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*Offer based on a two year membership agreement. Membership fee for first year is $1. Second year membership is $89. 
In the event of an early membership cancellation, the membership fee refund, if any, will be prorated based on a single 
year membership fee of $89. Certain terms and conditions apply. Offer ends July 31, 2006.
©2006 Resort Condominiums International, LLC. All Rights Reserved. Printed in U.S.A.

With an RCI Subscribing Membership, the world is a big place indeed.   
Because when it comes to vacations, RCI offers thousands of spots 
around the globe. And membership is only $1 for the first year.* Think of 
the possibilities. You can use your WorldMark Vacation Credits for 
any available RCI affiliated resort worldwide. Plus, enjoy unlimited 
last-minute trips, Extra Vacations, multi-destination cruises, and more—
without using your Vacation Credits. So become an RCI member today 
and start seeing the world a whole new way.

Join RCI and see more spots.

Become an RCI member today. 
Call 1-800-585-4833. 
Hurry, offer ends 7/31/06.

$1FIRST
YEAR

$89 SECOND
YEAR

*
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The Gift of a Beautiful Partner  
Give me golf clubs, fresh air, and a beautiful partner—and you can keep the clubs 
and the fresh air.

Even if you’re a golf fanatic, you can identify with that senti-
ment, uttered by inimitable comedian Jack Benny. The game of golf 
can be splendid. You traverse some of the world’s most breathtaking 

natural settings, and you have dozens of opportunities to feel triumphant while 
conquering tricky greens, challenging hazards, and the whims of a tyrannical 
little white ball. But none of it means anything without the fellowship of 
your foursome—your beautiful 
partners—who cheer you on when 
you’re under par, mourn with you 
when you hit a sand trap, and 
rejoice when the elusive hole-in-
one comes your way.

In this Destinations golf issue, 
we celebrate the resorts that make 
WorldMark owner/duffer hearts 
beat a little faster for their prox-
imity to glorious greens and fair-
ways—particularly the upcoming 
spectacular WorldMark Indio resort and the adjacent Terra Lago Golf Club. It 
was an exciting issue to put together, and our enjoyment was vast as we pored 
over gorgeous photographs for the features (start on page 10), researched dis-
counts offered exclusively to WorldMark owners at dozens of golf courses (page 
16), and even included a golf-lessons-for-credits offer from the Adventure Club 
(page 26).

But the real rush comes from knowing that all of these things will benefit you, 
our owners. You are our beautiful partners. It’s thrilling to see a new resort go up, 
to find a great discount just for WorldMark owners, to present exciting Adven-
ture Club opportunities. But the positive impact on you is what matters. You’ve 
trusted us to be your vacation partner for 17 years now, and we’re grateful for 
your confidence and camaraderie. You are the best part of all our efforts.

COMING 
NEXT 
MONTH

➤
The Shore and More: WorldMark in Oceanside, Seaside, and Daytona.  Also: 
Canadian Rockies Train Tour, Dominican Republic All-Inclusive Resort Adventure, 
Rose Parade Event, Haunted Victoria, Trendwest Travel Special, and Carnival and 
Princess cruises to Western and Eastern Caribbean, Mexican Riviera, and Baja.
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your club

Inventory Specials: An Extraordinary, Ongoing Offer

Break Away for 
Big Summer Bargains
Summer is the perfect time to go somewhere different and try something new. Do it—

easily and economically—with Inventory Specials. Instead of sitting empty, selected unre-
served WorldMark units can be booked for just 4.2 cents per credit, up to 60 days in advance. Low 
cost, longer booking window, and wide range of destinations—it all adds up to great, super-cheap 
vacation opportunities for you each month.

How inexpensive is it? Monday through Thursday at two of our finest golf-oriented resorts—
Galena and Grand Lake—in a one-bedroom unit in Red Season are 875 credits each. 875 x .042 
= $36.75 a night!

HERE ARE YOUR 
JULY AND AUGUST 
SPECIALS: 

July—Midweek and 
Limited Weekends
Galena, IL
Grand Lake, OK

July—Midweek Only
Rancho Vistoso, AZ

August—Midweek 
and Limited 
Weekends
Bison Ranch, AZ
Branson, MO
Galena, IL
Grand Lake, OK
Rancho Vistoso, AZ

August—
Midweek Only
Angels Camp, CA
Lake of the Ozarks, MO
Pinetop, AZ

D
A

N
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N

S
 (2)

Angels Camp, CA

Exclusions are 
July 1-4. 

These may 
vary at 

certain resorts; 
check with 

your vacation 
planning 
counselor.

You can find a resort’s credit values in your Daily Vacation Credit 
Values booklet or through the Resort Gallery on the WorldMark Web site 

at www.worldmarktheclub.com. The resort gallery link is on the home page, left column. Simply multiply the 
resort’s credit values by .042 to find out its midweek and weekend rates.

WHAT’S THE COST?

To make reservations and for more information, call the Vacation 
Planning Center at 1-800-457-0103. Availability changes constantly! 

Keep abreast of the latest Inventory Specials in this monthly magazine (excluding January) or go to 
www.worldmarktheclub.com.

HOW TO BOOK

❯❯

INVENTORY

SPECIALS



The WorldMark budget for 2006, approved by the WorldMark Board of Directors, calls for 
a dues increase effective June 1, 2006. Since our ongoing operating costs continue to rise for items 

such as employee wages, property taxes, insurance, utilities, equipment, and supplies, it is essential that 
the dues rate adjusts accordingly. 

At all levels of our organization, please know that your WorldMark team continues to stay focused 
on controlling costs wherever possible. We operate the club in an ever-changing environment. We 
work hard to find savings in areas like equipment and supplies, only to see costs rising in other areas 

such as insurance and utilities. Cost increases frequently offset much, if not all, of the savings identified in other areas. Our 
challenge is to continuously look for savings opportunities everywhere we can.

With the WorldMark dues basis representing 80 percent of the total revenue of the club, we are largely dependent on this 
income to maintain the quality resorts that WorldMark owners have come to expect and deserve. 

To better understand the level of increase and the overall impact, please see the table below: 

Club revenues work for you
Your club is financially healthy, and 

the WorldMark staff is committed to 
providing you with the highest-quality 
vacation experience in the most cost-
efficient way possible. WorldMark, The 
Club is a not-for–profit organization: All 
club revenues are used solely to enhance 
your investment in your and your family’s 
lifetime of vacations. Our first priority is, 
and has always been, to provide you with 
the maximum level of customer service.

If you have any questions regarding 
any of the above information, please 
feel free to call us at 1-888-648-7363, 
or e-mail us at ownersupport@world
marktheclub.com.

Modest Increases Enhance Owner Value

Vacation 
Credits 
Owned
Rate

Previous
Rate

New
Rate

Annual
Impact

Quarterly    
Impact

Monthly
Impact

5,000 $297 $310.95 $13.95 $ 3.49 $1.16

5,001 to 
7,500

  387   405.47   18.47    4.62   1.54

7,501 to 
10,000

  477   499.99   22.99    5.75   1.92

10,001 to 
12,500

  567   594.51   27.51    6.88   2.29

12,501 to 
15,000

  657   689.03   32.03    8.01   2.67

15,001 to 
17,500

  747   783.55   36.55    9.14   3.05

17,501 to 
20,000

  837   878.07   41.07   10.27   3.42

By Dave Herrick, Senior Vice President, Trendwest Management and WorldMark Operations

your club

6      DESTINATIONS  |  June 2006 WorldMark Discovery Bay
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What’s New in Owner Education 
By Amy Godwin/Senior Owner Education Facilitator

The owner education program has been revamped in order to help you 
fully comprehend all the different benefits you’re entitled to as a WorldMark 

owner. We now offer two different classes: 
   ➤ The Basic Class is designed to educate all owners, whether new or experi-
enced, in the best ways to use WorldMark credits and Bonus Time for stays at 

WorldMark resorts. ➤ The Exchange (E) Class is designed to instruct owners on the use of WorldMark 
credits as payment for exchange vacations outside of the WorldMark network. This covers exchanges 
through RCI—our primary exchange partner—as well as other exchange companies.

Reservations 

are required. For 

reservations and class 

locations, please call 

1-800-457-0103, 

Mon–Fri, 6 am–9 pm; 

Sat–Sun, 6 am–5 pm. 

Class times and locations 

are also listed online at 

www.worldmarktheclub.

com/education.

OWNER EDUCATION 
CLASSES IN JUNE

S. CALIFORNIA
Bakersfield, CA  
Sun, Jun 11, 1 pm–E
Sun, Jun 11, 4 pm
Sun, Jun 19, 6 pm

Big Bear, CA  
Thu, Jun 8, 6 pm

Indio, CA 
Mon, Jun 26, 6 pm

Irvine, CA 
Wed, Jun 7, 6 pm
Thu, Jun 22, 6 pm–E

Las Vegas, NV
Sat, Jun 10, 3 pm
Sun, Jun 11, noon
Thu, Jun 15, 2:30 pm
Sat, Jun 24, 1 pm–E
Sat, Jun 24, 3 pm

Oceanside, CA
Tue, Jun 6, 6 pm
Thu, Jun 29, 6 pm

San Diego, CA
Wed, Jun 14, 6 pm
Sat, Jun 17, 2 pm–E
Sat, Jun 24, 2 pm

San Dimas, CA
Sat, Jun 3, 2 pm–E
Sat, Jun 3, 4 pm
Wed, Jun 21, 6 pm

Torrance, CA
Mon, Jun 5, 6 pm
Mon, Jun 26, 6 pm

Westlake Village, CA
Sat, Jun 10, 2 pm–E
Sat, Jun 10, 4 pm
Tue, Jun 20, 6 pm

N. CALIFORNIA 
Angels Camp, CA 
Sat, Jun 24, 10 am
Sat, Jun 24, 2 pm–E

Elk Grove, CA
Thu, Jun 15, 6 pm

Fresno, CA
Fri, Jun 16, 6 pm

Modesto, CA
Thu, Jun 15, 6 pm

Reno, NV
Sun, Jun 11, 2 pm

Roseville, CA 
Thu, Jun 8, 6 pm–E
Sat, Jun 10, 10 am
Sat, Jun 10, 2 pm
Thu, Jun 22, 6 pm
Thu, Jun 29, 6 pm–E

San Jose, CA
Tue, Jun 6, 6 pm–E
Sat, Jun 10, 10 am
Sat, Jun 10, 2 pm
Tue, Jun 13, 6 pm
Tue, Jun 20, 6 pm

Tracy, CA
Wed, Jun 21, 6 pm

Walnut Creek, CA
Tue, Jun 6, 6 pm
Tue, Jun 13, 6 pm–E
Sat, Jun 17, 10 am
Sat, Jun 17, 2 pm
Tue, Jun 27, 6 pm

Windsor, CA 
Wed, Jun 7, 5:30 pm
Wed, Jun 28, 5:30 pm–E

NORTHWEST
Birch Bay, WA
Tue, Jun 13, 6 pm
Tue, Jun 20, 6 pm –E

Bothell, WA
Wed, Jun 7, 6 pm
Wed, Jun 14, 6 pm–E
Sat, Jun 24, 10 am
Sat, Jun 24, 2 pm

Burnaby, BC
Mon, Jun 5, 6 pm

Coeur d’Alene, ID
Thu, Jun 22, 6 pm

Depoe Bay, OR
Sat, Jun 10, 10 am
Sat, Jun 10, noon–E 

Discovery Bay, WA
Thu, Jun 8, 6 pm–E
Wed, Jun 28, 6 pm

Eugene, OR
Thu, Jun 29, 6 pm
Thu, Jun 29, 8 pm–E

Federal Way, WA
Tue, Jun 6, 6 pm–E
Sat, Jun 10, 10 am 
Sat, Jun 10, 2 pm
Thu, Jun 15, 6 pm
Thu, Jun 15, 8pm–E
Wed, Jun 21, 6 pm
Tue, Jun 27, 6 pm 

Leavenworth, WA
Wed, Jun 21, 6 pm

Salem, OR
Thu, Jun 8, 6 pm

Seaside, OR
Fri, Jun 9, 6 pm
Wed, Jun 28, 6 pm–E

Seattle, WA
Tue, Jun 6, 6 pm
Tue, Jun 20, 6 pm
Sun, Jun 25, noon–E
No free on-site parking

Tri-Cities, WA
Wed, Jun 14, 6 pm

Vancouver, WA
Wed, Jun 7, 6 pm
Tue, Jun 13, 6 pm
Thu, Jun 22, 6 pm–E
Tue, Jun 27, 6 pm

MOUNTAIN
Bear Lake, UT
Tue, Jun 27, 6 pm–E
Tue, Jun 27, 8 pm 

Bison Ranch, AZ
Thu, Jun 15, 6 pm 

Boise, ID 
Wed, Jun 7, 6 pm  
Fri, Jun 16, 6 pm
Thu, Jun 22, 6 pm–E
Thu, Jun 29, 6 pm   

Broomfield, CO  
Thu, Jun 8, 6 pm–E
Thu, Jun 8, 8 pm 
Wed, Jun 14, 6 pm
Tue, Jun 20, 6 pm
Tue, Jun 20, 8 pm–E
Wed, Jun 28, 6 pm

Englewood, CO 
Fri, Jun 9, 2 pm 

Tue, Jun 13, 6 pm–E
Tue, Jun 13, 8 pm
Wed, Jun 21, 6 pm
Tue, Jun 27, 6 pm–E
Tue, Jun 27, 8 pm  

Idaho Falls, ID
Tue, Jun 6, 6 pm 
Fri, Jun 23, 6 pm–E
Sat, Jun 24, 10 am  

Overland Park, KS 
Tue, Jun 20, 6 pm–E
Tue, Jun 20, 8 pm 

Rancho Vistoso, AZ 
Fri, Jun 16, 6 pm–E
Sat, Jun 17, 10 am 

Salt Lake City, UT
Tue, Jun 6, 8 pm
Wed, Jun 7, 6 pm–E
Wed, Jun 14, 8 pm
Thu, Jun 22, 6 pm–E
Thu, Jun 22, 8 pm
Thu, Jun 29, 8 pm
Fri, Jun 30, 6 pm–E

St. George, UT
Fri, Jun 23, 6 pm–E
Sat, Jun 24, 10 am

Tulsa, OK
Thu, Jun 15, 6 pm–E
Thu, Jun 15, 8 pm 

Wolf Creek, UT
Thu, Jun 8, 8 pm
Sat, Jun 10, 10 am
Tue, Jun 13, 6 pm–E
Wed, Jun 28, 6 pm
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Winner!

Holiday 
Closures
In honor of the fourth of july

holiday, the Adventure Club, Owner 
Services, and Trendwest Travel will be 
closed on Monday, July 3, and Tuesday, 
July 4; the Vacation Planning Center  
will be open 6 a.m.–9 p.m. on Mon-
day; 6 a.m.–2 p.m. on Tuesday.

TOM AND MELISSA SWING of 
Lebanon, Ore., won a three-night 
WorldMark stay when we selected 
their completed resort comment card in 
our drawing for April. Fill out that card 
every time you vacation at a WorldMark 
resort—you could be our next winner.

Transaction must be initiated through Trendwest’s Real Estate Referral Office to qualify. Vacation credits will be available only to WorldMark members who register first 
with Trendwest and have been referred to the participating local broker by the Trendwest Real Estate Referral ProgramSM.  Owners going directly to the individual real 
estate brokers without referral will not be eligible to partake in this offer. Some transactions may not be eligible. Program may not be available in all states.

“We were very pleased with our real 

estate agent. He was experienced and 

excellent at what he does. We are 

grateful for the extra credits too!”

Keavin and Rhonda McIntosh, Buckley, WA

CALL US FIRST when it’s time to 

buy or sell your home, and you could 

earn 1,000 permanent WorldMark 

credits—renewed automatically 

every year—for life.

 The Trendwest Real Estate 

Referral ProgramSM  provides 

expert service from the nation’s 

top real estate brokers through an 

exclusive program available only to 

WorldMark owners. If you’re buying and selling a home, you could earn up 

to 2,000 lifetime credits! Call today and find out if you qualify.

Inquire online at  

www.worldmarktheclub.com/owners/realestate.shtml 

Earn 1,000 Lifetime 
Credits When You Buy 

or Sell Your Home

C ALL TOLL FREE AT 
18778699672
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Every year the  American Re-
sort Development Association 

(ARDA) honors industry profession-
als who have attained the highest level 
of distinction in the field with an 
ARDA “Circle of Excellence” award. 
These prestigious awards honor the 
industry’s most talented individuals, 
innovative products, outstanding sales 
and marketing programs, and world-
class resort designs. This year’s awards 
were presented at ARDA’s convention 
and exposition awards gala in Las Ve-
gas on March 28, 2006.

Cendant Timeshare Resort Group 

had a total of 14 nominees who made 
the distinguished list of this year’s fi-
nalists. “This is a true testament to the 
dedication, commitment, and hard 
work by many individuals in our orga-
nization,” says Franz Hanning, Presi-
dent and CEO of CTRG.

WorldMark is privileged to count 
Deana Tames, front desk lead at 
WorldMark Pinetop, as the winner in 
the category of Best Resort Staff. “It 
was like the Academy Awards of the 
timeshare industry,” says Deana of her 
experience. “I think I was in shock for 
a moment—everyone was clapping 

and cheering for me. It felt so awe-
some. I actually got to walk down a red 
carpet!” Deana continues: “I was so 
honored to win this award for World-
Mark. I can honestly say that there has 
never been a day in four years where I 
did not want to come to work. I feel it 
is an honor and privilege to take care of 
our WorldMark owners. They are all so 
special to me!”

Five other Trendwest and World-
Mark employees reached finalist status. 
They are:

Marketing Management Executive
Jeff Jackson
Vice President of Trendwest Market-
ing, Southern California Region 

Resort General/Assistant Manager 
Jerry Jamesson
Resort Manager, WorldMark Kihei

Resort Department Manager 
Roy Peters
Maintenance Supervisor, 
WorldMark Clear Lake

Newsletter–Print
Destinations December 2005
Wendy Noritake, Director of Creative 
and Brand Services, Trendwest Resorts

Resort Conversion
WorldMark Seattle at The Camlin
Mark Kellogg, Design Manager, 
Trendwest Resorts

With Honors
ARDA 2006 “Circle of Excellence” Awards

“I feel it is an honor and privilege to take care of our WorldMark 
owners. They are all so special to me!”                —Deana Tames

Deana and her husband Joe at the ARDA 
awards gala.

Hardworking 
Deana Tames 
typifies the 
commitment 
to service at 
WorldMark 
Pinetop.
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Desert Golf 
at Your Doorstep
Sun-swept surroundings and phenomenal 
golf await owners at   WorldMark Indio

By Larry Olmsted
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orldMark Indio offers the ulti-
mate amenity for anyone who enjoys 

golf: two renowned championship courses 
only steps away.
The new resort, in California’s popular Palm 

Springs region, borders the three finishing holes 
of the Terra Lago North Course, steeped in history as the site 
of the Skins Game from 1999 to 2002. The biggest names in 
golf, including Tiger Woods, Fred Couples, David Duval, 
Sergio Garcia, Colin Montgomerie, Greg Norman, Vijay 
Singh, and many more superstars concluded their million-
dollar matches on these three superb finishing holes (the 
course was formerly named Landmark). 

All 36 holes at Terra Lago were designed and built in 
1999 by the highly regarded golf architecture firm of 
Schmidt-Curley, and except for modifications to a couple 

of holes, remain largely un-
changed. Partner Brian Curley 
explained why the two courses 
have made such a big impact 
on the area’s golf scene. “These 
were among the first true des-
ert courses in the area. Even 
though it is in the desert, Palm 
Springs had always been a place 
with wall-to-wall turf, and the 
introduction of true desert-style layouts such as Terra Lago 
was a big change.” 

On the cutting edge
Before concerns over water usage and the contemporary 

movement among golf-course designers to embrace natural 
settings, many Palm Springs-area courses were simply car-
bon copies of those found in the Carolinas or other more 
lush regions. Curley and his team were at the cutting edge 
of the natural golf movement, now enjoying acclaim around 
the world. “We used all of the existing terrain, and the domi-
nant features were these big sandhills, so we took advantage 

of them and the elevation changes they provided.”
“On the South Course, especially on the last few holes, there 

were a number of spots with sand dunes covered with mes-
quite thickets, and we left those as backdrops to several holes. 
As a result, the course has a stark, desert feel, unlike most of 
its neighbors. It is more Scottsdale than Palm Springs.”

This setting in the Coachella Valley provides dramatic 
mountain views throughout both courses, and the North 
and South layouts are of equally high quality. The organizers 
of the Skins Game could not choose between them, play-
ing the event on a composite course that combined the back 
nine of each routing. 

A stunning stretch
The All American Canal—carrying water from the Colo-

rado River to the valley—runs right through the middle of 
the Terra Lago complex, flanked by high earthen dikes on 
either side, providing another unique hazard that lends at-
mosphere to the facility. 

While all 36 holes wow visiting golfers, it is the closing 
stretch of the North course, where WorldMark Indio is lo-
cated, that is the best of the best. This kicks off with hole 14, 
a drivable par-4 offering a classic risk/reward trade-off. Hole 
15 is a rare and stunning island green par-3, and 16 through 
18 are long, tough holes, culminating with a very challeng-
ing par-4 along a lake, one sure to settle any outstanding bets 
on the round. 

Close to the clubhouse
This five-hole stretch also loops by the Terra Lago club-

house, which is very conveniently located to the World-
Mark resort, and a perfect place to enjoy lunch or a cock-
tail at the 19th hole while watching the action over the 
last several greens. The South is actually the tougher of the 
layouts, but both offer plenty of challenge, stretching well 
over 7,000 yards.

More than 100 additional golf courses are minutes away 
from WorldMark Indio, which is also situated near world-
class shopping and dining, casinos, and Joshua Tree Na-
tional Park. 

From fall through spring, it is perfect golf weather all 
day long. June to September, when the desert heats up, 
most golfers take carts and try to play early in the cooler 
morning, leaving the day free for the myriad activities in 
the Coachella Valley. 

But even at the height of summer, one of the things that 
has made the area such a popular vacation and retirement 
destination is the dry heat, much more comfortable than the 
summer months in many other warm-weather locales. And 
at all times of the year, WorldMark owners will enjoy prefer-
ential tee times at the desirable and high-profile Golf Club 
at Terra Lago.

W

Bordering WorldMark 

Indio, the Golf Club at 

Terra Lago is a dramatic 

course in the Indio 

hills, offering numerous 

elevation changes, desert 

landscaping, gorgeous 

mountain views, and a 

homey clubhouse.



On Course with 
WorldMark 
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THE RESORTS THAT PUT YOU WITHIN 

PUTTING DISTANCE OF SOME OF THE 

 COUNTRY’S FINEST FAIRWAYS   By Keith Walsh

Eagle Ridge Resort, 
next door to WM Galena.
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There’s a difference between a vacation that 
includes a few rounds of golf and a true golf vaca-
tion. We’re talking about when the day’s sched-
ule begins with a bucket of balls at the range 

and lunch comes after playing 18 holes instead of just nine. 
When your pockets are weighed down by spare tees, ball 
marks, and stubby scorecard pencils. And when, by the time 
your trip is through, you’ve hit that seventh green in two, 
putted for birdie, and finally gotten the round you knew you 
had in you.

Such vacations can be stitched together wherever there 
are fairways and greens nearby, but there’s just no substitute 
for an on-the-course resort for real immersion. These nine 
WorldMark properties all sit on or adjacent to marvelous golf 
courses, where the golfing lifestyle truly becomes your own.   

The Front Nine

WM Angels Camp, CA
Greenhorn Creek Resort,
6,749 yards, par 72

Your resort sits on the 10th 
fairway of this Robert Trent Jones 
Jr.-redesigned course.  Greenhorn 

Creek takes advantage of its location among the rolling 
foothills of the Sierra Nevadas to offer up sloping fairways 
and water hazards, and its greens can be extremely challeng-
ing. The elevated 13th tee is the course’s most memorable, 
affording a panoramic view of the hills made famous by 

California’s great gold rush, as well as the Melones Reservoir 
off in the distance. The clubhouse restaurant, Camps, is a 
must-visit, even if you skip the golf.

WM Windsor, CA
Windsor Golf Club, 6,650 yards, 
par 72

Next door to WorldMark’s So-
noma County wine country resort 
is the highly regarded Windsor 

Golf Club. The course played host to six PGA Nike (now 
the Nationwide) Tour events, and its creative Fred Bliss de-
sign that converted former farmland into a lush 18 holes 
continues to make it an absolute delight to play. The original 
plans called for demolishing two silos on what would be the 
3rd hole. Ultimately they were spared and are now a distinc-
tive feature of the course. 

WM Running Y, OR
Running Y, 7,133 yards, par 72

You can’t help but have a mag-
nificent day out on the Running 
Y golf course, where a missed 
shot simply means more time to 

admire the views of the lakes, marshes, woodlands, ridg-
es, and Payne Canyon. Your resort is perched above the 
11th fairway of what is the only Arnold Palmer-designed 
course in Oregon. The signature hole is #5, a short par 3 
with a rugged dramatic backdrop and long serene view of 
Upper Klamath Lake. 

Golfer at Greenhorn Creek Resort, 
just a frog’s leap from WM Angels Camp.

❯❯
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WM Eagle Crest, OR
Resort Course, 6,673 yards, 
par 72; Ridge Course, 6,927 yards, 
par 72; Challenge Course, 4,120 
yards, par 63

The Resort Course is the clas-
sic at Eagle Crest, winding through the original resort, past 
many of the WorldMark chalets and along the walking trails. 
It was designed by Oregon’s own Gene “Bunny” Mason, 
who has left his imprint across the Northwest golf landscape. 
Number 2 is the signature hole, driving into a canyon 80 
feet below. And the green on #16 sits right behind the Inn at 
Eagle Crest, so don’t be surprised if you hear applause after 
your perfect chip shot. The Ridge Course is more hilly and 
scenic, with mature juniper trees lining many fairways. The 
Challenge is an 18-hole mid-iron course designed to be play-
able for beginners but still with enough bite to challenge a 
seasoned player.

WM Wolf Creek, UT
Wolf Creek Golf Club, 6,994 
yards, par 72

Stunning mountain views, 
meticulously kept grounds, well-
placed hazards—it’s no wonder 
the Utah Golf Association named 
this course one of the top five in 
the state. Wolf Creek plays like 
two distinct courses: The front 
nine is spacious and open, letting 
you soak in vistas of Mt. Ogden, 

Needles Peaks, and the Pineview Reservoir, while the back 
nine winds its way through mature trees and around some 
of the other home developments that make up Wolf Creek 
Resort. In the past few years, Wolf Creek has invested more 
than a million dollars in a huge list of improvements to an 
already great course. It also plans to add another nine holes 
to the mix in the next couple of years and eventually will 
round that out to another full 18.

WM Branson, MO
Thousand Hills Golf Course, 
5,111 yards, par 64

The most popular golf course in 
Branson by far is just outside the 
doorstep of your resort. Bring your 

irons game and stay clear of the drink—water plays into 14 
of these 18 holes. Number 3 was rated by Golf Digest as the 
toughest hole in Missouri; not only is it a long par 4 at 460 
yards, but three bunkers sit just in front and right of the el-
evated and back-sloped green. After a round here, you’ll have 
earned your night out at Dolly Parton’s Dixie Stampede.

WM Galena, IL
Eagle Ridge Resort: The General, 
6,820 yards, par 72; 
North Course, 6,875 yards, 
par 72; South Course, 6,762 
yards, par 72; East Course, 9 holes, 
2,648 yards, par 34

The 63 holes of golf at Eagle 
Ridge Resort and Spa draw golfers 

from all over the Midwest to Galena. Next door to World-
Mark Galena is the flagship course, The General. From here, 
the gorgeous scenery of the Galena Territory—the 6,800-
acre resort community that includes Eagle Ridge and World-
Mark Galena—is on full display; in fact, from the tee on #14 
you can see into Iowa and Wisconsin. Eagle Ridge’s other 
courses hold up respectably in comparison to the mighty 
General: The North Course is scenic, with grand views from 
its elevated tees, while the South Course plays into a wooded 
valley. Even the nine-hole East Course proves challenging, 
with an especially long par 5 on the #5 hole.  

WM Grand Lake, OK
Shangri-La Country Club: 
Blue Course, 7,123 yards, par 72; 
Gold Course, 7,123 yards, par 72

Mickey Mantle made the Blue 
Course at Shangri-La Country 

Club the home of his namesake charity tournament, and a 
monument to the event stands now on the 14th green. This 
is the course people come to Grand Lake to play; it welcomes 
you as you drive into WorldMark Grand Lake. Designed by 
Don Sechrest, the noted golf architect from Kansas City, the 
course is beautifully landscaped and immaculately main-
tained. The Gold Course, known for its country-club feel, 
can be extremely challenging; it distinguishes itself by featur-
ing six par 5s, six par 4s, and six par 3s.

WM Indio, CA
The Golf Club at Terra Lago: 
North Course, 7,121 yards, 
par 72; South Course, 7,229 yards, 
par 72

Our front nine concludes at 
your new Coachella Valley resort, 
nestled into the Golf Club at Terra 
Lago. This is true desert golf, hot 
and dry with stunning mountain 
backdrops and dusty penalties for 

missing the fairways. Both the North Course, former site 
of the Skins Game, and the South Course offer a sense of 
championship drama and privilege—this is vacation resort 
golf at its zenith.
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The Back Nine

To complete our round of 18, we’ve chosen
nine more resorts that afford proximity to excel-
lent golf. While no WorldMark resort lacks near-

by distinguished golf opportunities, these are some of the 
top places to which golfers pilgrimage with their clubs at 
the ready.

WM Rancho Vistoso, AZ
The nearby Vistoso Golf Club is often called the best pub-

lic course in Tucson, and many other great courses cover the 
landscape of the high desert in Oro Valley.

WM Solvang, CA
Create your own “Sideways” experience in the Santa Bar-

bara wine country. The River Course at Alisal is just a chip 
shot from your resort.

WM Reno, NV
Reno’s altitude—4,500 feet above sea level—alone will 

push your drive 10 percent farther.

WM Palm Springs, CA
More than 120 area courses, unbeatable playing condi-

tions, and stunning desert backdrops make the Palm Springs 
area one of the most notable golf destinations in the nation.

WM Marina Dunes, CA
 To get a tee time at Pebble Beach, you have to stay on their 

property. But its sister courses, Spyglass Hill and The Links 
at Spanish Bay, also offer once-in-a-lifetime rounds. 

WM St. George, UT
Sunshine, mountains, and the majesty of Zion National 

Park. And more than a dozen highly rated courses. 

WM Arrow Point, ID
You’ll have to board a boat to reach the floating green at 

the Coeur d’Alene Resort Golf Course, one of the most visu-
ally appealing courses in the nation.

WM Orlando, FL
More golf than you can shake a putter at. Walt Disney 

World® Resort has five championship courses alone, and a 
host of PGA celebrities own entire facilities in the area.  

WM Coral Baja, Mexico
Two courses, one designed by Greg Norman and the other 

by Jack Nicklaus, make San José del Cabo, locale of your 
resort, a golfer’s dream destination.

Vistoso Golf Club near 
WM Rancho Vistoso.

Floating green at 
Coeur d’ Alene Resort 
Golf Course.

Putting around near
WM Coral Baja.

Teeing off in 
Palm Springs.

Playing next to natural 
wonders in St. George.
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Great discounts at dozens of 
excellent golf courses are yours 
through your WorldMark own-

ership. In most cases, tee times must be 
booked through the resort front desk 
to secure these price reductions. We rec-
ommend contacting your WorldMark 
resorts in advance to confirm rates and 
receive additional information.

Arizona

WM Bison Ranch  |  (928) 535-3010
Pine Meadows Country Club: $34 

for 18 holes w/cart in mid-season with 
WorldMark discount.

WM Pinetop  |  (928) 369-3980
Pinetop Lakes Country Club: 10% off 

greens fees for owners and guests stay-

ing at resort.
Silver Creek Golf Club: $5 off 

greens fees for owners and guests 
staying at resort.

Snowflake Golf Club: 2 for 1 on 
greens fees.

WM Rancho Vistoso  |  
(520) 498-6406

El Conquistador, Golf Club at Vistoso, 
and SaddleBrooke: $25 per person for 
18 holes, cart, and range balls during 
June, July, and August. Call the resort 
directly to set up tee times.

California

WM Angels Camp  |  (209)736-9549
Greenhorn Creek: $56 Mon-Thu; 

$70 Fri-Sun ($70-$85 w/o discount). 

Arrange tee time directly with golf 
course by calling (209) 736-8111.

WM Bass Lake  |  (559) 642-6780
Sierra Meadows Ranch: $36 anytime 

($39-$44 w/o discount).

WM Clear Lake  |  (707) 274-0118
Buckingham Golf and Country Club 

and The Riviera Country Club: Dis-
counts vary by season.

WM Indio  |  (760) 342-1040
The Golf Club at Terra Lago 

(760) 775-2000
North Course: Mon-Thu, $40-$110 

($55-$135 w/o discount); Fri-Sun, 
holidays, $60-$115 ($75-$145 w/o 
discount); Daily Twilight (1 p.m.), 
$35-$75 ($45-$90 w/o discount).

South Course: Mon-Thu, $40-$90 
($55-$110 w/o discount); Fri-Sun, holi-
days, $60-$100 ($75-$125 w/o dis-
count); Daily Twilight (1 p.m.), $35-
$65 ($45-$80 w/o discount).

“Member for a Day” Players Club 
Program ($25/day/person; $99 for 5-
day rate) gives owners unlimited use of 
driving range and practice facility; week-
day one-hour daily instructional clinics 
(in season Nov-Apr); cart-fee-only golf 
during twilight (call for available times).

WM Marina Dunes  |  (831) 384-3455
Bayonet & Black Horse Golf Courses 

at Seaside on Monterey Bay: 10% off 
greens fees. Located on the former Fort 
Ord (831) 899 -7271.

WM Oceanside Harbor  |  
(760) 721-0890 

Vineyard at Escondido, Eastlake, and 
Riverwalk: $10 off 18 holes. 

WM Palm Springs  |  (760) 416-4428
Cimarron, Rancho Mirage, and Tah-

quitz: Rates vary from $50-$75 de-
pending on season.

WM Solvang  |  (805) 693-8980
Alisal River Course: $39 greens fees 

for 18 holes.

Golf Discounts
WorldMark 
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Colorado

WM Steamboat Springs  |  
(970) 879-2931

Haymaker Golf Course: Owners 
receive preferred tee times.

Hawaii

WM Kihei  |  (808) 875-9772
Kahili Golf Course: $80 for 18 holes. 

$100 rack rate.
Elleair Golf Course: $80 for 18 holes 

until noon ($100 w/o discount); 
$70 for 18 holes after noon ($100 w/o 
discount).

WM Kona  |  (808) 326-1818
Big Island Country Club: $67.50 for 

18 holes w/cart from 7-11 a.m.; $55 
for 18 holes w/cart after 11 a.m. 

Makalei Hawaii Country Club:
$67.71 for 18 holes w/cart.

Kona Country Club: Ocean Course-
$108 for 18 holes w/cart; Mountain 
Course-$98 for 18 holes w/cart. 
Seasonal rate; may not apply in 
high season.

Idaho

WM Arrow Point  |  (208) 666-0320
Coeur d’Alene Resort Golf Course: 

Discounts vary by season.

Illinois

WM Galena  |  (815) 776-9020
Black Hawk Run Golf Course: $22 

($35 w/o discount) for 18 holes w/cart 
weekdays; $30 ($45 w/o discount) for 
18 holes w/cart weekends and holidays. 
Preferred Merchant coupon required at 
time of check-in.

Missouri

WM Branson  |  (417) 334-6791
Thousand Hills Golf Resort: $39 for 

18 holes w/cart ($64 w/o discount). 
Golfers may sign up for a free Golfers 
Privilege Card to receive discounts. Ad-
ditional discounts may apply seasonally 
and in the afternoons.

WM Lake of the Ozarks  |  
(573) 302-7500

The Golf Club at Deer Chase: 20% 
off posted rates of $42 weekends/holi-
days, $36 weekdays. Rate includes cart.

Nevada

WM Las Vegas  |  (702) 492-9863
Please contact the concierge desk for 

the most current golf discounts.

WM Reno  |  (775) 348-9400
Northgate: $33-$42 for 18 holes 

($45-$60 w/o discount).
Wildcreek: $34-39 for 18 holes 

($39-44 w/o discount).

Oklahoma

WM Grand Lake  |  (918) 257-8069
Shangri La Golf, Blue Course: Mon-

Thu $85 ($100 w/o discount), twilight 
$52, juniors $60; Fri-Sun $100 ($120 
w/o discount), twilight $64, juniors 
$77. Blue Course maintains a very strict 
dress code of slacks and collared shirts. 
Contact the pro shop at 918-257-4204 
for tee times. Be sure to mention that 
you are staying at WorldMark. Prices 
valid March–October, 2006.

Oregon

WM Depoe Bay  |  (541) 765-7600
Chinook Winds Resort Golf Club: 

15% discount.
Salishan Golf Resort: 20% discount.

WM Eagle Crest  |  (541) 923-3564
Eagle Crest Resort Course: Peak rates 

(May-Oct) Mon-Thu $41 (public $55), 
Fri-Sun $49 (public $65). Carts not in-
cluded ($11 per seat).

Eagle Crest Ridge Course: Peak rates 
(May-Oct) Mon-Thu $68 (public 
$80), Fri-Sun $77 (public $90). Cart 
included; unlimited range use with 
paid round.

Eagle Crest Challenge Course: Peak 
rates (May-Oct) Mon-Thu $34 (public 
$40), Fri-Sat $38 (public $45). Carts 
not included ($15 per seat).

WM Gleneden  |  (541) 764-5080
Chinook Winds Golf Course: $30 for 

18 holes; $20 for nine holes anytime.

Salishan Lodge and Golf Resort: 15% 
discount.

WM Running Y  | (888) 850-0261
Running Y Golf Course: Standard rate 

$80 for 18 holes; $50 for nine holes; 
includes cart.

Utah

WM Bear Lake  | (435) 946-3625
Bear Lake West Golf Course: $12 for 

nine holes.

WM St. George  |  (435) 688-1131
Coral Canyon: 10% off greens fees 

for owners and guests staying at resort.

WM Wolf Creek  |  (801) 745-1607
Wolf Creek Golf Course (801) 745-

3737: $35 discount for 18 holes; $15 
discount for nine holes for owners and 
guests staying at resort.

Washington

WM Discovery Bay  |  (360) 385-0524
Port Ludlow Golf Course: 10% off 

18 holes.

WM Leavenworth  |  (509) 548-1419
Kahler Glen: Mon–Fri $31 for 18 

holes w/cart; Sat–Sun $38 for 18 holes 
w/cart.

Leavenworth Golf Club: 25% off reg-
ular greens fees all day Mon–Thu; after 
1 p.m. Fri–Sun and holidays.

British Columbia, 

Canada

WM The Canadian  | (604) 684-3500
Furry Creek Golf and Country Club:

Discounts vary by season.

WM Cascade Lodge  | (604) 905-5600
Furry Creek Golf and Country Club: 

Discounts vary by season.

WM Sundance  | (604) 938-0338
Furry Creek Golf and Country Club:

Discounts vary by season.

All discounts and greens fees are subject to change. All 
prices listed are in U.S. dollars unless otherwise noted.
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ou wouldn’t expect  the “Golfing 
Capital of the World” to be situated in 
the middle of a desert, but think again. 
California’s Coachella Valley, nestled 
between snow-capped mountains and 
topped with sun-filled, vivid blue skies, 
is home to more than 120 golf courses.  

“The year-round warm weather is 
what makes Coachella Valley such a great golf destina-
tion,” says Lori Isabella of the Palm Springs Desert Resorts 

Convention and Visitors Authority. “But there’s also the fact 
that no matter what courses you play, you have spectacular 
views from them all.” 

The valley is 120 miles east of Los Angeles and extends 
southeast from the San Bernardino Mountains to the Salton 
Sea. Bordered by mountains to the north, east, and west, 
Coachella Valley offers golfers unsurpassed desert vistas any 
time of day. 

Though the area is commonly referred to as “Palm Springs,” 
Coachella Valley actually includes eight resort cities known 
as the Palm Springs Desert Resorts. Any one you visit—
Indio, Cathedral City, Desert Hot Springs, Indian Wells, La 

In California’s desert cities, golf is a year-round game—and celebration

By Nicole Meoli
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Quinta, Palm Desert, Palm Springs, or 
Rancho Mirage—has a plethora of golf-
ing options for any level of player.

Many of the valley’s courses were de-
signed by big names of golf, such as Rob-
ert Trent Jones, Jr., Arnold Palmer, Billy 
Casper, Jack Nicklaus, and Greg Nor-
man. And big names draw big names, so 
don’t be surprised to see your favorite ce-
lebrity wheeling by in a golf cart or sink-
ing a hole-in-one. A few popular courses 
(for celebrities and non-celebrities) in-
clude the Westin Mission Hills Resort 
in Rancho Mirage, Tahquitz Creek Golf 
Resort in Palm Springs, PGA West in La 
Quinta, the Golf Resort at Indian Wells, 
and The Golf Club at Terra Lago (for-
merly known as Landmark Golf Club) 
in Indio.  

Coachella Valley is so golf-centric, 
you can even enjoy golf without golf-
ing. Many major golfing events and 
tournaments, such as the Bob Hope 

Chrysler Classic, take place through-
out the year. Every November the 
Palm Springs Desert Resorts hosts the 
nation’s only Golf Cart Parade—a fun 
celebration with more than 100 floats 
traveling up and down El Paseo Drive 
in Palm Desert.

Though golf is the focus for many, a 
number of visitors travel to this tranquil 
desert to simply get away from it all. 
The eight cities of the Coachella Valley 
have something for everyone, whether 
it’s shopping, hiking, visiting numerous 
museums, taking a hot air balloon ride, 
or just lounging at one of the valley’s 
40,000 swimming pools. 

But let’s face it, you aren’t going to the 
“Golfing Capital of the World” to shop, 
are you? Quite possibly the late, great 
Bob Hope said it best in an interview 
he gave years ago: “I don’t own my own 
plane or boat. They don’t interest me. 
My fun is golfing in Palm Springs.”

Greater Palm Springs—also known as the 

Coachella Valley—is a sun-drenched 

desert playground geared to vacation 

attractions, from world-class shopping and 

dining to adventure, relaxation, fine art, 

festivals, and sports, especially golf.



of your golf game? This selec-
tion of enlightening books and en-

tertaining films will help keep your head in the game and 
your heart on the greens.

BOOKS
1 Harvey Penick’s Little Red Book: Lessons and  
 Teachings from a Lifetime of Golf
 By Harvey Penick and Bud Shrake
 Hardcover, paperback, audio CD
Penick—who has instructed golf greats like Tom Kite—orig-
inally intended this slim volume to be a keepsake for his son. 
Happily he relented, and his notebook of golf wisdom and 
anecdotes now belongs to the ages. Penick offers physical 
pointers and psychological tips, and reminds the reader of 
the game’s rich traditions and time-honored rituals—as well 
as its simple, joyful beginnings. 

2 The Search for the Perfect Golf Club
 By Tom Wishon and Tom Grundner
 Hardcover
Two clubmakers—one world-famous, one more obscure but 
equally enthusiastic—join forces to thoroughly and clearly 
explain the design and function of woods, irons, wedges, and 
putters. The ultimate “know before you buy” guide for the 
most important purchase of every duffer’s game. 

3 Fifty Places to Play Golf Before You Die: 
 Golf Experts Share the World’s 
 Greatest Destinations
 By Chris Santella

 Hardcover
Freelance writer, fly fisherman, and golf enthusiast Santella 
interviews 50 people connected to the world of golf about 
their most unforgettable courses. Among the contributors 
are golf pros Nick Faldo and Christie Kerr; golf course ar-
chitects Pete Dye and Tom Doak; and the ubiquitous Don-
ald Trump. Features include stunning photography, a brief 
history of each course, and trip-planning advice.

Go multimedia when 
you can’t go play

By Beáta Jachulski Baker
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4 Golf for Dummies
 By Gary McCord
 Hardback, paperback,  
 DVD, audio CD
McCord, a CBS Sports golf com-
mentator and PGA Senior Tour 
champion, provides a practical yet 
side-splittingly funny introduc-
tion to the game. This is a perfect, 
non-intimidating primer for the 
true beginner.

5 Dead Solid Perfect
 By Dan Jenkins
 Paperback
Jenkins, who famously took on football in his novel “Semi-
Tough,” has produced a golf novel that many reviewers have 
deemed “legendary.” Ever-irreverent, this saga of life on the 
PGA tour captures the madness of pro golf—and the particu-
lar art of presenting it on television—with hilarious accuracy.

MOVIES
1 Dead Solid Perfect (1988)
 VHS
 Not rated (Just remember Dan Jenkins 
 doesn’t write for a G audience)
No, you’re not seeing double—the uproarious Dan Jenkins 
novel found its way to the small screen when HBO first pre-
sented this filmed version in the late ‘80s. Starring Randy 
Quaid, Jack Warden, Kathryn Harrold, and TV sports pun-
dit Keith Olbermann as a golf commentator.

2 Tin Cup (1996)
 DVD, VHS
 Rated R
A stellar romantic comedy star-
ring Kevin Costner as washed-up 
golf pro Roy “Tin Cup” McAvoy, 
and Rene Russo as the girlfriend 
of his archrival (played by Don 
Johnson). Unable to resist impos-
sible challenges, Roy takes on two 
at once: winning the U.S. Open, 
and stealing away his rival’s girl. 
Cheech Marin costars memora-
bly as Roy’s sidekick, Romeo.

3 The Legend of 
 Bagger Vance (2000)
 DVD, VHS
 Rated PG-13
Directed by Robert Redford, this 
lushly photographed saga is set 
in Savannah, Georgia, during the 
early ’30s. Matt Damon stars as 
a destitute World War I veteran 
and ex-golfer attempting to regain 
his game; Will Smith has the title 
role of his mystical caddy; Charl-
ize Theron provides the eye-candy as Damon’s old flame. 
Dreamy, unhurried, and gorgeous.

4 The Greatest Game 
 Ever Played (2005)
 DVD, VHS
 Rated PG (Brief, mild 
 language)
The inspiring true story of Fran-
cis Ouimet, a 20-year-old, lower-
class caddy who challenges the 
world’s greatest golfer—his idol, 
Harry Vardon—in the 1913 U.S. 
Open. With a 10-year-old caddy 
at his side, Ouimet goes head to 
head with Vardon in a match more balanced and riveting 
than anyone anticipated. Newcomer Shia LaBeouf plays 
Ouimet, England’s Stephen Dillane is Vardon, and actor Bill 
Paxton directs with confidence.

5 Pat and Mike (1952)
 DVD, VHS
 Not rated
Technically not a golf movie, this 
black-and-white classic has ter-
rifically spirited scenes on the 
greens with the incomparable 
duo of Katharine Hepburn and 
Spencer Tracy. Hepburn is multi-
sports star Pat Pemberton; Tracy 
is deceitful sports manager Mike 
Conovan. They meet, wrangle, 
and—naturally—fall in love. Look for a young Charles Bron-
son (billed as Charles Buchinski) as a small-time gangster, and 
“Our Gang’s” Alfalfa (Carl Switzer) as a skittish bus boy.
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Duplicate important records
Store passport information, bank account and 

credit card numbers, and other important travel in-
formation at an encrypted online storage site such as 
the international calling card company ekit’s Travel 
Vault (www.ekit.com; $20). You can also scan this 
information and save it with a “zip” utility such as a 
WinZip (www.winzip.com; $29). The software will 
condense your files, which you can then e-mail to 
yourself as a secure attachment and retrieve online. 
If you’re wary of technology, leave a photocopy of 
key documents with a trusted family member or 
friend back home.

Check your insurance providers 
for rental car coverage policies

Do you really need to purchase $40 (or more) per 
day in insurance every time you rent a car?  Now’s the 
time to get to the bottom of it: What does your credit 

Preparing 
for a 

smarter, 
safer 

vacation

By Andrea Bennett
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card actually cover? Gold 
and platinum cards usu-
ally provide some collision-
damage insurance—as long 
as you charge the rental to 
that card. You should also 
check your auto, health, 
and homeowner policies. 
Your personal car policy 
will generally cover liabil-
ity in the case of an acci-

dent, as long as you’re renting the car for personal use, 
not business. (Some states require rental car companies 
to give you a minimum liability coverage, so check your 
contract—carefully.)  

Homeowners’ and renters’ insurance policies almost always 
cover your belongings when you’re traveling, so it’s probably 
not necessary to buy personal effects coverage. And personal 
accident insurance, which covers you and your passengers in 

case of injury or death, is likely to be included in your health 
or auto insurance.  If you’re renting a car outside the United 
States, make sure these policies cover you abroad. Also, call 
ahead to the rental agency to find out what the country’s 
minimum insurance requirements are. Domestically and in-
ternationally, travel with proof of your coverage (or add it to 
your online storage site or zip file; see No. 1).

Study your frequent-flier mileage 
programs—and your statements

Are you on an elite track? What do you need to do to 
maintain your status? Since mileage programs rarely adver-
tise their changes (unless they’re advantageous to customers), 
review your program’s rules at the beginning of the year. If 
you maintain several accounts, Mileagemanager.com (an-
nual membership $15), not only keeps track of them but 
also notifies you before your miles expire and lets you know 
when you’ve earned enough for a free ticket. Its “Weblink” 
feature updates you on mileage promotions via e-mail. Also, 
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keep your boarding passes until 
your mileage statement arrives, 
in case the airline doesn’t credit 
you. It’s the only proof you have 
that you were on the flight.

Take stock of how you use 
your mileage credit cards

A recent study by online 
credit card information pub-
lisher CardWeb.com revealed 
that among 11 credit cards 
sponsored by major airlines, 
customers earn an average of 
1.4 percent back on purchases 
in the form of free miles but 
are charged about 5.9 percent 
more in interest than those 
with non-rewards cards. Most 
rewards cards require an annu-
al fee; most non-rewards cards 
have no fee. Your mile-earning 
power markedly increases if 
you don’t carry a balance. Pit 
your card(s) against others at CardWeb.com’s Find a Card 
Feature, which compares the APRs and fees of 25 travel 
rewards cards and 38 airline-sponsored miles cards.

Keep your medical records close at hand
Give doctors nearly instant access to your medical his-

tory by creating a profile on a Med-InfoChip (www.medin-
fochip.com; $70 for one profile, $100 for two). The key 
sized device plugs into the USB port of any computer and 
can hold emergency contact information, lists of allergies 
and medications, family medical history, and even scans of 
EKGs and MRIs. It is labeled with simple instructions for 
medical workers. 

You can also upload or fax your medical dossier to per-
sonalmd.com’s medical record service ($7.95 a month). 
The double-encrypted site is easy for health-care providers 
around the world to access—all they need is the data on 
your PersonalMD ID card, which you should carry at all 
times. If time zone changes throw you off, have Person-
alMD send an automated medication reminder to your cell 
phone, PDA, or pager.

Designate a friend to deal with emergencies at home
From halfway around the world you call in for your mes-

sages, only to hear, “This is the alarm company. Our system 
shows that there has been a forced entry.” Avoid this sce-

nario by leaving a trusted fam-
ily member or neighbor a set 
of your house keys, your alarm 
code, and numbers for plumb-
ers and electricians. Also have 
her check on the house while 
you’re gone.

Plan next year’s holiday trip 
using award miles

Most airlines “load” their 
fares—or make seats available—
about 330 days in advance. If you 
plan this far ahead, it’s the best 
time to capture one of the few 
seats the airlines allot to reward 
travel, particularly for high-vol-
ume periods like Thanksgiving, 
Christmas, or Labor Day. You 
can also check dozens of airlines’ 
blackout dates on webflyer.com.

Secure your luggage with 
an “approved” lock

A Travel Sentry certified combination lock (www.travelsen-
try.org) can be opened only by you or a Transportation Se-
curity Administrator (TSA) screener (with a master key). 
The companies that sell the lock will replace it for free in 
the unlikely event that a screener doesn’t recognize it as 
an approved lock and cuts it off; however, they won’t do 
anything to insure against pilfering by TSA personnel.

On the road, stay in touch with your family and friends 
via a personal-trip Web site

Lonely Planet’s free 30-day personal Web site lets you 
plot your trip on a map, store up to 20 photos, record your 
thoughts, and alert friends and relatives when you’ve added 
new material (www.lonelyplanet.com/travel_services; an-
nual subscription from $59). Or create your own homepage 
for free at Virtualtourist.com: Pages can include five personal 
albums, each with eight chapters of photos and text. Techno-
phobic? Make a commitment to actually mail the postcards 
you write on your next trip.

Build a trip around a personal goal
Have you always wanted to master the art of Provençal 

cooking, learn to speak Dutch, or lower your handicap? 
More than 5,300 companies list learning vacations on the 
ShawGuides Web site (www.shawguides.com), which allows 
you to search by location, interest, or time of year.



y history with golf  has not 
been the happiest one. I’ve accompa-
nied my husband, Steven, on trips to 

the driving range from time to time, whacking 
away at buckets of balls without any training 
or knowledge of proper form. I did get cocky after one good 
day on the range and thought I was ready for “The Show;” I 
foolishly joined Steven and a friend for 18 holes on a public 
course the next day. By the fifth hole I was weeping open-
ly and barely managed my frustration on the next four—I 
think I racked up an 85 on the front nine alone, and that’s 
as far as I got.

Having learned true humility, I figured it was time to 
learn the game. While visiting Gleneden, Oregon, I looked 
up PGA golf pro Mark Swift at the beautiful Salishan Golf 
Resort and asked for a crash course. He was happy to take 
me to the range and acquaint me with the fundamentals.

Mark had me demonstrate my unschooled swing, and the 
good news, he told me, was that my instincts were not bad. I 
learned that grip was essential, and Mark showed me how to 
interlock my right pinky and left forefinger to form a solid 
unit with my hands. We went through proper stance, relax-
ing the arms (Mark’s mental image of “letting them hang 
like ropes” was very helpful) and the importance of follow-

through. In the 90 minutes we spent together 
I probably missed as many balls as I hit and 
created several sizable divots, but by the end I 
got to hear—more than once—the satisfying 
“thwack!” of the ball hitting the sweet spot of 

the club, and I rejoiced as it sailed out over the greens.
My favorite tips from the lesson:
• Don’t let any golf pro talk you into paying for a block of 

lessons ahead of time. Book them one at a time and make 
sure you’re comfortable with your teacher’s style and temper-
ament first. Mark taught with the perfect mix of authority, 
humor, and compassion—I’d go back to him any day.

• When you’re ready to go out on a golf course, call up and 
ask what time of day tends to be the quietest on the greens. 
As a novice you’ll do much better without an impatient four-
some behind you.

• And here’s some advice from my friend, Sue Ursino, 
women’s senior golf champion of the PNGA and WGA: 
Look for a par-3 course. The shorter, straighter distances will 
aid in improving your accuracy and make for less frustration 
as you get more and more comfortable with the game.

You can book your own lessons with Salishan’s resident PGA pro Mark Swift by calling 

541-764-3632 or 1-800-890-0387.

A first golf lesson 
from a pro

By Beáta Jachulski Baker

PGA pro Mark Swift: 

Resident golf guru at 

Salishan Golf Resort.
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Experience the thrill of an improved golf 
swing with one-on-one training from a 
certified PGA professional. Interbay Golf 
Center’s teaching pros are so confident in 
their instructional methods and abilities 
that they guarantee to improve your golf 
swing or your money back.*

Five private half-hour lessons: 
4,000 credits

Lessons held at:
Interbay Golf Center
2501 15th  Ave. W.
Seattle, WA 98119

Call 1-800-457-0103 
today and be on your way 
to a better golf swing
*Money-back guarantee redeemable for cash only 
from Interbay Golf Center; WorldMark credits 
cannot be refunded. Certificate redeemable from 
time received; no expiration date. Gratuities not 
included. Certificate redeemable by contacting 
Interbay Golf Center and booking series of five 
private, half-hour lessons. Certificate will be mailed 
via U.S. mail approximately 10 business days from 
time booked. Subject to change and availability. 
CSR 2067820-50. WA UBI 601190827. 
Nevada Seller of Travel 2003-0307

Use Your 

Credits 

to Tune 

Up Your 

Golf 

Swing

Interbay Golf Center 

in Seattle guarantees 

improvement

MARCH 19–27, 2007
27,500 credits per person, 
double occupancy*

Cash ’n’ Credits option available†  

Explore all that Costa Rica has 
to offer on this spectacular eight-
night tour. Start off by flying into 
cosmopolitan San Jose. Embark on 
a guided riverboat cruise through 
the rainforest to view the exotic 
creatures of the remote Caño 
Negro nature preserve. Tour Poas 
Volcano National Park, and stay 
at the San Carlos thermal spa 
resort. Immerse yourself in the 
Balneario Tabacón mineral hot 
springs, with impressive views of 
the famous Arenal Volcano. Walk 
through the captivating wildlife 
refuge of the Monteverde Cloud 
Forest. Visit a butterfly habitat and 
coffee production facility. Travel to 
the scenic region of Guanacaste, 
where you’ll stay at an all-inclusive 
oceanfront resort situated on 
the magnificent blue waters of 
Manzanillo Beach. Return to San 
Jose for a final, delightful day in 
Costa Rica.

Package includes total of 
eight nights’ first class hotel 
accommodation in San Jose (2), 
San Carlos (2), Monteverde (2), 
and Guanacaste (2); all transfers 
between hotels; eight breakfasts, 
two lunches, and seven dinners; 
tours listed above.

*Footloose tours cater to solo travelers; however, all adults who wish to attend are welcome. Solo 
owners will be paired up to meet double occupancy requirements. Single occupancy rooms are 
available for additional 9,000 credits per person. †Any combination of cash and credits may 
be applied. Excursion arrangements call for extensive walking throughout the tour. Airfare and 
$129 USD exchange fee not included. Subject to change and availability. CSR 2067820-50. 
WA UBI 601190827. Nevada Seller of Travel 2003-0307.

Footloose in 
Costa Rica

Call 1-800-457-0103 
to book this 

unforgettable adventure 
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Los Angeles Dodgers vs. 
San Francisco Giants at 
Dodger Stadium
August 11, 2006
Infield loge box seats
1,100 credits per ticket

One of the crown jewels of professional 
sports venues, Dodger Stadium has 
awed spectators with its magnificent 
panorama of downtown Los Angeles 
to the south; green, tree-lined Elysian 
Hills to the north and east; and the 
San Gabriel Mountains beyond.

Seattle Mariners vs. 
Texas Rangers at 
Safeco Field
September 29, 2006
Terrace Club outfield seats
1,100 credits per ticket

Sweeping vistas of the downtown 
Seattle skyline and spectacular sunsets 
over Puget Sound—along with 
excellent game-action sightlines from 
all angles—give fans at Safeco Field 
an experience unequalled in Major 
League Baseball.

Craving a tour of Europe? 
Yearning to take a cruise? 

Longing to fly to a desert island? 
Don’t dream, dial! Call Trendwest Travel 

and use your credits to make those 
vacation wishes come true. 

You can use your WorldMark credits toward 
the purchase of any eligible* airfare, 

tour package, or cruise. You may travel 
anytime, but you must purchase by 

June 30, 2006, to take advantage of this 
special offer. Make your reservation 

today and start packing!

Call Trendwest Travel at 
1-800-953-5511

Trendwest
Travel 

Quarterly
Special

*Only fares that can be prepaid at time of booking are eligible; hotels, 
car rentals, etc., requiring payment upon checkout do not qualify 
for this special. Exchange fees apply. CSR 2067820-50. WA UBI 
601190827. Nevada Seller of Travel 2003-0307.

YOUR CREDITS ARE YOUR
VACATION GENIE

Root, 
Root, 
Root 
for 

Your 
Home 
Team

Major League Baseball tickets for credits

Call 1-800-457-0103 for a great night at the old ball game

Valid street address required. Tickets will be shipped via UPS 3-day service with signature required. 
Please arrange for someone to be available to sign for package during daytime hours. Subject to change 
and availability. CSR 2067820-50. WA UBI 601190827. Nevada Seller of Travel 2003-0307.
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Subject to change and availability. All rates based on double occupancy and include port charges and government taxes. Airfare and $129 USD exchange fee not 
included. Cash ’n’ Credits option available; any combination of cash and credits may be applied. Carnival Cruise Line ships’ registry: Panama and The Bahamas. 
CSR 2067820-50. WA UBI 601190827. Nevada Seller of Travel 2003-0307.

A Carnival of Cruises All 
Around the World

Twelve-night Mediterranean and Greek Isles cruise
Be among the first to cruise Carnival’s Grand Mediterranean and Greek Isles itinerary on 
a brand new ship. The Carnival Freedom offers an abundance of duty-free shops, onboard 
activities, and the new Carnival Seaside Theatre—a 12’x 22’ LED screen located poolside 
on the Lido deck showing movies, sporting events, concerts, and other programming. 
Experience a new wave in cruising with a spectacular itinerary.

Carnival Cruise Line’s Carnival Freedom sails roundtrip for 12 nights from Civitavecchia 
(Rome) to Naples and Livorno, Italy; Rhodes, Athens, and Katakolon, Greece; and Izmir 
and Istanbul, Turkey.
MARCH 14–26, 2007
Inside cabin: 40,000 credits • Outside cabin: 51,500 credits • Balcony cabin: 67,500 credits

Three- and four-night Baja, Mexico, cruises
Carnival Cruise Line’s Paradise sails roundtrip for three nights from Long Beach Pier in 
Los Angeles to Ensenada, Mexico.
FEBRUARY 16–19, 2007
MARCH 2–5, 2007
Inside cabin: Starting at 15,000 credits • Outside cabin: Starting at 17,000 credits

Carnival Cruise Line’s Paradise sails roundtrip for four nights from Long Beach Pier in 
Los Angeles to Catalina Island and Ensenada, Mexico.
FEBRUARY 12–16, 2007 
Inside cabin: 13,500 credits • Outside cabin: 15,500 credits

Seven-night Eastern Caribbean cruises
Carnival Cruise Line’s Carnival Valor sails roundtrip for seven nights from Miami to Nassau, 
Bahamas; St. Thomas, U.S. Virgin Islands; and St  Maarten, Netherlands Antilles.
FEBRUARY 25–MARCH 4, 2007
Inside cabin: 28,500 credits • Outside cabin: 34,500 credits • Balcony cabin: 40,500 credits

Carnival Cruise Line’s Carnival Victory sails roundtrip for seven nights from Miami to San 
Juan, Puerto Rico; St. Thomas, U.S. Virgin Islands; and St  Maarten, Netherlands Antilles.
FEBRUARY 18–25, 2007
Inside cabin: 28,500 credits • Outside cabin: 35,000 credits • Balcony cabin: 40,000 credits

Seven-night Mexican Riviera cruise
Carnival Cruise Line’s Carnival Pride sails roundtrip for seven nights from Long Beach Pier in 
Los Angeles to Puerto Vallarta, Mazatlan, and Cabo San Lucas, Mexico.
FEBRUARY 25–MARCH 4, 2007
Inside cabin: 25,000 credits • Outside cabin: 30,500 credits • Balcony cabin: 35,000 credits

All credit values 
are for two people, 

based on double 
occupancy

Call 
1-800-457-0103 
to reserve your 

cabin today
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Eight-night Mexican 
Rivera cruise
Norwegian Cruise Line’s Norwegian 

Star sails roundtrip for eight nights 

from Los Angeles for Acapulco, 

Zihuatanejo/Ixtapa, Puerto Vallarta, 

and Cabo San Lucas, Mexico.

FEBRUARY 2–10, 2007

Inside cabin: 31,500 credits

Outside cabin: 39,500 credits

Balcony cabin: 44,000 credits

Say “Olé” the 
Norwegian Way

All credit values 
are for two people, 

based on double occupancy

Call 1-800-457-0103 
to reserve your cabin

Subject to change and availability. All rates based 
on double occupancy and include port charges 
and government fees. $129 USD exchange fee 
and airfare not included. Cash ’n’ Credits option 
available; any combination of cash and credits 
may be applied. Norwegian Cruise Line ships’ 
registry: The Bahamas, and Panama. CSR 
2067820-50. WA UBI 601190827. Nevada 
Seller of Travel 2003-0307.

Go WestGo West——
and Eastand East——
with with 
Royal Royal 
CaribbeanCaribbean

Six-night Western Caribbean cruise
Royal Caribbean’s Jewel of the Seas sails roundtrip for six nights from 

Fort Lauderdale for Key West, Florida; Cozumel and Costa Maya, Mexico; 

and George Town, Grand Cayman.

NOVEMBER 26–DECEMBER 2, 2006

Outside cabin: 30,000 credits

Balcony cabin: 33,000 credits

Seven-night Eastern Caribbean cruise
Royal Caribbean’s Voyager of the Seas sails roundtrip for seven 

nights from Miami for Nassau, 

Bahamas; St. Thomas, U.S. Virgin 

Islands; San Juan, Puerto Rico; 

and Royal Caribbean’s own 

private island.

DECEMBER 9–16, 2006

Inside cabin: 29,000 credits

Balcony cabin: 38,500 credits

All credit values are for two 
people, based on double 

occupancy

Call 
1-800-457-0103 

to reserve your cabin

Subject to change and availability. All rates based 
on double occupancy and include port charges and 
government fees. Airfare and $129 USD exchange fee 
not included. Cash ’n’ Credits option available; any 
combination of cash and credits may be applied. Royal 
Caribbean Cruise Line ships’ registry: Bahamas. CSR 
2067820-50. WA UBI 601190827. Nevada Seller of 
Travel 2003-0307.



Clockwise, from top left: 1st place team Tony 

McFarlane, George Adams, and Bill Lundeen; 

Ronda Heim, closest-to-pin winner on hole #6; 

2nd place team members Chris and Robert 

Brightman; the happy golf group; Katie Plucker, 

closest-to-pin winner on #14.

lasting impression

The 19 golfers climbed into their 
GPS-guided golf carts and prepared to 

tee off for a WorldMark owners’ golf tour-
nament.  This 2005 Adventure Club event 
was held at the award-winning SunRidge 
Canyon Golf Course in Scottsdale, Ari-
zona. The weather prediction was for 100 
degrees; happily, a light cloud cover and 
slight breeze countered the heat.  

The tournament followed a “best ball” 
team format, where the best individual 
score from each hole was used as the team 
score; longest drive, longest putt, and 
closest-to-the-pin contests were also held 
throughout the course. The fairways and 
greens were dry and fast. “Desert rules” 
applied, meaning any obstacles off the 
fairway were officially considered a water 
hazard. At the end of the day each team 
made an excellent showing, with final re-
sults running close.

Arizona Golf 
Weekend
Photographs and reporting by 
Alyssa Moore, WorldMark Tour Host
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Great golf in your future!
Look for news of the next Arizona golf 
tournament event—scheduled for May 

2007—in November’s Destinations. 
Want your golf adventure sooner? 

Take a spectacular seven-day Eastern 
Caribbean golf cruise this October. 

Call 1-800-457-0103 today for details.
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