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Welcome to Fiji... the ultimate South Seas paradise. 

Getting there is easy with Air Pacific, “Fiji’s International Airline.”
Air Pacific’s inflight amenities include: 

- “State of the art” in-f light entertainment system in each seat 
with a large selection of movies and interactive video games.

- Headsets

- Free Cocktails

- Amenity Kits

- “Captain Bula Kids Club” activity kits 

Convenient schedules provide travelers with 8 weekly services from
the U.S. and Canada:

- 4 weekly 747-400 Non-stop f lights Los Angeles / Fiji

- 2 weekly Direct f lights Vancouver / Fiji 

- 2 weekly Non-stop f lights Honolulu / Fiji 

Earn mileage in the American Airlines and Qantas Airways frequent
flyer programs and through our travel partners we offer a variety of
packages to accommodate any budget.

*Travel must take place in September, October or November 2005. One voucher per party. Vouchers are non-transferable and available only to WorldMark owners
booking roundtrip airfare on Air Pacific through Trendwest Travel during this promotion.

SPECIAL OFFER

$100FJD FOR
ISLAND ADVENTURES!

Book your airfare to Fiji
through Trendwest Travel
during May, June or July 2005*
and receive a voucher for
$100FJD towards any daytrip or
event booked through Rosie’s
Tours — look for their desk at
WorldMark Fiji!

FJ-86 Trendwest ad.QXD  6.2.2005  11:04 AM  Page 1
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ON THE COVER: A lazy river flows through WorldMark 
Ocean Walk in Daytona Beach. Photo taken by Dan Stearns.
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COMING NEXT MONTH: Washington bay resorts: Discovery Bay and  
Birch Bay; Footloose in New Zealand; Scuba Diving in Fiji; Polar Express 
Train Trip; cruises.

Beáta Jachulski Baker
Senior Editor

A Sunshine State of Mind
FLORIDA IS MORE THAN A STATE; it’s a state of being. Fabled home 
of the Fountain of Youth, center of dizzying theme parks and thrilling rocket 
launches, mecca for buoyant retirees and exhausted students alike—few oth-
er destinations conjure up vivid vacation images as clearly as this one. Just 
mentioning the Sunshine State evokes the scent of oranges and suntan lotion 
and sets the mind reeling with the possi-
bilities contained within this southeastern 
playground.
 WorldMark owners have four splen-
did fun-in-the-sun options to explore in 
Florida: the WorldMark resorts in Daytona 
Beach and Orlando, and the Fairfield affil-
iate resorts in Destin and Pompano Beach. 
We focus on the former in this issue. 
Romy Jacobson Lawyer files her report 
from a recent expedition where she sought 
to demystify Daytona; her sun-dappled 
sojourn begins on Page 16.
 Adventures In Exchange offers ways to 
follow the sun on cruises for either cred-
its or cash to places such as the Mexican 
Riviera, Eastern Caribbean and Baja, Mexico. You can also indulge in a sweet 
winter holiday getaway for couples to San Francisco or get Footloose on a 
dreamy spring excursion through Rome and Venice—see Pages 28 and 29.
 Whether at the resorts or regional and corporate offices, your WorldMark 
staff is always trying to bring sunshine into your life. Your satisfaction is their 
prime reward, but it’s always nice when particular efforts are noticed and 
honored. Turn to Page 7 to see who was deemed best in the nation at the 
2005 ARDA Awards Gala as well as those who achieved special recognition 
at the WorldMark Annual Awards for 2004.
 No matter where you go—WorldMark resort, affiliate destination, associ-
ate hotel, exchange vacation—your experience should put you in a sunshine 
state of mind. We’ll keep doing our best to keep the skies clear and the hori-
zons bright.
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letters

WE’D LIKE TO HEAR FROM YOU!

Send us your WorldMark stories, 

comments, pictures, etc., to 

Destinations Editor, 9805 Willows 

Road NE, Redmond, WA 98052 or 

e-mail editor@trendwest.com.

WorldMark Saves Spring Break
WE ARE OWNERS from Washing-
ton state and our daughter is currently 
going to college in New York. Winter 
had been particularly brutal in New 
York this year, so she was ecstatic 
when a group of college friends invit-
ed her to fly to Orlando, Florida, with 
them for spring break this past March. 
When the group arrived in Orlando 
and their cab pulled up to the hotel 
they had booked for their stay, they 
were shocked to find an establish-
ment that was run down, seedy—and 
had police cars, complete with flash-
ing lights, in the parking lot. They 
immediately asked for their money 
back and left. What heartbreak! My 
poor 19-year-old daughter and her 
friends had been looking forward to 
a week of fun and sun. Instead they 
were stuck in Orlando with no place 
to stay, no car and not much hope.
 My daughter called home to tell 
us what had happened and asked for 

advice. We said we would see if there 
was any space available at WorldMark 
Orlando, but didn’t really think any-
thing would be open on such short 
notice during spring break. We 
crossed our fingers and called the 
Vacation Planning Center. It was like 
a gift from God—a two-bedroom 
condo would be available for them the 
next day on Bonus Time! Everyone 
involved was filled with gratitude 
and relief. The college kids could not 
believe how nice their unit was, and 
we were delighted to be able to res-
cue them so inexpensively thanks to 
WorldMark. We also knew we could 
truly rest easy, knowing they were in 
a safe place where they would be okay 
and have a great time. Thank you, 
WorldMark, for saving our daughter’s 
spring break!

Rose E. Dawes
Centralia, Washington

PH
O

TO
S 

B
Y 

D
AN

 S
TE

AR
N

S



6      DESTINATIONS  |  July 2005

your club

TO YOUR CREDIT
TRENDWEST RECOMMENDS that all own-
ers be diligent in monitoring the information that 
appears in their credit reports. A recent amend-

ment to the federal Fair 
Credit Reporting Act (FCRA) 
requires that the three larg-
est U.S. consumer report-
ing companies—Equifax, 
Experian and TransUnion—
provide consumers with 
a free copy of their credit 
report upon request once 
a year. The rollout began 
last December for U.S. 
residents on the West 

Coast. By September 1, 2005, 
free reports will be available to all Americans. 
 To coincide with the free credit report date, 
Trendwest will begin reporting all owner account 
activity to Equifax on a monthly basis starting in 
September. Regular on-time payments will be 
reported to Equifax without further notice to own-
ers. Owners will receive notice within 30 days of 
Trendwest reporting negative information, as the 
current law requires. 
 If you have any questions about Trendwest’s 
new reporting procedure, please contact us at 
loanservicing@trendwest.com.

YOU MAY ORDER YOUR FREE ANNUAL CREDIT REPORT 
online at www.annualcreditreport.com or by calling 
1-877-322-8228. Reports can also be requested by 
mail—send your request, including your full name, 
current address, social security number and date 
of birth, to Credit Report Request Service, P.O. Box 
105281, Atlanta, GA 30348-5281. When ordering your 
report online or over the phone you may be asked to 
provide some detail that only you would know such 
as the amount of your monthly mortgage payment. 
(Please note that the sources listed above are not 
affiliated with Trendwest.)

THE ANNUAL OWNERS’ MEETING notice materi-
als for 2005 will be going into the mail and, for those who 
have so chosen, e-mail at the end of July. In this packet, 
the WorldMark Board of Directors will present its selec-
tion of nominees for the three open positions, including 
each nominee’s qualifications, background and candidacy 
statements. Once you read this information, please imme-
diately complete and mail your proxy ballot or vote online 
or via telephone to ensure that we meet the 15% quorum 
required to hold the annual meeting.
 This year’s meeting is scheduled for Wednesday, October 
26, 2005, at 7:00 p.m. at the Meydenbauer Center, 11100 
NE 6th Street, Bellevue, Washington, 98004. Registration 
begins at 6:00 p.m. and the meeting will start promptly at 
7:00 p.m.
 Please submit your proxy and mark your calendar to 
attend. This is your club and your active participation 
makes a difference. See you there!

ment to the federal Fair 
Credit Reporting Act (FCRA) 
requires that the three larg-
est U.S. consumer report-
ing companies—Equifax, 
Experian and TransUnion—

Coast. By September 1, 2005, 

Annual Owners’ 
Meeting Materials 
Coming Soon!
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WORLDMARK BY TRENDWEST shone brightly at 
the 2004 American Resort Development Association 
(ARDA) Awards Gala, which was held on April 26, 
2005, in Orlando, Florida. Trendwest was honored as a 
finalist in six award categories and came home with two 
of the industry’s most prestigious prizes.
 The Vacation Planning Center/Owner Services won 
the Owner Relations Team Award. During 2004, this 
team improved many of its systems and processes while 
maintaining the highest service levels in the industry. 
Through teamwork and a shared commitment to pro-
viding complete resolution to all owner issues, the team 
is consistently rewarded with satisfaction rates above 
95%—significantly higher than the industry average 
of 87%. The department is responsible for servicing 
more than 210,000 owners and handles all incoming 
owner phone calls and e-mails, resort inventory, 
exchanges initiated by owners and an in-house full 
service travel agency.
 Asael Sandoval, resort manager at the 140-unit 
WorldMark Oceanside Harbor on the Southern 
California coast, won the Resort Manager Gold Award. 
By all objective measures—budget compliance, com-
ment cards, employee turnover, site inspections—Asael 
and his resort have obtained scores at the top of the 
company and the entire timeshare industry. The 

Oceanside resort 
is used repeat-
edly to train 
new managers 
and department 
heads from all 
regions due to 
the efficiency 
with which Asael 
runs his opera-
tions.

 The ARDA 
Awards Program is com-
mitted to recognizing the 

best nominees submitted in 
areas that include overall pro-

fessional excellence, outstanding sales accomplishments, 
product design, advertising and staff. Please join us in 
congratulating your WorldMark winners—well done!

WorldMark Wins at ARDA Awards!

OUR BEST EFFORTS

EMPLOYEE OF THE YEAR
Overall Employee of the Year: 
Candice Duncan–Reservations

Corporate Operations
Product Enhancement Amy Preston
WorldMark Accounting Lidija Kolukcija
Trendwest Travel Susan Milam
Adventures In Exchange Michelle Low
Owner Services Tina Bueing
Reservations Julie Swavely
Inventory Control  Mara Seeley

Regional Resort Operations
Northern Region Hugh Bischoff–Gleneden
Canadian Region Halan McCarthy–Kapaa Shore
Mountain Region  Susan Valentini–Regional Office 
Central Region Maria “Mini” Helton–South Shore
Southern Region Cynthia Sours–Big Bear

MANAGER OF THE YEAR
WorldMark Dan Crooker–Accounting
Northern Region Janet Fortier–Arrow Point
Canadian Region Jerry Jamesson–Kihei
Mountain Region Mike Guthrie–Galena
Central Region Teri Hilton–Marina Dunes
Southern Region Zulema Navarro–La Paloma

GARCIA AWARD (for going the extra mile)
Nathan Terry–Bass Lake
Jessica Klein–Inventory Control

Congratulations to all our winners!

SELECT WORLDMARK TEAM members 
were recently honored at the 2004 Annual 
WorldMark Employee Awards and the 2004 
Annual Resort Managers’ Meeting. If you see any 
of the following names on ID badges or resort 
staff name tags as you vacation this year, you’ll 
know you’re among the best of the best!

Oceanside resort 

new managers 
and department 
heads from all 
regions due to 
the efficiency 
with which Asael 
runs his opera-
tions.

 The ARDA 
Awards Program is com-
mitted to recognizing the 

best nominees submitted in VPC Management Team
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your club INVENTORY SPECIALS

Congratulations to Deborah McCoy of Beaverton, Oregon! She is the winner 

of a three-night stay at the WorldMark resort of her choice. Her completed 

resort comment card was chosen in our May drawing. Take the time to 

fill out that card—it helps us improve our service and could mean more 

vacation time for you!W
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Earning 1,000 permanent vacation credits for your real estate transactions 
is simple! Here are a few answers to the most common questions about the 
Trendwest Real Estate Referral ProgramSM:
 
t The WorldMark Vacation Credits awarded are regular permanent premier 
 vacation credits—just like the credits you originally purchased.
t You can earn a block of 1,000 credits for the purchase of a home or a  
 block of 1,000 credits for the sale of a home. If you are buying and   
 selling, you could earn a total of 2,000 permanent credits! 
t Credits are placed into your WorldMark account approximately two to   
 three weeks after the close of escrow. These credits will be renewed   
 annually on your original anniversary date.
t The credits are paid for by the real estate broker(s) to whom we refer you.  
 This is their—and our—way of thanking you for your business.
t The process is simple: Fill out a real estate referral form online at 
 http://www.worldmarktheclub.com/specials/partners.shtml, or call us  
 toll free at 1-877-869-9672. We’ll pass your information to a participating  
 local broker servicing the area you are selling from, or buying into. The   
 broker will assign a pre-qualified agent to contact you directly, usually   
 within 24 hours.
t If you proceed to the close of escrow with that agent, the broker will contact  
 us; we, in turn, send final paperwork to you for your signature. Your credits   
 are added to your account when your signed papers are received.

Call the Trendwest Real Estate 
Referral ProgramSM   toll free at 
1-877-869-9672 today!

Transaction must be initiated through Trendwest’s Real Estate 
Referral Office to qualify. Vacation credits will be available only to 
WorldMark members who register first with Trendwest and have 
been referred to the participating local broker by the Trendwest 
Real Estate Referral ProgramSM. Owners going directly to the 
individual real estate brokers without referral will not be eligible 
to partake in this offer. Some transactions may not be eligible. 
Program may not be available in all areas.

A Quick Guide to the 
Trendwest Real Estate Referral ProgramSM

Midweek and Limited Weekends

Galena, IL

Grand Lake, OK

Rancho Vistoso, AZ

In August, you can vacation at 
the following resorts for just four 
cents per credit. Call the Vacation 
Planning Center at 1-800-457-
0103 to make your reservations.

Midweek stays must take place Sunday through 
Thursday. There is a two-night minimum stay on 
weekends. Reservations for Inventory Specials can 
only be booked within 60 days of arrival but are 
not subject to the 14-day booking window. You 
may book multiple units. Holidays are excluded.

Midweek Only

Angels Camp, CA

Bison Ranch, AZ

Branson, MO 

Pinetop, AZ

Windsor, CA
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Owner Education     S C H E D U L E D  J U L Y / A U G U S T  C L A S S E S

Owner Education—a fun and free way to learn all about your ownership! Classes are held at Trendwest sales offices 
unless otherwise indicated. Reservations are required. For reservations, please call 1-800-397-5968, Mon–Fri, 6 am–
9 pm, Sat–Sun, 6 am–5 pm. Class times and locations are also listed online at www.worldmarktheclub.com/education.

NORTHWEST
Birch Bay, WA
Tue, Jul 12, 6 pm
Thu, Aug 11, 6 pm

Bothell, WA
Wed, Jul 6, 6 pm
Sat, Jul 16, 10 am, 2 pm
Tue, Aug 2, 6 pm
Tue, Aug 9, 6 pm
Tue, Aug 30, 6 pm

Coeur d’Alene, ID
At Coeur d’Alene Inn
414 W. Appleway
Thu, Jul 21, 7 pm
Thu, Aug 25, 7 pm

Depoe Bay, OR
At resort
Sat, Aug 6, 10 am, 2 pm

Discovery Bay, WA
Thu, Jul 28, 6 pm
Wed, Aug 31, 6 pm

Eugene, OR 
NEW LOCATION!
At Red Lion Hotel
205 Coburg Rd.
Fri, Jul 8, 6 pm

Federal Way, WA
Tue, Jul 5, 6 pm
Wed, Jul 13, 6 pm
Sat, Jul 30, 12 noon
Wed, Aug 3, 6 pm
Wed, Aug 10, 6 pm
Tue, Aug 23, 6 pm

Leavenworth, WA
At Icicle Inn Best Western
Wed, Jul 27, 6 pm

Salem, OR
At Red Lion in Salem
3301 Market St. NE
Thu, Aug 18, 6 pm

Seaside, OR
Fri, Aug 5, 6 pm

Tri-Cities, WA
At Clover Island, 
Kennewick
435 Clover Island Dr.
Wed, Jul 20, 6 pm
Wed, Aug 24, 6 pm

Vancouver, WA, USA
Thu, Jul 7, 6 pm
Tue, Jul 19, 6 pm
Thu, Aug 4, 6 pm
Wed, Aug 17, 6 pm

N. CALIFORNIA 
Angels Camp, CA 
Tue, Jul 5, 6 pm

Modesto, CA
At Doubletree Hotel
1150 9th St.
Sat, Jul 23, 11 am

Roseville, CA 
Sat, Jul 9, 10 am, 2 pm
Tue, Jul 19, 6 pm
Sat, Aug 3, 10 am, 2 pm
Thu, Aug 25, 6 pm

San Francisco, CA
Wed, Jul 6, 6 pm
Tue, Jul 26, 6 pm
Tue, Aug 16, 6 pm
Call 1-888-805-5863 
for parking info.

San Jose, CA
(Near Santanna Row)
2880 Stevens Creek Blvd.
Mon, Jul 25, 6 pm
Mon, Aug 15, 6 pm
At Doubletree Hotel
2050 Gateway Pl.
Sat, Jul 16, 10 am, 2 pm 
Sat, Aug 27, 10 am, 
 2 pm

Tracy, CA
Wed, Aug 24, 6 pm

Walnut Creek, CA
Wed, Jul 13, 6 pm
Wed, Jul 27, 6 pm
Thu, Aug 11, 6 pm
Fri, Aug 26, 6 pm

S. CALIFORNIA
Bakersfield, CA 
Mon, Jul 25, 6 pm
Mon, Aug 8, 6 pm

Big Bear, CA
Tue, Aug 9, 6 pm

Las Vegas, NV
At resort on Las Vegas 
Blvd.
Sun, Jul 31, 12 noon
Sun, Aug 28, 12 noon

Oceanside, CA
At resort
Thu, Jul 14, 6 pm
Thu, Aug 18, 6 pm

San Diego, CA
Sat, Jul 9, 10 am
Wed, Jul 20, 6 pm
Wed, Aug 31, 6 pm

San Dimas, CA
Wed, Jul 6, 6 pm
Sat, Jul 30, 10 am
Wed, Aug 10, 6 pm
Sat, Aug 27, 10 am

Torrance, CA
Mon, Jul 11, 6 pm
Mon, Aug 1, 6 pm
Mon, Aug 22, 6 pm

Westlake Village, CA
Sat, Jul 16, 12 noon
Sat, Aug 6, 12 noon

MOUNTAIN
Boise, ID 
At 800 S. Industry Way
in Meridian
Fri, Jul 15, 6 pm
Sat, Jul 16, 10 am
Wed, Aug 24, 6 pm
Thu, Aug 25, 6 pm

Branson, MO
Fri, Aug 19, 7 pm

Broomfield, CO  
Thu, Jul 7, 6 pm
Thu, Aug 18, 6 pm

Englewood, CO 
Fri, Jul 8, 6 pm
Sat, Jul 9, 10 am
Fri, Aug 19, 6 pm
Sat, Aug 20, 10 am

Idaho Falls, ID
Sat, Jul 16, 10 am
Fri, Jul 29, 6 pm
Fri, Aug 12, 6 pm
Thu, Aug 25, 6 pm

Overland Park, KS 
Wed, Jul 20, 6 pm
Thu, Aug 17, 6 pm

Rancho Vistoso, AZ 
Sat, Jul 9, 10 am
Sat, Aug 6, 10 am

Salt Lake City, UT
Wed, Jul 13, 6 pm
Wed, Jul 27, 6 pm
Wed, Aug 3, 6 pm
Tue, Aug 23, 6 pm

Wolf Creek, UT
Wed, Jul 6, 6 pm
Thu, Jul 28, 6 pm
Thu, Aug 4, 6 pm

R E S E R V A T I O N S  R E Q U I R E D — M A K E  Y O U R S  T O D A Y  A T  1 - 8 0 0 - 3 9 7 - 5 9 6 8 !

9 pm, Sat–Sun, 6 am–5 pm. Class times and locations are also listed online at www.worldmarktheclub.com/education.

NORTHWEST Leavenworth, WA

Refer a friend 

when you attend 

and enter to win a 

Celtic holiday! 

See page 31 for 

details.
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DID YOU KNOW that about 
30% of WorldMark’s reserva-

tions now come to us online? It’s 
true, and if you haven’t tried book-
ing a vacation on our Web site  
at www.worldmarktheclub.com, now 
is a great time to try it out. From  
6:00 a.m. until 11:30 p.m. Pacific  
Time (9:00 a.m.–2:30 a.m. Eastern) 
seven days a week, you can view resort 
availability and book reservations—all 
without picking up the telephone.
 Online booking begins with a simple 
registration process. The first time you 
visit us online, click on the “Owner 
Sign In” link on the top of the menu 
on the left side of the page. Then click 
on the link for “Web registration form” 
and fill in your information exactly as 
it appears on your account. You’ll be 
prompted for your 11-digit owner 
number and a valid e-mail address. 
Your password will be sent to you via 
e-mail, and you can then sign in and 
start booking your vacation.
 There are two ways to find available 
units online: search and browse. The 
search method is available on the right 

Clicking 
Your Way to 
Paradise
BY RONDA OLSON

HOLIDAY CLOSURE REMINDER:  In honor of the 
Fourth of July holiday, WorldMark Reservations will be open 
from 6 a.m. to 2 p.m. on Monday, July 4. Owner Services, 
Trendwest Travel and Adventures In Exchange will be closed.

side of the page after you’ve signed in. 
Simply check which options you’d 
like to search—Bonus Time or by 
date—and then choose either a spe-
cific resort or WorldMark region. All 
available unit types for your param-
eters will be displayed in the result 
list. To browse availability, click on 
the “Browse 4-month Calendar” link 
under the search box. The default 
display is the current month plus 
three months in the future—you can 
change resorts or unit types and scroll 
ahead all the way to 13 months out. 
 Once you’ve found the space you 
want to book, you have 15 minutes 
to complete the reservation process. 
If there are any cash charges—Bonus 
Time, housekeeping fees or occupan-
cy taxes—you’ll need to provide a val-
id credit card number for payment. 
When you’ve finished, you’ll see your 
confirmation number onscreen and 
you’ll receive an e-mail with all the 
details. You will not receive a confirma-
tion by U.S. mail, but you can always 
check your reservations by click-
ing on “View/Cancel Reservations” 
after signing in. You can also down-
load a resort brochure by visiting the 
“Resort Gallery” online, selecting the 
appropriate resort and clicking on 
the link on the right side of the page. 
Brochures online are in PDF format, 
so you may need to download a free 
viewer in order to open the file.
 Online reservations are subject to 
the same restrictions as those made 
over the phone—they can be made 

no less than 48 hours prior to arriv-
al and no more than 13 months in 
advance. WorldMark South Pacific 
resorts, Fairfield affiliate resorts and 
associate hotels and villas can also be 
booked online 11 months out. Due 
to the complexity of some types of 
reservations, only standard credit 
and Bonus Time reservations can be 
made online. Likewise with cancella-
tions—you may cancel a reservation 
online up to 48 hours prior to arriv-
al, but you will be directed to call the 
Vacation Planning Center to cancel 
some types. Any reservation canceled 
after the cancellation date noted on 
your confirmation will be penalized.
 It is important to keep in mind that 
resort availability does change as own-
ers make and cancel reservations both 
online and over the phone. Therefore, 
you may find that the space you locat-
ed when you started your search is 
no longer available by the time you’re 
ready to book. If you aren’t interested 
in or can’t find an alternate location or 
time, please call the Vacation Planning 
Center at 1-800-457-0103 and ask to 
be placed on the waitlist—an extreme-
ly valuable tool that can help you get 
the vacation you want most.
 So get out a copy of your WorldMark 
Resort Directory and sign in on the 
WorldMark Web site. We know you’ll 
find—as one-third of your fellow own-
ers have already—that booking a vaca-
tion online is both simple and fun!

For more in-depth information about online 
reservations, see an expanded version of this article at 
www.worldmarktheclub.com/destinations.
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Information as of June 1, 2005

Ongoing Projects

SOLVANG, CA
No. Units: 76

Est. Completion: Fall 2005

Status: Roofing to drywall

INDIO, CA PHASE I
No. Units: 282

Est. Completion: Summer 2005 

 through Winter 2006

Status: Framing to interior finishing

LAS VEGAS, NV  PHASE II, III
No. Units: 192

Est. Completion: Through Spring/

 Summer 2005

Status: Buildings 7, 8 and 

 10 now open

C O N S T R U C T I O N  Z O N E

Going Through a Phase
TWO WORLDMARK RESORTS are presently under-
going exciting expansions. Phase II construction has begun 
in both Estes Park, Colorado, and St. George, Utah; a 
combined total of 108 new units in these prime vacation 
destinations will be available to owners by spring 2006.
 WorldMark Estes Park will gain 37 new two-bedroom 
units when the current Phase II construction is completed. 
A new check-in building, swimming pool and three spas 
are included in the Phase II plans. WorldMark owners can 
currently enjoy 29 units—studio and one-bedroom cabins 
and spacious three-bedroom lodges—at this striking resort 
perched on the banks of the Big Thompson River.
 Seventy-one new units are planned for WorldMark 
St. George, including two of the new presidential pent-
house suites. These deluxe accommodations will feature 
larger floor plans, designer touches and enhanced ameni-
ties, making the already extraordinary experience of stay-
ing at this beautiful desert sanctuary totally unforgettable.
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THE WILD

Daytona Beach’s Two Sides

and the Mild
by Romy Jacobson Lawyer
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Lift off
With a catch of the wind, the parasail lifts off and I 
quickly soar into the cloudless sky above Daytona Beach, 
Florida. A guide rope is my only connection to the pow-
erboat—now a mere speck in the Atlantic—and the ter-
restrial world I know and love. To quell my first time jit-
ters, I take in the breathtaking views—endless expanses of 
golden beach, the vastness of the Atlantic Ocean below, 
the beachfront resorts that line Daytona Beach, including 
the 80,000-square-foot Ocean Walk Village, which is my 
home for the next two days. And after a few minutes in 
flight, the feeling of aimlessly floating in the sky becomes 
quite peaceful.
 Located only about an hour away from Orlando, 
Daytona Beach is a vibrant resort destination. By day, 
it’s a mild-mannered coastal community offering golden 
beaches, abundant shops and restaurants. But once the 
sun sets, Daytona Beach is wild at heart. The town is 

home to countless nightclubs and bars—most beckoning 
patrons with drink specials, live entertainment, karaoke or 
dancing. And over the next two days I plan on getting to 
know both the mild and the wild of Daytona. 
 Just 30 minutes earlier I’d decided to do something 
untamed and called Daytona Beach Parasail. I was 
encouraged to go today, as the flawless 80-degree weather 
is expected to take a turn for the worse—the forecast is for 
rain and lots of it. “I can be ready to go in 10 minutes,” 
I’d said.
 Slathered in sunscreen and wearing my favorite bikini, 
I’ve taken to the air. Daytona Beach Parasail will sail you 
as high as 2,000 feet, but I’ve opted to go up 1,000—
what I consider to be a respectable height for a first-tim-
er. I feel a slight and sudden tug on the guide rope. My 
descent begins. With a quick plunge into the warm waters 
of the Atlantic and a leap onto the deck, I’m safely back 
onboard—ready to take on whatever else Daytona Beach 
has in store for me. 
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Opposite page: Racers push their bikes to the limit at Daytona 

International Speedway. The heated pool at Ocean Walk resort. This 

page bottom: Daytona Beach is a year-round playground for people 

of all ages. Top: Romy takes to the skies above Daytona Beach.
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A tale of two Daytonas
Daytona Beach is known for hosting some of the 
world’s best-known parties, including Bike Week and 
Spring Break. And as home of Daytona International 
Speedway and NASCAR headquarters, Daytona also is 
known as “The Birthplace of Speed.” The city, however, is 
striving to shake off its reputation as party central and to 
return to its roots as a premier East Coast beach destina-
tion. In the past few years, it’s added more cultural activi-
ties, including museums and a new concert hall, in an 
effort to attract well-heeled baby boomers to the area. 
 In addition, lower-cost hotels are being replaced with 
upscale resorts. One of the newer ones is Ocean Walk 
Village, featuring an assortment of shopping and din-
ing establishments. The complex also houses the Ocean 
Walk Resort, a 19-story resort where you’ll find Fairfield 
Resorts and WorldMark Ocean Walk. 

  Daytona Beach is also in the midst of a multimillion-
dollar citywide beautification project, which involves 
planting palm trees down the center median of Highway 
AIA—the main thoroughfare—as well as the addition of 
brick sidewalks. 

Rollin’ on a river
I decide to slow down—for just awhile—and enjoy the 
balmy afternoon onboard the Trolley Boat tour, an 
amphibious vehicle that floats along the Halifax River 
and then cruises along the streets of Daytona Beach. The 
Trolley Boat is a unique and relaxing way to see the sights 
of Daytona Beach. It’s also a great way to get acquainted 
with some of the area’s exciting neighborhoods. 
 Once we reach the river, the pontoons are inflated, and 
the vehicle rolls down the boat ramp and splashes into the 
water. I enjoy watching the dolphins swim past our vessel 
as we make our way along the waters of the estuary. We 
sail past the 80,000-square-foot home of Bill France, Jr., 
the son of NASCAR’s founder. We also coast by Daytona 
Harley-Davidson, one of the largest Harley dealerships in 

Above top: The amphibious Trolley Boat rolls along the Halifax 

River. Bottom: Daytona Harley-Davidson offers a vast array of mo-

torcycles for sale or rent. Right: Jackie Robinson Stadium is home 

to minor league baseball’s Daytona Cubs. Opposite page, top left: 

The Daytona Beach Pier stretches into the Atlantic Ocean. Bottom 

left: Antique cars still make their way along Daytona Beach. Right: 

Located in Ocean Walk, the Mai Tai Bar offers an upbeat atmo-

sphere, good food and an assortment of drink specials.

PH
O

TO
S 

CO
U

RT
ES

Y 
O

F 
TH

E 
D

AY
TO

N
A 

B
EA

CH
 A

RE
A 

CO
N

VE
N

TI
O

N
 A

N
D

 V
IS

IT
O

RS
 B

U
RE

AU

CO
U

RT
ES

Y 
O

F 
TH

E 
D

AY
TO

N
A 

B
EA

CH
 A

RE
A 

CO
N

VE
N

TI
O

N
 A

N
D

 V
IS

IT
O

RS
 B

U
RE

AU



DESTINATIONS  |  July 2005      19

the country. Renting a motorcycle will be a must—if the 
weather holds out. 
 Once we reach Halifax Harbor Marina, we roll up the 
boat ramp and deflate our pontoons. As we make our way 
to the beach, we pass by Jackie Robinson Stadium, home 
to minor league baseball’s Daytona Cubs. We cruise along 
Beach Street, a lively and older section of town adorned 
with brick sidewalks and gas lamps, which illuminate 
the streets at night. From the Trolley Boat I see that this 
quaint neighborhood offers a wealth of antique shops, bis-
tros, restaurants and nightlife. We then head back across 
the river—this time on the road—and down to the beach 
to the Main Street Fishing Pier, which is located within 
walking distance of the Ocean Walk resort. I have a good 
time on the Trolley Boat, and disembark with a taste of 
Daytona Beach’s local flavor. 

A jaunt with the haunts
My wild side gets the better of me once again as I set my 
sights on the supernatural Daytona Ghost Walk. Our 
guide, Dusty Smith, looks like the quintessential old-school 

ghost hunter, holding a lantern and adorned in a long, flow-
ing dress. We meet her outside of the gates of the Pinewood 
Cemetery on Main Street. Before we set off on our tour, 
Dusty prepares us for the strange occurrences we may 
encounter—particularly the smells. Male spirits have the 
scent of tobacco, she tells us, female spirits lavender or rose. 
 Whether we’re fortunate or not is debatable, but noth-
ing out of the ordinary happens on our sojourn with the 
spirits this evening. We do learn about some of Daytona’s 
most prominent residents who are interred at Pinewood 
Cemetery, including Charles Burgoyne, a philanthropist and 
former mayor of Daytona Beach, and Captain Bill McCoy, 
a broad-shouldered Daytona Beach rumrunner who, during 
Prohibition, was famous for never watering down his liquor. 
Known for his honest dealings and quality whiskey, McCoy’s 
liquor earned the nickname “the Real McCoy.” 

Conjuring up the liquid spirits
Bolstered by my new knowledge of the origins of this 
common phrase, I head back to Ocean Walk and the Mai 
Tai Bar in search of other kinds of spirits. With its beach-
front location, tropical décor and upbeat atmosphere, the 
Mai Tai Bar is a great place to spend the evening. Hula 
Hour runs from 4 p.m.-7 p.m. and features $5 appetizers 
and an assortment of drink specials, which include blend-
ed concoctions, martinis and, of course, Mai Tais. The 
place really comes alive during Happy Hour, two hours 
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Located on a luxurious stretch of 

pedestrian-only beach, Ocean 

Walk Village is a unique resort 

destination. This 80,000-square-

foot entertainment complex 

features a collection of specialty 

shops, restaurants, a 10-screen 

movie theater and a 19-story 

resort.

 A variety of unique keepsakes 

and gifts are available at Maui 

Nix Surf Shop, Bath Junkie or 

the Candle Gallery. Wet your 

whistle with a refreshing fruit 

Destination: Ocean Walk Village

amenities, including the state-of-

the-art game room, health club 

facility, golf simulator training 

center, island putting green, movie 

rentals and children’s recreation 

program. The resort also features 

McGregor’s Market for 

breakfast, lunch or dinner.

 There’s never a dull moment 

at Ocean Walk. Many activities are 

free or available for a small fee. 

Please consult your in-room guide 

and contact the Activities Desk 

for more information. And keep in 

mind that the Ocean Walk Resort 

is operated and managed by 

Fairfield Resorts and there are no 

WorldMark staff members on site.

blend at Planet Smoothie or 

a java infusion at Starbuck’s 

Coffee. The Coldstone 

Creamery serves up ice cream 

with a song. And for food and 

drinks there’s The Bubba Gump 

Shrimp Co., Johnny Rockets, 

Adobe Gila’s and the Mai Tai 

Bar.

 The Ocean Walk Resort, home 

of Fairfield Daytona Beach at 

Ocean Walk and WorldMark 

Ocean Walk, offers a wealth of 

amenities. Float aimlessly along 

the lazy river or soak yourself 

pruney in one of the resort’s many 

spas. Take a leisurely swim in the 

outdoor or indoor heated pools 

or enjoy one of the resort’s other  
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Top left: The Daytona Beach Boardwalk. Middle left: The spacious kitchen at 

WorldMark Ocean Walk. Bottom left: A comfortable bedroom at WorldMark Ocean 

Walk. Below: The 80,000-square-foot Ocean Walk complex.
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after Hula Hour, featuring live entertainment as well as 
the same great drink specials.
 I make my way through the crowd and cozy up to the 
bar for a Cosmo—a great end to a great day, or perhaps 
the perfect start to the perfect evening.

Weather gone wild
When I look out over the dark gray Atlantic Ocean, 
a sharp contrast to the blue water of yesterday, three 
thoughts come to mind: no need to soak myself in sun-
screen today, I will have absolutely no use for my bikini 
and I should’ve packed my umbrella. 
 But, hey, there are still plenty of fun indoor activities 
in Daytona. With that in mind, my first stop is Angell & 
Phelps Candies on Beach Street for a free and leisurely 
chocolate tour. Angell & Phelps, started in 1925, creates 
about 130,000 pounds of candy per year, all of it by hand 
in small batches. Some of Angell & Phelps best sellers 

tery shards and ax heads. You’ll find articles from turn-of-
the-20th-century daily life, including a glass washboard, 
spools of sewing thread and a centigrade bath thermom-
eter. But what interests me the most is the racing memora-
bilia, paying tribute to Daytona’s rich racing history: rac-
ing photographs, an old racing helmet and remnants from 
crashes along the beach. 

Start your engines
Rain or shine, a trip to Daytona Beach would not be 
complete without a visit to Daytona USA, the ulti-
mate motorsports experience, located on International 
Speedway Boulevard. The only thing I miss in this weath-
er is the guided tram tour of the Speedway. But I’m ready 
to take on all of Daytona USA’s other wild and fast-paced 

include chocolate-covered pretzels and potato chips. The 
confectioner also offers an assortment of gifts, including 
their very popular milk chocolate alligators. I fall madly in 
love with the chocolate-covered potato chips.
 After satisfying my sweet tooth, I continue along Beach 
Street to the Halifax Museum, inside an old bank origi-
nally built in 1910. The museum is home to a collection 
of Native American artifacts, including prehistoric pot-

Left: Angell & Phelps Candies creates about 130,000 pounds of 

chocolate per year by hand. Right: Housed inside an old bank build-

ing, the Halifax Museum is home to a collection of Daytona Beach 

memorabilia.
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attractions—including Toyota Tundra Thunder Road, 
Acceleration Alley and the Ford 16-Second Pit Stop 
Challenge. 
 My head’s spinning after I experience Toyota Tundra 
Thunder Road—a full motion simulator that incorpo-
rates a 360-degree flip. I try my best to vie for the check-
ered flag at Acceleration Alley, a simulated Daytona 500 
race that pits you against virtual racers and real life par-
ticipants, but crash a couple of times early on and place a 
humble 22nd out of 24. At the Ford 16-Second Pit Stop 
Challenge, I’m plucked from the audience to participate 
with two others in a race against the clock to see if we can 
change a tire on a racing car in less than 16 seconds. My 
job is to work the jack—the easiest task. Our trio accom-
plishes the job in 17 seconds—not quite good enough to 
get us on an actual pit crew, but not too shabby either.

Bistros on Beach Street

There are three things you’re sure to find in 

Daytona Beach: stretches of sandy beach, 

endless expanses of ocean and a wide array of 

restaurants guaranteed to satisfy the pickiest 

palate. 

 One of the best places for restaurants is 

along Beach Street. Christina’s Beach Street 

Café is a local favorite for breakfast and lunch. 

The Dancing Avocado Kitchen serves up 

vegetarian and vegan fare in the morning and 

afternoon. And journey back in time at the 

1950’s-style Daytona Diner for breakfast or at 

lunchtime.

 For dinner, enjoy authentic Greek peasant 

food at The Taverna. Nestled in a restored 

Victorian boardinghouse, Rosario Ristorante 

at the Live Oak Inn is a lively choice for pasta 

and ancient Tuscan recipes. And if you’re in the 

mood for eclectic cuisine and a fine martini, look 

no further than Martini’s on Bay Café.

Above: Romy gets some last minute tips from pit crew expert 

Steve Harvey before participating in the Ford 16-Second Pit Stop 

Challenge at Daytona USA. Facing page, left: The Daytona 500  

is NASCAR’s most popular race. Right: Vacationers enjoy the  

pedestrian-friendly strip of beach that stretches past the Ocean 

Walk resort.
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The Dancing Avocado Kitchen provides vegetarian and 

vegan options.
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about what a carefree day frolicking in the waves along 
the beach or floating aimlessly along the lazy river at the 
Ocean Walk resort would be like. But these activities will 
just have to wait until I return to Daytona Beach, where, 
rain or shine, you can be as wild at heart or as mild man-
nered as your spirit commands.

For more information on Daytona Beach activities, please visit the 
Daytona Beach Area Convention and Visitors Bureau Web site at 
www.daytonabeach.com.

 Although the activities are fun at Daytona USA, my 
favorite part of the experience is the Goodyear Heritage of 
Daytona Walk, which provides photographs and displays 
on the rich automobile and motorcycle racing history of 
Daytona Beach and Ormond Beach. Some of the most 
notable exhibits include a replica of the “Stanley Steamer,” 
a steam-powered race vehicle. Piloted by Fred Marriott, 
the Stanley Steamer set the world’s land speed record in 
1906 by running a mile in 28.15 seconds and reaching 
a top speed of 127.659 mph. I also really enjoy learn-
ing about the history of the Daytona 200, the American 
Motorcycle Association’s premier event, which got its start 
in 1937.

Until next time
The rain continues to pour as I pack my suitcase on my 
final morning in Daytona. I’ve enjoyed my lush accom-
modations at WorldMark Ocean Walk—especially the 
jetted tub in the master bathroom, fully equipped kitch-

en and balcony. But I can’t help but think about all of 
the things that I didn’t get the chance to experience in 
Daytona Beach—all of the wild and mild fun still out 
there to be had. 
 Being a licensed motorcycle rider, I daydream about 
the Harley-Davidson Sportster 1200 Custom I would 
have rented and cruised around on in the Florida sun-
shine. I think about the thrill of going from 0 to 75 mph 
in a dragster at Speedpark Motorsports. I also think 

CO
U

RT
ES

Y 
O

F 
TH

E 
D

AY
TO

N
A 

B
EA

CH
 A

RE
A 

CO
N

VE
N

TI
O

N
 A

N
D

 V
IS

IT
O

RS
 B

U
RE

AU

CO
U

RT
ES

Y 
O

F 
TH

E 
D

AY
TO

N
A 

B
EA

CH
 A

RE
A 

CO
N

VE
N

TI
O

N
 A

N
D

 V
IS

IT
O

RS
 B

U
RE

AU



24      DESTINATIONS  |  July 2005

By Keith Walsh From May 2005 until November 2006, Disney 

properties around the world are celebrating the 50th anniversary of the original 

theme park, Disneyland ®, in Anaheim, California. They’ve designated 

the 18-month-long party “The Happiest Celebration on Earth,” and the spirit of 

festivity has kicked the already rapid pace of development at Walt Disney World® 

Resort in Orlando into high gear. So if you’re planning a trip to Central Florida in 

the next year or so, here are a few of the new things you can expect to find.

Happiest Resort
WorldMark Orlando is in the Middle of a World of Fun

Above: The whole Disney cast celebrates. Opposite: Cinderellabration and Soarin’ Over California are new this 

year in Orlando, Florida.
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Hop to the  
happiest place
The Walt Disney World® Resort 
is just four short miles from your 
resort on International Drive, and 
if you’ve got a Park Hopper® Ticket 
you’ll find many attractions new 
to Orlando throughout the parks. 
Magic Kingdom® Park has import-
ed a show from Tokyo Disneyland 
called Cinderellabration, depicting 
Cinderella’s post-“happily ever after” 
life—her coronation and the subse-

quent royal party with a host of other 
Disney princesses. Epcot® gets a little 
taste of the West with Soarin’, a copy 
of Disney’s California Adventure Park’s 
Soarin’ Over California. But the real 
anticipation this year in the house of 
the mouse is for Expedition Everest 
in Disney’s Animal Kingdom® Theme 
Park. This updated and grownup ver-
sion of Space Mountain, scheduled 
to open in late 2005, will travel at 
speeds up to 50 mph, includes an 
80-foot drop and even travels back-
wards. But in true Disney fashion, 
the focus of the ride is neither speed 

nor g-force—it’s a story about the 
search for the abominable snowman 
in the Himalayan Mountains. 
 Late last year, Disney revamped 
its schedule of prices and options to 
encourage guests to commit to mul-
tiple days. The options now read 
a little like a fast-food menu: start 
with your no-frills (or, in Disney-
speak, “Magic Your Way”) single-day 
base price and then add extra days 
for a few dollars more, throw on the 
“hopper” option—so you can hop 
between parks on the same day—
and the Magic Plus Pack to get into 
other parks such as Typhoon Lagoon 
Water Park, then stretch your tick-
et’s expiration date into infinity for 
yet another fee. These options can 
seem daunting at first, so it’s impor-
tant to do your homework; the best 
place to start is online at www.dis-
neyworld.com—go to “Tickets & 
Reservations” and find the link for 
the Ticket Recommender. 
 Once you’ve made up your mind, 
Michele Grimm, Guest Services 
Manager for the Crowne Plaza 
Resort, has two recommendations 
for buying passes: Buy them online 
(www.orlandodiscountticket.com 
offers discounts and will deliver tick-
ets to the resort before you arrive) or 
call the Disney ticket office at  
1-800-WDISNEY and arrange to 
pick up your tickets at the will call 
window and thus avoid the lines at 
the gate. Grimm notes that discounts 
on Disney tickets are generally mod-
est: “You’ll mostly save just three or 
four dollars per ticket unless you stay 
at a Disney hotel or attend a [time-
share] sales presentation—and the 
big catch with those is they usually 
don’t let out until noon or later, so 
you lose half your day.”  As of this 
writing, tickets are not available for 
purchase at the resort.
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The cross-town rival
Universal Orlando continues to 
set itself apart from Disney as the 
extreme theme park—and it’s no lon-
ger satisfied with being a single-day 
add-on to people’s vacations. With 
roller coasters such as the Incredible 
Hulk, 3-D Spiderman, Dueling 
Dragons and movie tie-in experienc-
es like Back to the Future and Men 
in Black Alien Attack, Universal has 
carved out an identity that’s brash 
and energetic, making it a destina-
tion all by itself. And don’t think 
that little kids are left out of the pic-
ture: Seuss Landing in Islands of 
Adventure brings Dr. Seuss’s story-
book characters to life, Toon Lagoon 
features Popeye and other comic strip 
characters, Camp Jurassic is a prehis-
toric playground and Barney appears 
live and onstage for cheery preschool 
sing-a-longs. 
 This year’s additions to Universal 
include Revenge of the Mummy, 
an indoor coaster that’s as much a 
psychological thriller—total dark-
ness, warrior mummies, spiders—as 

a physical one; Fear Factor Live, 
where guests can try out for and 
then, if cast, participate in a real-
ity TV show; and Shrek 4-D, which 
employs a new theatrical technology 
they call “ogrevision.”
 You’ll find many deals on Universal 
Studios tickets around town and 
on the Internet, and like Disney 
World the idea is to get you to com-
mit to multiple days (what they call 
“Flex” tickets). Universal Studios 
also promotes an Orlando Flex tick-
et, gaining you entrance not only to 
Universal and Islands of Adventure 
but also to SeaWorld, Wet ’n Wild 
and Busch Gardens in Tampa. 

Diversions and more
One thing every visitor to the 
Orlando area learns early on is 
that the competition for your 
entertainment dollar is fierce and 
diverse. Besides the big-named 
theme parks—Disney, Universal 
and SeaWorld—you’ll find such 
off-the-beaten-track diversions as 
Gatorland, Holy Land Experience, 
Splendid China, Skull Kingdom, 
Ripley’s Believe It or Not, 
Watermania, Cypress Gardens and 
Silver Springs. Dinner theaters are 
also in abundance: Dolly Parton’s 
Dixieland Stampede includes 
live animals, singing and dancing; 
Pirates Dinner Adventure is an 

Universal Orlando adds three new attractions in 2005; enjoy a real luau at SeaWorld; 

Gatorland is a truly unique Florida experience. Photos courtesy of Orlando CVB.

audience-participation performance 
where pirates take their captives 
aboard their ship; Medieval Times 
pits armored horsemen against each 
other in jousts; and the Makahiki 
Luau at SeaWorld is an authentic 
import from the Polynesian islands.
 The Orlando Visitors Bureau has 
teamed up with many of these attrac-
tions to offer discounted admission 
through the Orlando Magicard® pro-
gram. You can download or order a 
Magicard for free from the Orlando 
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buildings, Gables and Veranda, have 
a distinctly tropical feel—as relaxed 
and unhurried a location as you can 
imagine. The units are spacious, with 
tile entries, paddle fans and wicker 
furniture lending an old Key West 
ambiance. The pool area includes 
a cabana bar and whimsical kiddie 
pool, and there’s an onsite restaurant 
and lounge that serves up steak and 
seafood with a distinct Florida flare.
 Nearly 51 million people are 
expected to visit the Orlando area in 
2005—6% more than 2004; 25% 
more than 2001—and the theme 
parks, golf courses, restaurants and 
shopping malls are ready. Whether 
you’re considering taking part in 
Disney’s Happiest Celebration on 
Earth or just looking for a great 
place to relax in the sun and take in 
a dinner show and side trip, your 
WorldMark Orlando resort is per-
fectly located at the heart of all that 
is fun in Central Florida. 

Visitors Bureau Web site (www.orlan-
doinfo.com)  or call 1-800-643-9492.  

Watching the sun bake
However you choose to spend 
your days, the perfect starting 
point is at WorldMark Orlando. 

The WorldMark-owned proper-
ty in the upscale tourist district of 
International Drive is managed by 
the Crowne Plaza Resort and shares 
common areas with the hotel and 
Kingstown Reef, a stand-alone time-
share operation. The two WorldMark 

WorldMark Orlando

Fairfield Destin at Majestic Sun
They call it Florida’s “Emerald Coast”—24 miles 
of powder-soft sand along the state’s northwest 
panhandle. The area is one of the most popular beach 
destinations on the Gulf Coast, perfect for shell 
seeking, swimming and sunbathing. Popular water 
sports in these parts include fishing—charter a vessel 
or join a party boat for deep-sea angling—snorkeling, 
parasailing, Jet Skiing and windsurfing. Resort 
comforts include five 
outdoor swimming pools, 
one indoor/outdoor 
pool, hot tubs, on-site 
activities programs and 
an adjacent 18-hole 
championship golf course. 
Unit amenities are  
just as rich, with full 
kitchens, living and dining 
rooms, balconies and 
washer/dryers.

Fairfield Fort Lauderdale at  
The Fairways of Palm-Aire
This is the resort you imagine when you think 
of South Florida—a sophisticated getaway with 
big swimming pools and lots of lounge chairs 
for soaking up the sun. You really don’t need 
or want to leave the property at all; with three 
comfortably heated outdoor pools, hot tubs, a 
day spa, mini golf, sand volleyball, tennis, fitness 
room and snack bar, everything you need for 
a perfect vacation is right here.  And for you 
golfers, it doesn’t get any better: the renowned 
Palm-Aire Country Club is home to four full 
18-hole courses and one executive course. 
“On par” with these lush surroundings are the 
resort’s units, which are fully furnished and 
include kitchens, living rooms, jetted bathtubs 
and balconies, many overlooking the fairways 
that give the property its name.

Florida Affiliates WorldMark and Fairfield Resorts have teamed up to provide their owners with more vacation 
options across North America. The reciprocal exchange agreement—which allows you to book selected Fairfield properties 
without an outside exchange membership and additional fees—adds two fantastic locations to your list of Florida destinations.
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Footloose in Rome and Venice

Carlsbad, California

Fairmont, British Columbia

Grand Cayman, British West Indies

Mazatlan, Mexico

Oahu, Hawaii

Puerto Vallarta, Mexico

Scottsdale, Arizona

Exchange fee of $129 USD applies. Studio unit = 8,000 
vacation credits; one-bedroom unit = 9,000 vacation 
credits; two-bedroom unit = 10,000 vacation credits; 
three-bedroom unit = 12,000 vacation credits. For more 
information on these popular exchange destinations, call 
the Vacation Planning Center at 1-800-457-0103. CSR 
2067820-50 

direct exchange

Thrill to the grandeur of Rome and succumb 
to the romance of Venice while staying at 
four-star hotels. In Rome, tour St. Peter’s 
Square and Basilica, Vatican Museums, 
Sistine Chapel, Coliseum and Roman 
Forum. Then board the Eurostar train for 
Venice where you’ll visit St. Mark’s Square 
and Basilica, Doges’ Palace and Bridge of 
Sighs. You’ll also view a demonstration of a 
Venetian glassblower’s art.

Package includes:
Three nights’ accommodation at the 
Hotel Claridge in Rome and three nights’ 
accommodation at the Hotel Carlton and 
Grand Canal in Venice; transportation via 
Eurostar train from Rome to Venice; city 
tours of Rome and Venice; entrance to 
Vatican Museums; services of tour guide 
throughout; city maps; welcome drink and 
reception; six buffet breakfasts.

*Footloose tours cater to solo travelers. Owners will be paired up to meet double occupancy requirements. Single occupancy rooms are available for an 
additional $220 USD per person. Airfare and $129 USD exchange fee not included. Airport transfers in Rome and Venice at the additional rate of $20 USD/
one-way or $40 USD/roundtrip are available and must be booked in conjunction with this tour. Subject to change and availability. CSR 2067820-50

Package is based on double occupancy of two 
adults. Subject to change and availability. Airfare 
not included. CSR 2067820-50

Call 1-800-457-0103  
and get into the holiday 
spirit, San Francisco style!

December 2–4, 2005 
8,900 credits (double occupancy) 
Cash ’n’ Credits option available

Enchanted Holiday Couples Escape
Immerse yourself in holiday cheer and 
yuletide ambiance with a San Francisco 
holiday getaway. Embrace the romance of 
the season with a spin on the ice at the 
Embarcadero Holiday Ice Rink, have a hot 
cocoa treat at Ghirardelli Chocolate, shop 
for the upcoming holidays and let the City 
by the Bay steal your heart.

Package includes two nights’ hotel 
accommodation at the Hyatt Fisherman’s 
Wharf; ice-skating and skate rental for 
two at the Embarcadero Center along 
with booklet of coupons and discounts 
for shopping; $50 USD gift certificate to 
Ghirardelli Chocolate.

Let the magic of Italy  
sweep you away—call 

1-800-457-0103

Available for booking July 1, 2005!

May 17–23, 2006
30,000 credits per person*  
(double occupancy)
Cash ’n’ Credits option available

SAN FRANCISCO 

Available for booking July 1, 2005!
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CARNIVAL CRUISES  
FOR CREDITS

ROYAL CARIBBEAN  
CRUISE LINE’S   

CRUISES FOR CREDITS

Available for 
booking  

July 1, 2005!

Available for 
booking  

July 1, 2005!

THREE- AND FOUR-NIGHT BAJA, MEXICO CRUISES

February 24–27, 2006
Carnival Cruise Line’s Paradise  sails roundtrip for three nights from 
Long Beach Pier in Los Angeles to Ensenada, Mexico.
Inside cabin: 13,500 credits
Outside cabin: 15,500 credits

February 6–10, 2006
Carnival Cruise Line’s Paradise  sails roundtrip for four nights from 
Long Beach Pier in Los Angeles to Catalina Island and Ensenada, 
Mexico. 
Inside cabin: 12,000 credits
Outside cabin: 13,500 credits

Subject to change and availability. All rates based on double occupancy and 
include port charges and government taxes. Airfare and $129 USD exchange 
fee not included. Cash ’n’ Credits option available. Carnival Cruise Line ships’ 
registry: Panama and The Bahamas. CSR 2067820-50

All credit values are for two people,  
based on double occupancy

Call 1-800-457-0103 to  
reserve your cabin!

SEVEN-NIGHT EASTERN CARIBBEAN CRUISE

February 11–18, 2006
Royal Caribbean’s Navigator of the Seas sails roundtrip from 
Miami to San Juan, Puerto Rico; Charlotte Amalie, St. Thomas; 
Philipsburg, St. Maarten; and Nassau, Bahamas.
Inside cabin: 33,500 credits Balcony cabin: 48,500 credits
Outside cabin: 43,000 credits

SEVEN-NIGHT MEXICAN RIVIERA CRUISE

February 5–12, 2006
Royal Caribbean’s Vision of the Seas sails roundtrip from Los Angeles 
to Cabo San Lucas, Mazatlan and Puerto Vallarta, Mexico.
Inside cabin: 26,500 credits Balcony cabin: 52,500 credits
Outside cabin: 32,000 credits

Subject to change and availability. All rates based on double occupancy and 
include port charges and government taxes. Airfare and $129 USD exchange fee 
not included. Cash ’n’ Credits option available. Royal Caribbean Cruise Line 
ships’ registry: Norway and The Bahamas. CSR 2067820-50

All credit values are for two people,  
based on double occupancy

Call 1-800-457-0103  
to reserve your cabin!

Cancun Riviera for Credits!

TRENDWEST TRAVEL QUARTERLY SPECIAL 

Call Trendwest Travel today  
at 1-800-953-5511!

*Golf, scuba diving, spa services and tennis lessons available for additional fee. Must be 18 
years of age or older to participate. Airfare not included. Airfare from major U.S. gateways avail-

able as add-on for additional charge. Subject to change and availability. CSR 2067820-50

• Local transfers, meals, beverages, nightly entertainment and 
most activities* included

• Five-night minimum stay required; additional nights available

• Starting at 30,000 credits for two people, double occupancy

• Cash ’n’ Credits option available

Just south of Cancun, Mexico, lies 
secluded and unspoiled Riviera 
Maya, offering sugar-white beaches, 
lush greenery, crystal Caribbean 
waters and fascinating Mayan ruins. 
Choose one of two ultra deluxe 
hotels—Secrets Capri Riviera or 
Secrets Excellence Riviera—as your 
all-inclusive home base. These trop-
ical resorts focus on outstanding 
service, pampering, fine dining and 
special touches to ensure your expe-
rience is unforgettable. You must 
book by September 30, 2005, but 
you may travel anytime.

Call Trendwest Travel at 1-800-953-5511  
and book your cabin today!

Subject to change and availability. All rates 
based on double occupancy and include 
port charges and government taxes. 
Airfare not included. Carnival Cruise Line 
ships’ registry: Panama and The Bahamas. 
Norwegian Cruise Line ships’ registry: The 
Bahamas. CSR 2067820-50

Norwegian Cruise Line’s “Texaribbean”  
cruise starting at just $657 per person:

• SEVEN-NIGHT CRUISE on the Norwegian Dream sails round- 
trip from Houston TX—February 4–11, 2006: Ports of call: 
Cozumel and Cancun, Mexico, Roatan, Honduras; Belize City, Belize.

Carnival Mexican Riviera cruises starting at  
just $606 per person:

• SEVEN-NIGHT CRUISE on the Carnival Pride departing from 
Long Beach, CA—October 30–November 6, 2005: Receive a 
$100 per-cabin shipboard credit and a bottle of wine!

 December 11–18, 2005: Receive a $100 per-cabin shipboard credit!

• EIGHT-NIGHT CRUISE on the Carnival Spirit departing from  
San Diego, CA—October 31–November 8, 2005: Receive a $50 
per-cabin shipboard credit!

Cruises for Cash!
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last word

It’s Really Him!
Christy meets Donald Duck in Orlando, Florida. 

Photo by owner George Molesa
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