawled and swam here became fossils, 
now on display in park exhibits, though 
the trees have traditionally attracted the 
most attention. In the late 1800s, collec-
tors carted away vast quantities of petrified 
wood logs for souvenirs or dynamited the 
stone trees to retrieve their crystals. This 
loss led to a battle for preservation, won in 
1906 when President Theodore Roosevelt 
signed a bill establishing the Petrified For-
est National Monument. A 1958 Act of 
Congress, followed by acquisition of new 
lands, changed the status of the land to a 
national park in 1962.

A surprising amount of life exists today 
in the park, despite the meager nine-inch 
annual rainfall and lack of permanent wa-
ter. Evening primrose, Indian paintbrush, 
mariposa lily, sunflowers, and other plants 
bloom when they receive sufficient mois-
ture. Snakeweed and rabbitbrush are com-
mon and especially conspicuous in autumn 
when their bright yellow blooms cover the 
hills throughout the park. 

Lizards often sun themselves atop pet-
rified logs, but snakes will probably sense 
you before you see them; the western rattle-
snake is the only poisonous species found 
here, and it’s seldom encountered. The col-
lard lizard may attain a length of 14 inches 

and sometimes sports bright yellow and 
green shades along with its signature black-
and-white neck band. 

Most bird species found in the park 
visit only during spring and autumn 
while migrating between north and south. 
Hardy residents that you’re likely to sight 
any time include ravens, rock wrens, and 
horned larks. Prairie dogs, black-tailed 
jackrabbits, and desert cottontails are of-
ten sighted, but pronghorn, coyotes, and 
bobcats also live here.  The visitors center 
and museum offer checklists for birds and 
other animals.

The southern section—the original na-
tional monument—features some of the 
finest petrified wood in the world. The 
central section contains the greatest num-
ber of prehistoric Native American sites. 
During their stay about A.D. 300-1400, 
the ancestral pueblo people progressed 
from seminomadic hunters and gatherers 
to farmers who lived in permanent pueb-
los and likely had a complex ceremonial 
life. Scientists examining the numerous 
petroglyphs have discovered some that 
function as solar calendars.

The northern section of the park has 
many viewpoints of the Painted Desert, 
famed for its landscape of ever-changing 
colors—the effect of the sun playing on 
hills stained by iron, manganese, and other 
minerals. Colors are most vivid early and 
late in the day, fading toward noon. Added 
in 1932, this northern section is the largest 
part of the park.

The park is open 8 a.m.–5 p.m. daily ex-
cept Christmas, with extended hours likely 
in the summer and shoulder seasons. Win-
ter snow or ice storms occasionally close the 
road. Start early if you’d like to enjoy all the 
walks, views, and exhibits. Admission, good 
for seven days, is $10 per vehicle ($5 per 
visitor by motorcycle, bicycle, or foot); free 
with a National Parks, Golden Eagle, Gold-
en Age, or Golden Access pass. For more in-
formation, contact Park Headquarters (P.O. 
Box 2217, Petrified Forest, AZ 86028, 928-
524-6228, www.nps.gov/pefo).

Excerpted from Moon Handbooks Arizona, 9th Edition 
(2005), by Bill Weir with permission of Avalon Travel 
Publishing. For more information visit www.moon.com

Facing page: Stumps of 
petrified wood punctuate 
Long Logs Trail. This page, 
from top: Petroglyphs; an 
Indian paintbrush blossom; 
the vibrant hues of nearby 
Painted Desert National 
Monument; an inquisitive 
black-tailed prairie dog.
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Ancient Campfires
riving through the apache  homeland, 
you might think their culture is gone—you see 
members of the tribe living in modern houses, 
frequenting the shopping centers, and working 
at regular jobs. 

But the Apache continue to use their own 
language and preserve the old traditions. 
Boys still study under medicine men to learn 

the prayers, rituals, and medicinal plants used in heal-
ing ceremonies. And elaborate coming-of-age ceremo-
nies still mark the passage of young women into adult-
hood. Known as Sunrise Dances, these rites usually take 
place on weekends during summer; check local papers 
for dates or ask at the cultural center or tribal offices in 
Whiteriver and San Carlos, Arizona. Buckskin dresses, 
worn by women before the introduction of calico, are 

Still BurnMaintaining Apache 
traditions and crafts

DD
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occasionally seen at Sunrise Dances.
Frequently on the move in pre-reservation days, 

the Apache had only a few, utilitarian crafts. They 
still make some of their creations today—baskets, 
cradleboards, and beadwork. Attractive designs in 
beadwork decorate necklaces, bolo ties, and other 
adornments. Woodcarvers fashion realistic dolls de-
picting the dance movements of the Apache Spirit 

Dancers. Craftspeople on the San Carlos Reserva-
tion set peridot (a transparent yellow-green gem-
stone) in bolo ties, necklaces, earrings, and other 
jewelry.  Look for all these at the cultural centers on 
the reservations.

Excerpted from Moon Handbooks Arizona, 9th Edition (2005), by Bill Weir 
with permission of Avalon Travel Publishing. For more information visit 
www.moon.com

Clockwise, from far left: Crown Dancers 

circle a bonfire for the Sunrise Dance; 

Apache youth dancing; archival photo of 

an Apache family; a girl anointed with mud 

for the Sunrise Dance; an Apache artist 

carves a string violin.
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n 1869,  major john green  selected this site 

near the confluence of the north and east forks of the 

White River in Arizona as a supply base for troops 

in the field. Although the White Mountain Apache 

proved friendly, army officers thought it wise to keep 

an eye on them, meanwhile preventing white settlers 

from encroaching on Native American land.

Originally established as Fort Ord in 1870, the 
post’s name changed to Camp Mogollon, then to 
Camp Thomas, and finally to Camp Apache—all 
within one year! Troops and Apache scouts rode 
out to subdue rebellious Apache in the Tonto Basin 
(1872-1873), and then to fight Victorio (1879) and 
Geronimo (1881-1886).

Alchesay, the most prominent Apache scout, be-
came known for his honesty and dedication to both 
his people and the army. He helped put down rebel-
lions of hostile tribes and assisted General Crook in 
making peace with Geronimo in 1886. Fort Apache 
saw its last major action during the Mexican Cam-
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paign (1916-1917). In 1922, the U.S. Indian Service con-
verted the fort to a boarding school, naming it in honor 
of President Theodore Roosevelt. Most of the first students 
were Navajo, though local Apache enrolled later. About 100 
students now attend the school.

Many venerable buildings still stand along Officers’ Row. 
At the west end you can enter the commanding officer’s 
quarters, built of logs in 1871 and used by General Crook; 
it’s open 8 a.m.–5 p.m. weekdays with exhibits about the 
fort’s scouts and soldiers. The final and grandest command-
ing officer’s quarters dates from 1892—it’s built of stone, 
and sports a central tower. The adjutant’s office near the east 
end of officers’ row was built of adobe in 1876.

To learn about Apache history 
and culture, drop into the nearby 
Apache Cultural Center (928-338-
4625, www.wmat.nsn.us, 8 a.m.–
5 p.m., Mon.-Fri., and Sat. in sum-
mer, $5 adults, $3 seniors 65+ and stu-
dents 7-17). Look for the conical roof. 
Museum exhibits interpret Apache 
culture and display fine examples of 
tribal crafts. The museum shop sells 
locally made baskets, cradleboards, 
and beadwork along with jewelry by 
other tribes, music, and books. Go southwest 
about 5 miles on the highway from the White 
Mountain Apache Motel in Whiteriver, turn .7 
miles left across the river, then left at the sign.

Kinishba is Apache for “Brown House.” Pre-
historic tribes built two large pueblos and small-
er buildings here between 1232 and 1320. The 
mixed population came from areas of the Little 
Colorado, central Gila, and Salt Rivers. Resi-
dents abandoned the village about 1350, pos-
sibly because of insufficient water.

A University of Arizona team excavated the 
ruins from 1931 to 1939 and found 14 types of 
pottery and a great wealth of shell jewelry scat-
tered across more than 700 rooms. Only one 
of the large structures has survived. Because it 
has not been stabilized, you may not enter, but 
you can view the ruins by walking a third-mile loop trail 
through the site.  Before coming out, check in at the Apache 
Cultural Center and obtain a trail leaflet, which is the only 
permit that you need. From the Apache Cultural Center, 
return to the highway and turn left (west) 1.9 miles, then 
turn right at the sign on a dirt road; the ruins are 2 miles in 
(keep left at the fork 1.7 miles in).

Excerpted from Moon Handbooks Arizona, 9th Edition (2005), by Bill Weir 
with permission of Avalon Travel Publishing. For more information visit 
www.moon.com

Facing page, from left: Officer’s 

Row, built in 1893; hoop dancer from 

Yellow Bird Indian Dancers. This 

page, clockwise from top: typical 

junior officer’s quarters; the TV 

show “The Adventures of Rin Tin 

Tin” (1954–1959) was set at the fort; 

Apache saddlebags; Yellow Bird Indian 

Dancers; portrait of Geronimo.
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More parents are using vacation travel 

to restore family communication
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acationing with the
whole family—including 
grandparents and grand-
children—is a growing 
trend, according to the 

Travel Industry Association of Amer-
ica (TIA).

Families are on the road together 
more than ever before and the per-
centage will continue to grow as par-
ents strive to find more quality time 
to spend with their children. One of 
the driving forces behind this robust 
increase in family travel is what indus-
try analysts have dubbed the “parental 
guilt” complex.

Reconnecting with kids
It’s no wonder this guilt complex, to-

gether with a sense of “time poverty,” 
is on the rise. According to a study 
on family travel conducted by Yesa-
wich, Pepperdine, Brown & Russell 
(YPB&R) in 2001, both parents were 
employed in 59 percent of all Ameri-
can households with children under 
18—compared to 29 percent in 1976. 
In an attempt to return to traditional 
standards of family life, more and 
more parents are using vacation travel 
to restore family communication and 
reconnect with their children.  

Family well-being
In its 2005 Domestic Outlook for 

Travel & Tourism report, TIA revealed 
that 38 percent of those surveyed 
would trade salary for more vacation 
time, showing the degree of impor-
tance people now place on spending 
time away as a family.

Nationally, family vacations account-
ed for about 33 percent of all leisure 
travel taken in the U.S. in 2001 (up 
from 26 percent the previous year). In 

its 2005 report, TIA announced that 
75 percent of all leisure travel in the 
U.S. consisted of the family vacation 
market—a large increase. What is the 
motivation behind this trend? About 
95 percent of those surveyed feel that 
family vacations are vital to their fami-
ly’s physical and mental well-being.

Multigenerational travel has be-
come one of the fastest-growing areas 
of the travel industry, as many fami-

lies now include grandparents, aunts, 
and uncles in the family getaway. Ac-
cording to the YPB&R report, some 
27 percent of all family trips includ-
ed one or both grandparents in 2001, 
up from 21 percent in 1999. TIA re-
ported that about 38 percent of trav-
elers took at least one trip in 2003 
that included three or more family 
generations—accounting for more 
than 5 million family vacations. 

Results of a fall 2004 survey by 
YPB&R showed that 77 percent of 
travelers said they’d taken a trip 
with extended family, other families, 
or friends within the past five years.

Keeping close
Many timeshare owners recognize 

the advantages of vacation ownership 
for keeping close to family members, 
according to a 2003 poll conducted 
by Resort Condominiums Interna-
tional (Resort Timesharing in the 
U.S.). When asked how timeshare 
ownership has affected various as-
pects of their personal lives, almost 
39 percent of those surveyed said 
it has facilitated their family and 
household communication patterns. 
They look forward to vacation time 
as a way to reconnect.

imeshare ownership has 
facilitated household 

communication patterns. 
Families look forward 
to vacation time as a way 
to reconnect.
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March 17–25, 2007
43,500 for two (double occupancy)
Cash ’n’ Credits option available*

Spain calls you to explore its 
castles, stroll its cobblestone streets, 
and tango along to the ardent rhythm 
of its culture, history, and lifestyle. 
Tour Madrid’s Prado Museum; pause 
at Columbus’s tomb in Seville’s 
cathedral; and thrill to the granite 
hills of Toledo where painter El Greco found inspiration. 
Bask on the beaches or shop the trendy boutiques of 
Torremolinos. In Cordoba, marvel at the Mosque of 
the Caliphs, renowned for 850 exquisite pillars made of 
porphyry, marble, and jasper.

Package includes eight nights’ total hotel accommodation in Madrid (3), 
Torremolinos (2), Seville (2), and Granada (1); deluxe motor coach transportation; 
daily breakfast and three dinners; welcome dinner and Prado Museum visit in 
Madrid; tours of an ancient synagogue, Iglesia de Santo Tomé (home of El Greco’s 
“The Burial of Count Orgaz”), and a Damascene steel workshop in Toledo; visits to 
the Alhambra, and the Water Gardens of the Generalife in Granada; orientation in 
Ronda; sherry bodega visit in Jerez; tour of Maria Luisa Park, Sevilla Cathedral and 
Columbus’s tomb, and the Santa Cruz quarter in Seville; visit to the Mosque of the 
Caliphs in Cordoba; guided sightseeing throughout.

Surrender to Spain next spring—
book today by calling 1-800-457-0103

*Any combination of cash and credits may be applied. Airfare and $129 USD exchange fee not 
included. Subject to change and availability. CSR 2067820-50. WA UBI 601190827. Nevada 
Seller of Travel 2003-0307.

Spectacular

for couples

Fall in love with the land of passion

Seville

Experience the transformation of the  
Disneyland® Resort into “The Merriest 
Place on Earth” as it decks the halls from 
Main Street U.S.A. at Disneyland® park 
to the Sun Plaza at Disney’s California 
Adventure® park. There’s even rumor of 
magical snowfall at Disneyland® park.

Package includes two nights’ 
accommodation at the Disneyland® Hotel; 
two 2-Day Disneyland® Resort Park 
Hopper® Tickets with unlimited admission 
to the two parks*; and $50 Disney Dollars.

14,200 credits for room and two adults
2,120 credits per child (age 3–9) 

in same room
2,520 credits per person (age 10–adult) 

in same room
Cash ’n’ Credits option available†

*Does not include separately priced park activities or events. 
†Any combination of cash and credits may be applied. Rooms sleep up 
to four. Disneyland® Resort Park Hopper® Tickets can be upgraded and 
hotel stay extended for additional fees. Airfare and transportation not 
included. Subject to change and availability. CSR 2067820-50. 
WA UBI 601190827. Nevada Seller of Travel 2003-0307.
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TOWN & COUNTRY: A SAN FRANCISCO AND 
WINDSOR FOOTLOOSE EXCURSION

September 13–19, 2006
13,000 credits per person (double occupancy)*
3,000 credits for single occupancy upgrade
Cash ’n’ Credits option available†

Get the best of the lush vineyards of Windsor’s wine country, and San 
Francisco’s urban excitement. Start with three days at WorldMark 
Windsor, where you’ll immerse yourself in the glorious wine-country 
lifestyle. A scenic motor coach tour takes you to your WorldMark 
resort in bustling San Francisco for another three days. Ferry over 
with other owners to tour notorious Alcatraz Island. Then enjoy 
exploring the rest of the tantalizing city at your own pace with your 
complimentary Muni transportation pass.

Package includes three nights each at WorldMark Windsor and 
WorldMark San Francisco; welcome reception; two days of  “Vine 
Rover” wine country Jeep excursions, including five-hour winery 
tour, guides, wine tasting, and admissions; deluxe motor coach tour 
and transportation from WorldMark Windsor to WorldMark San 
Francisco; Alcatraz tour; three-day Muni Pass, good for unlimited rides 
on Muni bus system and cable cars (does not include BART service to 
San Francisco Airport).

*Footloose tours cater to solo travelers; however, all owners are welcome. Owners will be paired 
up to meet double occupancy requirements. †Any combination of cash and credits may be 
applied. A limited amount of single occupancy studios are available for additional 3,000 credits. 
Optional transfers from SFO airport to Windsor, or return transfers to Windsor resort available. 
Optional hot air balloon tour and champagne brunch available for additional 3,700 credits per 
person. Airfare, meals during wine tour, and $129 USD exchange fee not included. Subject to 
change and availability. San Francisco Treasure Hunt listed below must be booked separately. 
CSR 2067820-50. WA UBI 601190827. Nevada Seller of Travel 2003-0307.

1

SAN FRANCISCO TREASURE HUNT
September 17, 2006

2,300 credits per person
Cash ’n’ Credits option available*

Calling all aspiring sleuths!  Don your trench coats and hone your 
detective skills for an adventurous day of exploring San Francisco. 
Travel hidden pathways with a pocketful of clues and a mystery to 
solve. Seek out architectural delights, secret views, and vestiges of San 
Francisco’s colorful past. Teams will plot their way through exotic alleys 
and obscure landmarks of Chinatown, North Beach, and Telegraph 
Hill. Extensive knowledge of San Francisco is not required, so you’re 
sure to be immersed in fun whether you’re a native or a newcomer. 
At the end of the treasure hunt, enjoy a scrumptious dinner at Empress 
of China, one of Chinatown’s most popular restaurants.

Package includes a welcome tea and orientation; three-hour 
professionally organized treasure hunt, including maps, clues, and 
team organization; dinner at Empress of China; award ceremony 
and prizes.

*Any combination of cash and credits may be applied. Airfare, beverages during dinner, and 
hotel or resort stay not included. Subject to change and availability. CSR 2067820-50. WA UBI 
601190827. Nevada Seller of Travel 2003-0307.

DOUBLE YOUR FUN—BOOK BOTH ADVENTURES 
TODAY BY CALLING 1-800-457-0103

2
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Craving a tour of Europe? Yearning to take a cruise? Longing to fly 
to a desert island? Don’t dream, dial! Call Trendwest Travel and use 
your credits to make those vacation wishes come true. You can use 
your WorldMark credits toward the purchase of any eligible* airfare, 
tour package, or cruise. You may travel anytime, but you must 
purchase by June 30, 2006, to take advantage of this special offer. 
Make your reservation today and start packing!

Call Trendwest Travel at 1-800-953-5511

Trendwest Travel 
Quarterly Special

*Only fares that can be prepaid at time of booking are eligible; hotels, car rentals, etc., requiring payment upon 
checkout do not qualify for this special. Exchange fees apply. CSR 2067820-50. WA UBI 601190827. Nevada 
Seller of Travel 2003-0307.

YOUR CREDITS ARE YOUR VACATION GENIE

Celebrity Cruise Line’s Zenith sails roundtrip 
for 10 nights from Tampa to George Town, 
Grand Cayman; Puerto Limon, Costa Rica; 
Colon, Panama; Roatan, Honduras; and 
Cozumel, Mexico.

December 8–18, 2006
Outside cabin: 41,000 credits

All credit values are for two people, 
based on double occupancy

Call 1-800-457-0103 
to reserve your cabin today

Celebrity 10-Night 
Ultimate Western 
Caribbean Cruise

Subject to change and availability. All rates based on double occupancy and include port charges and government taxes. Airfare and $129 USD exchange fee not included. 
Cash ’n’ Credits option available; any combination of cash and credits may be applied. Celebrity Cruise Line ships’ registry: Ecuador and Bahamas. CSR 2067820-50. 
WA UBI 601190827. Nevada Seller of Travel 2003-0307.
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Baja, the Caribbean, 
and Mexican Riviera—
Courtesy of Carnival

Three- and four-night Baja, Mexico, cruises
Carnival Cruise Line’s Paradise sails roundtrip for three nights from Long Beach 
Pier in Los Angeles to Ensenada, Mexico.
January 12–15, 2007 
Inside cabin: Starting at 13,500 credits
Outside cabin: Starting at 15,500 credits

Carnival Cruise Line’s Paradise sails roundtrip for four nights from Long Beach 
Pier in Los Angeles to Catalina Island and Ensenada, Mexico.
January 8–12, 2007 
Inside cabin: Starting at 13,000 credits
Outside cabin: Starting at 15,000 credits

Seven-night Western Caribbean cruise
Carnival Cruise Line’s Carnival Victory sails roundtrip for seven nights from Miami to Costa Maya, Mexico; George Town, 
Grand Cayman; and Ocho Rios, Jamaica.
January 28–February 4, 2007
Inside cabin: 25,000 credits
Outside cabin: 30,500 credits
Balcony cabin: 34,500 credits

Seven-night Eastern Caribbean cruise
Carnival Cruise Line’s Carnival Valor sails roundtrip for seven nights from Miami to Nassau, Bahamas; St. Thomas, U.S. 
Virgin Islands; and St  Maarten, Netherlands Antilles.
January 14–21, 2007
Inside cabin: 27,000 credits
Outside cabin: 33,000 credits
Balcony cabin: 36,500 credits

Seven-night Mexican Riviera cruise
Carnival Cruise Line’s Carnival Pride sails roundtrip for seven nights from Long Beach Pier in Los Angeles to Puerto 
Vallarta, Mazatlan, and Cabo San Lucas, Mexico.
January 21–28, 2007
Inside cabin: 25,000 credits
Outside cabin: 30,500 credits
Balcony cabin: 35,000 credits

All credit values 
are for two people, 

based on double occupancy

Call 1-800-457-0103 
to reserve your cabin today

Subject to change and availability. All rates based on double occupancy and include port charges and government taxes. Airfare and $129 USD exchange fee not 
included. Cash ’n’ Credits option available; any combination of cash and credits may be applied. Carnival Cruise Line ships’ registry: Panama and The Bahamas. CSR 
2067820-50. WA UBI 601190827. Nevada Seller of Travel 2003-0307.
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lasting impression

Do You Believe in Magic?
The 2006 Destinations Photo & Essay Contest

The theme for this year’s Destinations Photo and 
Essay Contest is “Vacation Magic.” Have you 

had a wondrous, transforming, or seemingly magi-
cal moment while on a recent WorldMark vacation? 
Share it with us through your photos or your words. 
All photo and essay contest entries must pertain to 
a WorldMark or exchange vacation taken between 
the years 2000 and 2006.

Your participation has helped WorldMark win 
several industry honors. The OZZIE Silver Award 
for Best Use of Photography–Custom Magazine 
was given to the December 2004 Destinations, 
which featured your winning photographs from 
the “Time of Your Life” photo and essay con-
test. The December 2005 Destinations showcas-
ing the winners of the “Caught in the Act!” 
contest has likewise been honored. The American Resort De-
velopment Association (ARDA) named that issue a finalist for their prestigious 
ARDY Award for Best Newsletter–Print.

By entering the contest, participants agree to free and unlimited use of their photographs and essays by WorldMark 
and Trendwest Resorts, including publication in future issues of Destinations. Winning entries will appear in the De-
cember 2006 issue of Destinations. Prizes include gift cards and non-renewable WorldMark credits—up to 10,000 cred-
its for first place winners. For a complete list of contest rules and prizes, go to www.worldmarktheclub.com/destinations.

Mail all photos and essay entries to:
Destinations Photo and Essay Contest
Destinations Editor 
Trendwest Resorts, Inc.
9805 Willows Road NE
Redmond, WA 98052

All entries must be postmarked no later than Friday, September 22, 2006.

“It was great to win! We’re using our 10,000 extra credits to help take the kids to 
Disney World in January 2007.”

—Kathy Price, First Place Winner, 2005 Destinations photo contest ❯❯
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Eight-night Mexican Rivera cruise
Norwegian Cruise Line’s Norwegian Star sails roundtrip for 
eight nights from Los Angeles for Acapulco, Zihuatanejo/Ixtapa, 
Puerto Vallarta, and Cabo San Lucas, Mexico.
JANUARY 17–25, 2007
Inside cabin: 28,500 credits
Outside cabin: 36,500 credits
Balcony cabin: 40,500 credits

Seven-night Texaribbean cruise
Norwegian Cruise Line’s Norwegian Dream sails roundtrip for 
seven nights from Houston for Progreso, Playa del Carmen, 
and Cozumel, Mexico; as well as Belize City, Belize.
JANUARY 20–27, 2007
Inside cabin: 23,000 credits
Outside cabin: 27,000 credits

Go Exotic With 
Norwegian

All credit values are for two people, 

based on double occupancy

Call 1-800-457-0103 to reserve your cabin

Subject to change and availability. All rates based 
on double occupancy and include port charges and 
government fees. $129 USD exchange fee and airfare 
not included. Cash ’n’ Credits option available; any 
combination of cash and credits may be applied. 
Norwegian Cruise Line ships’ registry: The Bahamas 
and Panama. CSR 2067820-50. WA UBI 601190827. 
Nevada Seller of Travel 2003-0307.
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It’s time for spring cleaning—and at your WorldMark Store it’s time to make 

room for new and exciting merchandise. During the month of May, shop 

online and save 20% on a wide array of items: luggage, clothing, accessories, 

and more.* It’s the 

perfect opportunity to 

stock up on gifts for 

Mother’s Day, Father’s 

Day, and all those 

upcoming graduations.

To receive your 

discount, simply 

enter promotional 

code SPRING when 

you order.

Shop online using your credits at 

www.worldmarkstorecom

Spring Cleaning 
at the WorldMark Store 

Means 20% Off for You

*Electronics, housewares, and 
gift cards not included. Discount 
offered May 1–31, 2006. 
Promotional code must be entered 
to receive discount; discount will 
be displayed at end of transaction.
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