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Call 1-800-585-4833 
to start planning your RCI vacation today.

Sure, the world’s a big place. That’s because you’re more than a WorldMark Owner—you’re 

an RCI Subscribing Member. And almost any earthly vacation dream is within your reach, with 

thousands of RCI affiliated resorts to choose from, all around the globe.

Hawaii. Mexico. Europe. The Caribbean. And beyond. 
You can use your WorldMark Vacation Credits for a vacation at any available RCI affiliated resort—

and get a confirmation within minutes. You can also do a little globetrotting without using your 

credits. RCI Extra Vacations* are a great option, whether you have a night, a weekend or more. 

For a last-minute getaway, take an RCI Last CallSM vacation.** Or indulge in a vacation at sea with 

a luxury cruise. And that trip to the moon? We’re still working on it.

*These Extra Vacations are limited and subject to availability. **Last CallSM vacations are limited and subject to availability.

©2006 RCI, LLC. All Rights Reserved.

We won’t promise you the moon.

The earth is a different story.
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A Letter from the President  
Dear WorldMark Owners:

Over the years we have talked about the inherent rights that come with 
our WorldMark ownership, as well as additional benefits offered to us 
by Trendwest Resorts. These benefits—introduced and supported by 

Trendwest as the developer—include Trendwest Travel; Footloose excursions 
for solo travelers; cruises for credits; and a wide variety of select events, airfares, 
and tours. The great advantage here is that Trendwest accepts our WorldMark 
vacation credits as currency for all these offerings. These benefits serve as an 
outstanding example of how WorldMark and Trendwest work hand in hand in 
one of the most unique relationships in the industry to give us the ultimate in 
vacation variety and flexibility.

As an owner, I’m terrifically excited about the arrival of TravelShare—a new 
tier-benefit program offered by Trendwest to all current and future WorldMark 
owners. TravelShare offers us more vacation options, as well as additional ways 
to plan and book our vacations. 

All WorldMark owners have the option 
to take advantage of TravelShare to enjoy 
expanded travel, as well as a variety of new 
entertainment and merchandise offerings. 
Like all supplementary benefits to the club, 
participation—and the level of participa-
tion—is completely up to us. As owners, our 
individual WorldMark credit holdings vary 
from 6,000 to well over 100,000 credits; we 
can partake in TravelShare according to our 
own diverse vacation desires, travel needs, 
and credit ranges. TravelShare is yet another 
opportunity to personalize the WorldMark experience according to our indi-
vidual vacation profile.

More information on TravelShare can be found on page 5 of this issue of 
Destinations. For full details on program benefits and qualifying credit levels for 
participation, please call 1-800-304-5212. I certainly look forward to explor-
ing this new benefit as another example of the high-quality offerings we World-
Mark owners have come to know and expect.

Sincerely,

NO  DESTINATIONS 
FOR JANUARY

➤ The next issue of Destinations will be February 2007.
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your club

Offered and sold exclusively by Trendwest 
Resorts, TravelShare is a new product with en-
hanced, tiered benefi ts now available to WorldMark 

owners. TravelShare has been developed in response to how 
the club has been evolving and growing over the years to-
wards a one-stop vacation shopping experience where credits 
are used as vacation currency.  

Now off ered to existing and new WorldMark owners, 
TravelShare provides expanded travel, entertainment, and 
merchandise off erings—such as world cruises and tour 
packages—by using WorldMark credits that are TravelShare-
qualifi ed. TravelShare features more fl exibil-
ity and expansive use of vacation credits.

For WorldMark owners who have ac-
cumulated large amounts of credits and 
are looking for new ways to use them, 
TravelShare may be the answer.  

“Having more credits used to mean taking 
more vacation time,” says Kim Rimmasch, 
Executive Vice President of Sales and 
Marketing for Trendwest. “Owners are tell-
ing us they may not have the extra time to 
vacation, and are more interested in improv-
ing the quality of the vacation they can take. 
TravelShare provides them with expanded 
opportunities; they’ll also be able to utilize 
their ownership in more fl exible ways.

“Because owners love, trust, and know 
how to use WorldMark,” Rimmasch contin-
ues, “many have already felt comfortable do-
ing things they otherwise wouldn’t do, such 
as calling a Trendwest Travel agent to book 
a trip to Europe. Now, TravelShare really 
broadens their spectrum of choices.”

What’s especially great about the program, 
he says, is that whether or not owners choose 
to take advantage of TravelShare, they will 
continue to receive the high-quality service 
they have come to know and expect from 
the organization.  

“If an owner bought with us 10 years 
ago and owns 6,000 credits, and is satisfi ed 

with the number of credits they own, they can be assured 
that WorldMark will still provide them with a product that 
they can enjoy for many years to come,” Rimmasch affi  rms. 
“Th is club is about the owners, and TravelShare is designed 
to complement, enhance, and build on what’s already been 
developed for them.”

For more information on how to enroll in TravelShare, 
please call 1-800-304-5212.

To read a Q & A about TravelShare with Dave Herrick, 
Senior Vice President of Trendwest Management and 
WorldMark Operations, go to www.worldmarktheclub.com.

Announcing TravelShare, 
an Enhanced-Benefi t Program
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After months of closure due to the destruction 
wrought by Hurricane Katrina in August 2005, 
WorldMark New Orleans at Avenue Plaza is pre-

paring to open its doors again to WorldMark owners. Hap-
pily, the resort is scheduled to be back in operation in time 
for the city’s renowned Mardi Gras celebrations, which run 
February 10–20, 2007.

Resort inventory will be available for booking starting 

on Friday, December 15, 2006, for stays beginning Th urs-
day, February 1, 2007. “As we would with any ‘new’ resort, 
we have chosen an opening date that we are confi dent in,” 
says Vice President of WorldMark Resort Operations Dave 
Akins. “We look forward to moving our arrival date up 
as we receive assurances that progress is being made in a 
timely manner.” Akins continues: “We’re all very excited to 
have this terrifi c urban resort coming back into the fold.”

The Big Easy Welcomes WorldMark Back

your club

Owners will soon have access to the 63 
WorldMark-owned units at the Avenue 
Plaza, right at the edge of New Orleans’ 
Garden District. The facility is operated 
and managed by Fairfield Resorts.

Newport Seafood & 
Wine Festival owner 
package discontinued

Th e WorldMark owner package for 
the annual Seafood & Wine Festival 
in Newport, Oregon (advertised in the 
November 2006 Destinations) has been 
unexpectedly withdrawn. “Th e festival 
committee met in late October and 
made some changes to how they are 
selling tickets,” explains Dusty Barrett, 

activities coordinator for WM 
Depoe Bay. “Regrettably, we 
must now cancel our package 
off er due to a price increase, and 
we cannot guarantee a VIP en-
trance or a souvenir wine glass as 
promised per the ad.” For further infor-
mation, contact the Newport Chamber 
of Commerce at (541) 265-8801.

No spa at WorldMark 
San Diego

Th e addition of a hot tub spa to the 
roof deck of WorldMark San Diego has 

proven to be an unfea-
sible option. “Th e city 
of San Diego came 
back to us—at the last 
hour of the permit pro-
cess—with a new list 

of requirements,” says Richard Reese, 
Vice President of Resort Development 
for Wyndham Vacation Ownership. 
“We had our architect and engineers 
dive into the issue for resolution, but 
the cost and impact to the unit count 
was enormous.” Discussions are ongo-
ing to determine whether another ame-
nity can be added to the roof deck.

Updates WM San Diego
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“This benefit is fantastic! Just one 
call to the 800 number and the 
Trendwest Real Estate Referral 
Program took care of the rest. 
And Coldwell Banker was great. 
It couldn’t have been easier.”
Dave Nissen, WorldMark owner since 1995

CALL US FIRST when it’s time to 

buy or sell your home, and you could 

earn 1,000 permanent WorldMark® 

credits—renewed automatically 

every year—for life.

 The Trendwest Real Estate 

Referral ProgramSM  provides expert 

service from renowned partner firms 

Century 21®, ERA®, and Coldwell 

Banker®, through an exclusive 

program available only to eligible 

WorldMark owners. If you’re buying 

and selling a home, you could earn 

up to 2,000 lifetime credits! 

Call today and find out if you qualify.

Inquire online at  

www.worldmarktheclub.com/owners/realestate.shtml 

Earn 
1,000 Lifetime Credits 

When You Buy or 
Sell Your Home

C ALL TOLL FREE AT 
18778699672

THIS PROGRAM OFFERED AS A DEVELOPER BENEFIT MADE AVAILABLE  BY TRENDWEST RESORTS, INC.

Holiday Closures
Due to the Christmas and New Year holidays, 
WorldMark services will be on the following schedule:
Vacation Planning Center (Reservations)

1-800-457-0103
Fri Dec 8—6 am–3:30 pm PT
Sun Dec 24—6 am–2 pm PT

Mon Dec 25: Closed
Sun Dec 31—6 am–5 pm PT

Mon Jan 1: Closed
Owner Services
1-888-648-7363

Fri Dec 8—9 am–3:30 pm PT
Mon Dec 25: Closed 
Mon Jan 1: Closed

Exchange Services
1-800-457-0103

Fri Dec 8—9 am–3:30 pm PT
Mon Dec 25: Closed 
Mon Jan 1: Closed

Trendwest Travel
1-800-953-5511

Fri Dec 8—8 am–3:30 pm PT
Mon Dec 25: Closed 
Mon Jan 1: Closed

Winner!
JOHN GAMBLE of Bandon, Ore., won a 
three-night WorldMark stay when we 
selected his completed resort comment 
card in our drawing for October. Fill out 
that card every time you vacation at a 
WorldMark resort—you could be our 
next winner.

Transaction must be initiated through Trendwest’s Real Estate 
Referral Office to qualify. Owner must have purchased a WorldMark 
membership on or before November 5, 2006, or if purchased after that 
date, owner must be a TravelShare member in good standing. Vacation 
credits will be available only to WorldMark owners who register first 
with Trendwest® and have been referred to the participating local 
broker by the Trendwest Real Estate Referral ProgramSM. Owners going 
directly to the individual real estate brokers without referral will not be 
eligible to partake in this offer. Credits cannot be awarded for previous 
transactions currently under contract. Trendwest Resorts is a licensed 
real estate broker in the State of California, license #01104046. A 
certain minimum value per transaction is required. Some transactions 
may not be eligible. Program may not be available in all states. To see 
if your transaction meets minimum requirements and the program is 
available in your state, call 1-877-869-9672. Participating brokers are 
subject to change.



8      DESTINATIONS  |  December 2006

Last year, an amendment was placed on World-
Mark owner ballots, proposing the change of the 
booking window for a less than seven-day reservation 

in Red Season from 60 days to 90 days. While 88% of own-
ers participating voted in favor of this change, the overall 
vote represented only a 23% favorable vote—far short of the 
50%+1 vote necessary to incur this change.

Knowing that owners were strongly in favor of the expanded 
booking window, the WorldMark Board of Directors called 
upon the club’s independent counsel, as well as a separate inde-
pendent fi rm, to clarify the requirements for making a guide-
line change. Both determined that it is within the authority of 
the board to amend the 60-day window to 90 days, because the 
intent of Guideline C.8 is to enforce the length of stay—e.g. 
the seven nights required when booking in Red Season—rath-
er than the timeframe for booking the reservation.

We are happy to announce that by January 31, 2007, the 
booking window for WorldMark resort stays of less than 
seven nights will increase from 60 days to 90 days. An an-
nouncement will be posted on the WorldMark Web site in 
January when the expanded booking window is offi  cial.

“Th e drive to adjust the booking window has always been 
the average WorldMark stay, which is three days,” says Gene 
Hensley, president of the WorldMark board. “Up to 80 per-
cent of all reservations are booked at 60 days or less in advance. 
Th at’s a huge number.” Hensley continues, “We’re thrilled to 
be able to give owners a wider booking window, and we’ll 
keep a close eye on how the new guideline is utilized.”

Th e 60-day Booking 
Window Expands

your club

The WorldMark Board of Directors recently approved the 2007 World-
Mark budget, which included adjustments to several fee structures to 

line up with the amplifi ed costs of providing service. Increases were ap-
proved in two specifi c areas.

Housekeeping fees
For the fi rst time since January 2003—and only the second time in club 

history—housekeeping fees are being raised. “The system-wide average 
cost to clean a WorldMark unit for the last three years has ranged from $52 
to $61,” states Dave Herrick, Senior Vice President of Trendwest Manage-
ment and WorldMark Operations. “We’ve been running at a defi cit in several 
unit categories. This increase will bring us more into balance, where the cost 
charged to owners is consistent with the actual costs of providing the ser-
vice. It is important to make this change so that the owners incurring the 
service are paying the full cost of the service. Other owners should not be 
subsidizing these costs with their annual dues.”

As of January 1, 2007, housekeeping fees are as follows:

 

Bonus Time
Likewise, a small adjustment is being made to Bonus Time rates to help 

cover the costs associated with servicing these reservations and resort 
stays. The board approved an increase in the Bonus Time rate from $.042 
per credit to $.044 per credit. The minimum rate for a Bonus Time reser-
vation remains $30 per night. These rates will go into effect on January 1, 
2007, for all new Bonus Time and Inventory Special reservations.

Modest Increases Help Align 
Service Fees with Actual Costs

Unit Size New  
 Rate

Studio Hotel Units $40.00 
Studio Units
Studio Plus Units $45.00 
1 BR Compact Units
1 BR Hotel Units $55.00 
1 BR Units
1 BR Suite Units
1 BR Plus Units
1 BR Deluxe Units $60.00 
2 BR Compact Units $60.00 
2 BR Units
2 BR Suite Units
2 BR Plus Units
2 BR Deluxe Units $65.00 
2 BR Chalet Units $70.00 
2 BR PH Units $85.00 
3 BR Units
3 BR Plus Units
3 BR Deluxe Units $75.00 
3 BR Chalet Units $80.00 
3 BR PH Units
3 BR Pres PH Units $100.00 
4 BR PH Units
4 BR Pres PH Units $110.00 
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The WorldMark bylaws state that the summary 

operating budget for the next year should be dis-

tributed to the owners prior to the end of the current 

fi scal year. Here are the expected revenues and expenses 

for the coming year for WorldMark, Th e Club.

Annual Budget
For the year ending December 31, 2007

REVENUE  ADMINISTRATIVE EXPENSES

Maintenance Dues ..................................... $138,316,000  Accounting Department .................................$1,281,212 
Bonus Time ................................................. $15,045,000  Operations Administration Department .........$2,380,771  
Developer Dues ............................................. $5,988,855  Communications Department ...........................$448,861
Resort Revenue .............................................. $4,248,019  Accounts Receivable Department ...................$3,099,731
Housekeeping Fees ........................................ $7,626,000  Distressed Rental Department ...........................$495,160
Interest Income .............................................. $3,114,000  Inventory Control Department .........................$305,058
Late Fee Revenue ........................................... $1,861,000  Product Enhancement Department ................$1,661,004
Miscellaneous Income ....................................... $180,000  Reservations Department ...............................$7,963,225
Credit Conversion Program .............................. $882,000  Training Department ........................................$191,782
Rental Revenue .............................................. $2,310,600  Owner Services Department ...........................$1,092,412

Total Revenue ..................................$179,571,474  Human Resources Department ......................$1,151,200
  Owner Magazine ............................................$1,130,129 
RESORT EXPENSES  Business Taxes ................................................$1,896,700 
Interior Maintenance  & Cleaning ............... $32,927,542  Legal & Accounting ..........................................$233,100
Interior & Exterior Reserve .......................... $28,269,439  Annual Meeting ................................................$323,152 
Property Management ................................. $23,788,031 Income Tax Expense ..........................................$996,480 
Common Area ............................................. $11,375,132  Miscellaneous* ....................................................$75,077 
Utilities ........................................................ $15,598,252   Total Administrative Expenses ........... $24,725,054
Association Dues ......................................... $14,713,241   Management Fee ...................................$11,082,924 
Real Estate Taxes ............................................ $8,739,342  TOTAL EXPENSES ........................ $179,571,474 
Replacements & Depreciation ....................... $2,941,423 
Telephones ........................................................ $985,274 
Insurance ....................................................... $2,984,523 
Special Assessments ........................................ $1,317,493 
Land Lease ........................................................ $123,804  *Includes miscellaneous, membership cards,

Total Resort Expenses ......................$143,763,496   board of directors’ expenses, and insurance.
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MIDSOUTH 
Albuquerque, NM
Sat, Dec 16, 10 am 
Sat, Dec 16, 2 pm-E
Sat, Jan 13, 10 am 
Sat, Jan 13, 2 pm-E
Tue, Jan 30, 8 pm
 
Branson, MO
Fri, Dec 8, 3 pm-E
Sat, Dec 9, 8:30 pm
 
Overland Park, KS
Sat, Dec 2, 10 am  
Sat, Dec 2, 2 pm-E
Tue, Dec 12, 6 pm
Tue, Jan 9, 6 pm-E
Tue, Jan 9, 8 pm 
Sat, Jan 20, noon 
  
Tulsa, OK
Thu, Dec 7, 6 pm 
Sat, Jan 6, 10 am 
Sat, Jan 6, 2 pm-E
Thu, Jan 25, 8 pm

N. CALIFORNIA
Angels Camp, CA
Tue, Dec 12, 6 pm
Tue, Jan 16, 6 pm

Elk Grove, CA
Sat, Dec 2, 10 am
Sat, Dec 2, 2 pm
Wed, Dec 13, 6 pm-E
Tue, Jan 9, 6 pm
Sat, Jan 20, 10 am
Sat, Jan 20, 2 pm
Tue, Jan 30, 6 pm
Wed, Jan 31, 6 pm-E

Fresno, CA
Sat, Dec 16, 10 am
Sat, Dec 16, 2 pm

Sat, Jan 27, 10 am
Sat, Jan 27, 2 pm

Modesto, CA
Thu, Jan 25, 6 pm 

Reno, NV
Sun, Dec 10, 2 pm
Sun, Jan 14, 2 pm

Roseville, CA 
Sat, Dec 9, 10 am
Sat, Dec 9, 2 pm
Thu, Dec 14, 6 pm-E
Sat, Jan 13, 10 am
Sat, Jan 13, 2 pm
Wed, Jan 17, 6 pm-E
Wed, Jan 24, 6 pm

San Jose, CA
Tue, Dec 5, 6 pm
Thu, Dec 7, 6 pm-E
Sat, Dec 9, 10 am
Sat, Dec 9, 2 pm
Thu, Dec 14, 6 pm-E
Wed, Jan 10, 6 pm-E
Sat, Jan 13, 10 am
Sat, Jan 13, 2 pm
Thu, Jan 18, 6 pm
Tue, Jan 23, 6 pm
Tue, Jan 30, 6 pm-E

Tracy, CA
Tue, Dec 19, 6 pm 
Wed, Jan 17, 6 pm
 
Walnut Creek, CA
Wed, Dec 6, 6 pm
Thu, Dec 7, 6 pm-E
Sat, Dec 16, 10 am
Sat, Dec 16, 2 pm
Thu, Jan 11, 6 pm
Sat, Jan 27, 10 am
Sat, Jan 27, 2 pm
 
Windsor, CA 
Wed, Dec 6, 5:30 pm

Wed, Jan 31, 5:30 pm

S. CALIFORNIA
Anaheim, CA
Fri, Dec 8, 7 pm
Tue, Dec 12, 7 pm
Tue, Jan 9, 7 pm
Thu, Jan 25, 7 pm

Bakersfield, CA
Mon, Dec 4, 6 pm
Mon, Dec 11, 6 pm
Mon, Jan 15, 6 pm
Mon, Jan 22, 6 pm
Mon, Jan 29, 6 pm 

Big Bear, CA
Thu, Dec 7, 6 pm
Tue, Jan 9, 6 pm

Indio, CA
Sun, Dec 10, noon
Sun, Jan 21, noon

Las Vegas, NV
Thu, Dec 14, 5:30 pm
Thu, Jan 18, 5:30 pm

Oceanside, CA
Sat, Dec 2, 2 pm
Sat, Jan 13, 2 pm

San Diego, CA
Sat, Dec 2, 10 am
Tue, Dec 5, 6 pm
Sat, Jan 13, 10 am
Thu, Jan 18, 6 pm
Sat, Jan 27, 10 am
Wed, Jan 31, 6 pm

San Dimas, CA
Fri, Dec 1, 1 pm
Wed, Dec 6, 6 pm
Sat, Dec 9, 10 am
Sat, Jan 6, 10 am
Thu, Jan 11, 6 pm
Sat, Jan 20, 10 am

Tue, Jan 24, 6 pm

Torrance, CA
Wed, Dec 6, 7 pm
Sat, Dec 9, 3 pm
Wed, Jan 10, 7 pm
Sun, Jan 14, 2 pm
Wed, Jan 24, 7 pm
Wed, Jan 31, 7 pm

Westlake Village, CA
Sat, Dec 2, noon
Tue, Dec 12, 6 pm
Sat, Jan 13, noon
Tue, Jan 23, 6 pm
Sat, Jan 27, noon

NORTHWEST
Birch Bay, WA
Sat, Dec 16, 10 am
Sat, Dec 16, noon
Thu, Jan 11, 6 pm
Wed, Jan 24, 6 pm

Bothell, WA 
Wed, Dec 6, 6 pm
Wed, Dec 13, 4 pm
Wed, Dec 13, 6 pm-E
Sat, Dec 16, noon
Sat, Jan 6, noon
Thu, Jan 11, 6 pm
Thu, Jan 18, 6 pm
Thu, Jan 25, 6 pm 
Tue, Jan 30, 6 pm-E

Burnaby, BC
Mon, Dec 11, 6 pm

Coeur d’Alene, ID
Wed, Dec 13, 6 pm
Tue, Jan 16, 6 pm

Depoe Bay, OR
Sat, Dec 9, 2 pm
Sat, Jan 20, 2 pm

Discovery Bay, WA
Thu, Dec 7, 6 pm
Sat, Jan 6, noon
Thu, Jan 25, 6 pm

Federal Way, WA
Sat, Dec 2, noon
Tue, Dec 5, 6 pm
Tue, Dec 12, 6 pm
Tue, Dec 12, 8 pm-E
Wed, Jan 10, 6 pm
Sat, Jan 13, 10 am
Sat, Jan 13, 2 pm–E
Wed, Jan 17, 6 pm
Tue, Jan 23, 6 pm
Sat, Jan 27, noon
Wed, Jan 31, 6 pm-E

Leavenworth, WA
Sat, Jan 13, noon 

Seaside, OR
Sat, Dec 9, 2 pm
Sat, Jan 20, 2 pm

Seattle, WA
Tue, Dec 5, 7 pm
Tue, Jan 16, 7 pm

Springfield, OR
Fri, Jan 19, 7 pm

Tri-Cities, WA
Wed, Jan 17, 6 pm

Vancouver, WA
Thu, Dec 7, 6 pm
Fri, Dec 8, noon
Tue, Dec 12, 6 pm-E
Tue, Dec 12, 8 pm
Thu, Dec 14, 6 pm
Tue, Jan 9, 8 pm
Thu, Jan 18, 6 pm
Wed, Jan 24, 6 pm
Sat, Jan 27, noon
Sat, Jan 27, 2 pm 
Wed, Jan 31, 6 pm-E 

Treat Yourself to an Owner Education Class 
By Amy Godwin/Senior Owner Education Facilitator

‘Tis the season to be WorldMark-savvy with Owner Education classes—a fun, 
free way to learn more about your ownership. Ask for the improved, updated 

version of our handbook when attending a class near you. Choose from two different 
classes—or take both! 

   ➤ The Basic Class is designed to educate all owners, whether new or experienced, on the 
ins and outs of their WorldMark ownership. ➤ The Exchange (E) Class is designed to 

instruct owners on the use of WorldMark credits as payment for exchange vacations outside the WorldMark net-
work. This covers exchanges through RCI—our primary exchange partner—as well as other exchange companies.

Reservations 
are required. For 

reservations and class 

locations, please call 

1-800-457-0103, 

Mon–Fri, 6 am–9 pm PT; 

Sat–Sun, 6 am–5 pm PT. 

Class times and locations 

are also listed online at 

www.worldmarktheclub.

com/education.

OWNER EDUCATION— 
DEC 2006/ JAN 2007

Amy Godwin
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In an effort to strengthen border 
security and facilitate entry into the United 
States for U.S. citizens and legitimate for-

eign visitors, the U.S. Department of State will 
require all travelers to and from the Caribbean, 
Bermuda, Panama, Canada, or Mexico to have 
a passport—or other accepted document that 
establishes the bearer’s identity and national-
ity—to enter or re-enter the United States.

Th e Western Hemisphere Travel Initiative is be-
ing rolled out in phases to enable citizens to meet 
the terms of the new guidelines. Phase II goes 
into eff ect this year on December 31, 2006, when 

a passport or other accepted 
document will be required for 
all air and sea travel to or from 
Mexico and Canada.

Phase I—requiring a pass-
port or other accepted docu-
ment for all air and sea travel 

to or from the Caribbean, Bermuda, Central and 
South America—was enacted on December 31, 
2005. Phase III will conclude the initiative on 
December 31, 2007, when a passport or other 
accepted document will be required for all air, 
sea, and land border crossings.

Phase II of New Passport 
Requirements

OWNER 
TIPS 

MOUNTAIN
Boise, ID 
Thu, Dec 7, 6 pm 
Sat, Jan 13, 10 am 
Tue, Jan 30, 6 pm
Wed, Jan 31, 6 pm-E

Broomfield, CO  
Wed, Dec 6, 6 pm
Wed, Dec 13, 6 pm
Wed, Jan 10, 6 pm
Fri, Jan 26, 6 pm-E
Sat, Jan 27, 10 am

Englewood, CO 
Tue, Dec 5, 6 pm
Tue, Dec 12, 6 pm-E
Tue, Jan 9, 6 pm
Thu, Jan 25, 6 pm-E
Sat, Jan 27, 2 pm

Idaho Falls, ID
Sat, Dec 2, 10 am 
Tue, Jan 16, 6 pm
Wed, Jan 17, 6 pm-E

Pinetop, AZ
Fri, Jan 19, 6 pm

Rancho Vistoso, AZ 
Fri, Dec, 15, 6 pm-E
Sat, Dec 16, 10am
Sat, Jan 20, noon-E
Sat, Jan 20, 2 pm 

Salt Lake City, UT
Sat, Dec 2, 10 am
Tue, Dec 5, 6 pm
Tue, Dec 12, 6 pm
Thu, Jan 4, 6 pm
Tue, Jan 9, 6 pm
Tue, Jan 16, 6 pm
Thu, Jan 25, 6 pm-E
Sat, Jan 27, 10 am
Tue, Jan 30, 6 pm

St. George, UT
Fri, Dec 8, 6 pm-E
Sat, Dec 9, 10 am
Tue, Jan 23, 6 pm
Tue, Jan 23, 8 pm-E 

Wolf Creek, UT
Wed, Dec 6, 6 pm
Wed, Dec 13, 6 pm
Wed, Jan 10, 6 pm
Sat, Jan 13, 10 am
Sat, Jan 13, noon
Wed, Jan 17, 6 pm
Wed, Jan 31, 6 pm
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Inventory Specials: An Exceedingly Affordable Way to Relax and Renew

Ring in the New Year with a 
Great Getaway
Ever wish you could have a holiday after the holidays? With Inventory Specials, you can 

book a few blissfully peaceful nights at a beautiful resort for the change in your pocket. Instead 
of sitting empty, selected unreserved WorldMark units can be booked for just 4.2* cents per credit, 
up to 60 days in advance. Low cost, longer booking window, and wide range of destinations—it all 
adds up to a terrific, super-cheap chance to get away every month.

How inexpensive is it? The winter beauty of northern Washington can be yours for just $30 a 
night! Monday through Thursday nights in a one-bedroom unit at Birch Bay—in White Season for 
most of January and February—are as low as 700 credits each. Turn on the fireplace, sit back, and 
feel the holiday hustle and bustle melt away.
*On January 1, 2007, rates will be 4.4 cents per credit for all Inventory Special reservations. An article about the change appears on page 8 of this issue.

HERE ARE YOUR 
JANUARY AND 
FEBRUARY SPECIALS:

January 2007—
Midweek and Limited 
Weekends
Angels Camp, CA
Branson, MO
Clear Lake, CA
Estes Park, CO
Galena, IL
Grand Lake, OK
Lake of the Ozarks, MO
Pinetop, AZ
Running Y, OR
Victoria, BC
Windsor, CA

January 2007—
Midweek Only
Bass Lake, CA
Birch Bay, WA
Reno, NV
Seaside, OR
Solvang, CA
Surfside, WA
Wolf Creek, UT

January 2007—Exotic
Denarau Island, Fiji

February 2007—
Midweek and Limited 
Weekends
Bison Ranch, AZ
Clear Lake, CA
Galena, IL
Victoria, BC
Windsor, CA

February 2007—
Midweek Only
Angels Camp, CA
Bass Lake, CA
Birch Bay, WA
Branson, MO
Estes Park, CO
Running Y, OR
Seaside, OR

D
A

N
 STEA

R
N

S
 (2)

Birch Bay, WA

You can find a resort’s credit values 
in your Daily Vacation Credit Values booklet or 

through the Resort Gallery on the WorldMark Web site at www.worldmarktheclub.
com. The resort gallery link is on the home page, left column. Simply multiply the 
resort’s credit values by .042 to find out its midweek and weekend rates.

WHAT’S THE COST?

To make reservations and for more informa-
tion, call the Vacation Planning Center at 

1-800-457-0103. Availability changes constantly! Keep abreast of the latest 
Inventory Specials in this monthly magazine (excluding January) or go to 
www.worldmarktheclub.com.

HOW TO BOOK

INVENTORY

SPECIALS

Exclusions are 
January 1, 12–15; 

and February 
16–19. 

These may vary at 
certain resorts; 

check with 
your vacation 

planning counselor.

❯❯

your club
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Three new WorldMark resorts—
one in a new WorldMark state, one in 

a new WorldMark Canadian province, and 
one that quadruples existing inventory in a 
wildly popular Southern California vaca-

tion destination—are currently on the development fast track.

WorldMark Canmore
Canmore, Alberta, Canada

The charming Canadian Rocky Mountain town of 
Canmore is a 15-minute drive east of Banff , on the south-
ern edge of Banff  National Park. Recreation areas near 
your newest Canadian WorldMark resort include the 18-
hole Stewart Creek Golf Course; underground world of 
Canmore Caverns; popular skiing area, Mount Norquay; 

soothing mineral waters of Banff  Hot Springs; and pristine 
environs of Lake Louise.

• Planned number of units: 109
• Planned unit mix: studio, one- and two-bedroom
• Resort amenities include: two spas, pool, exercise 
 facility, recreation room
• Estimated date of occupancy: spring 2007

WorldMark Mission Valley
San Diego, California

With the success of WorldMark San Diego, Trendwest 
is delighted to off er owners a new property in the Mission 
Valley area of the city. WorldMark Mission Valley is situ-
ated just off  Hwy. 8 for easy access; is 2 miles from the San 
Diego Zoo, and 3 miles north of the original WorldMark 
San Diego resort.

• Planned number of units: 167
• Planned unit mix: one- and two-bedroom
• Resort amenities include: pool, spa, sauna, exercise 
 facility, private subterranean parking
• Estimated date of occupancy: winter 2007/2008

WorldMark Red River
Red River, New Mexico

Located in the town of Red River, set along the “Enchanted 
Circle” of northern New Mexico, WorldMark Red River is 
50 miles from Taos and 180 miles from Albuquerque. Th e 
new resort is also just 10 yards away from the base of the 
Copper Chair lift of the Red River Ski Area, providing ski-
in/ski-out access to its 57 trails. Golf and white-water rafting 
are also located nearby.

• Planned number of units: 21
• Planned unit mix: one- and two-bedroom
• Resort amenities include: outdoor spa
• Estimated date of occupancy: early summer 2007 

/////  ZONE  /////

CONSTRUCTION

Th ree New Dots on the WorldMark Map

You’ll be steps away from the slopes at WM Red River.

Year-round outdoor activities are plentiful at Canmore near Banff.

WorldMark’s second San Diego resort will brim with amenities.
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hat is magic? One of Webster’s defi nitions is “something that seems to 
cast a spell.” We like to think your WorldMark vacations exert a kind of 
supernatural power, lifting you out of your everyday world and elevating 
you to assorted levels of enchantment. Your photos and essays certainly 
bear witness to this belief. We were captivated by the power and variety of 

your personal examples of vacation magic: intimate portraits, dazzling landscapes, 
and extraordinary moments, all preserved with a click of a shutter or the stroke of a 
pen. All entries had something valuable to off er; here are the ones that particularly 
buoyed our spirits and captured our hearts.    Your Destinations Team
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Four of the hundreds of magic moments we are 
privileged to share with you. Opposite page: Kona 
Dolphins by Laurel Motz. This page, clockwise 
from top: Morning Woods at Gleneden by Judy 
Holt; Zander’s Leap at Oceanside by Spencer and 
Trulee Goble; Arizona Fish by Tony Fernandes.
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Prize: 10,000 non-renewable WorldMark vacation credits, good for one year

Photo by John Daynes | RCI Exchange, Los Abrigados, Sedona, Arizona
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mother sits in a rocking chair with twin girls in her 
arms, slowly turning the pages. “Are you my mother?”
she reads in a small, animal-like voice as the chil-
dren hover over each word, hungry for resolution 
for the lost baby. Wrapped in the warmth of their 

small bodies, that mother glowed with the awakening joy 
of what treasures lurked behind the words…the journeys 
possible when a child begins to see that words make sto-
ries, and stories have the power to 
transform the world.

Once that young mother—and 
now in my fi fties—I search online 
one day for a last-minute trip to 
Whistler, B.C., hungry to reconnect 
with those once-young girls, now 
nearing thirty; and my fi rst grand-
daughter, now six months. When 
an opening is found, we embark 
on our fi rst “all-girl road trip”—a 
chance to rekindle the joys of child-
hood travel adventures for us, and the fi rst road trip for 
tiny Sienna, who has never ventured from the small town 
of Snohomish, Wash., since her birth in January 2006.

Time has erased most childhood memories from these 
young women: my daughters, once small enough to wrap 
in two arms. So when tiny Sienna gets restless or bored, 
I teach them again the songs of their childhood: Th e Itsy 
Bitsy Spider, Th e Turtle Song; and they teach me new songs 
created just for this precious new addition to the family 
clan whose nickname is “Bug.” “It’s a Buggy Buggy day in 
a Buggy Buggy world…how do we start our day?”  Th eir 

voices are meek at fi rst, almost embarrassed, but the calm-
ness the sounds bring to Sienna encourages us all to raise 
full voice.

Th e trip produces a record number of “fi rsts” for us: 
Aunt Ali’s fi rst Bungee Trampoline ride, after which she 
immediately validates my decision to watch and encour-
age from the sidelines; Sienna’s fi rst meal in an Italian res-
taurant, through which she sleeps peacefully while Italian 

arias play in the background; Mama 
Melissa’s fi rst time away with baby 
on her own.

But the “fi rst” that will remain 
etched forever in my heart’s memo-
ries happened the last night. Stand-
ing over the stove to cook our sup-
per, I turned to the sound of voices.  
Stretched out on the carpet lay my 
own daughter, a mother now, with 
her daughter tucked under her arm, 
as they “read” their fi rst book togeth-

er, Sienna Bug clutching the pages and helping mommy 
turn them as they read.

Wrapped in the warmth of my own memory, I heard 
the echo of that fi rst story, “Are you my mother?” as I soaked 
in the sweetness of their discovery together. And as the 
drizzle settled over the alpine lake viewed from our front 
window, gratitude fl owed in at the knowledge of what this 
trip had given—not just a bed to sleep in, or activities to 
encounter, but a quiet moment of connection between 
three generations of women through the power of words 
shared and stories told.

Prize: 10,000 non-renewable WorldMark vacation credits, good for one year

Essay by Charlotte V. Seawell | WorldMark Sundance, Whistler, British Columbia, Canada

Mama Melissa and baby Sienna read together.
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Prize: 8,000 non-renewable WorldMark vacation credits, good for one year

Photo by Rob Harsh | WorldMark Windsor, California
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thin moon hung in the sky as we pulled into World-
Mark’s Bear Lake resort. It was a cold February 
night, and the snow refl ected the purple sky. As we 
drove around we spotted a steep hill right behind 
the units. “Th at hill is huge!” 5-year-old Taylor de-

clared. We all agreed that sledding all the way from the top 
would be a wild ride.

Th e next morning dawned bright 
and clear. Th e turquoise waters of 
the “Caribbean of the Rockies” were 
hidden under ice and snow. We had 
not come to play on the lake this 
time; it was just a relaxing getaway, 
and a giant hill to conquer.

Th e sleds were soon in the eager 
hands of Nathan, 11; Kimberly, 14; 
and Taylor. Nathan stared up the 
steep hill. Th e snow had been pol-
ished to a glassy surface by the many 
sleds that had challenged its slope.

Th e day began with an easy 
ride, not too high. Slowly, Nathan 
worked his way up the hillside. Finally, he reached the 
top. Nathan climbed on his sled and paused with his 
heels dug into the snow. He lifted his feet and the sled 
took off  fl ying down the hill. He reached the bottom 
and zoomed past us, across the street, and into a snow 
bank. Nathan smiled: “Th at was awesome; now for the 
jump!” Th e height of the hill was not the only Goliath to 
be defeated—50 feet up the hill, a pile of snow had been 
packed into a jump.

Nathan quickly conquered the jump and was having a 
blast. Taylor was playing it safe, but not for long. Nathan 
asked her to go over the jump with him. Terror fi lled her 
face. He insisted that she would be safe and have fun. After 
much persuasion she agreed. Slowly she trudged up the 
hill. Nathan climbed onto the sled and scooted back so 

Taylor could get on.
She hesitated. “It’s so high,” she 

called down the hill. Words of en-
couragement coaxed her onto the 
sled. Nathan gripped the rope in his 
hands and lifted his feet. Th e sled 
picked up speed as it hurtled in a 
direct line to the jump. Taylor’s eyes 
got bigger and bigger as the jump 
drew near. Th ey hit dead-on and for 
a few seconds the sled and its oc-
cupants seemed to hang in the air. 
Th ud! Th e sled hit the ground and 
zipped down the rest of the hill.

Taylor’s eyes were the size of pan-
cakes. “Did you see that?” she yelled. 

“We fl ew in the air!” She sat motionless for a moment, 
then she began to laugh. Her laughter was contagious, and 
soon all of us were laughing.

Th e sound of merry laughter fl oating on the frosty air 
immortalized that magical moment in my heart. Th at’s 
when I knew: Toys break, clothes are outgrown, and 
things get thrown away, but the memories I make with 
my children will last forever. And that is what WorldMark 
is all about.

Prize: 8,000 non-renewable WorldMark vacation credits, good for one year

Essay by Tallene Smith | WorldMark Bear Lake, Utah

Nathan shows he’s king of the jump.
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Prize: 6,000 non-renewable WorldMark vacation credits, good for one year

Photo by Nancy Kubo | WorldMark Solvang, California
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he best vacations are made up of a series of seem-
ingly endless moments fi lled with one thrill and ad-
venture after another (interspersed with plenty of 
good food, and an ample amount of relaxing recov-
ery time). But the truly magical moments, the ones 

that fi ll the heart with joy and satisfy the soul, are often 
much simpler than that—and so much more special.

Growing up in a house full of fi ve children—plus stray 
cousins, friends, and the occasional 
bachelor uncle—was a mix of chaos 
and fun. It was also a lot of work for 
my mother. But she handled it like 
she does most things in life: with a 
kind heart, a commanding presence, 
and a loud voice when needed. My 
dad was a self-employed logging con-
tractor, which meant insanely long 
hours for both him and my mother.

Needless to say, my parents took 
very few vacations. And those that 
we did manage were usually trips to my granddad’s ranch in 
Idaho, where Dad would spend his days working the cattle 
or putting up hay. My parents always managed to make it 
an adventure for us kids, but I realize now that it certainly 
wasn’t a “vacation” for them—especially for my mom.

But she never complained. OK, she rarely complained. 
My mom is the kind of person who takes her happiness 
from the simple things in life—her grandchildren, spend-
ing time with family, and playing bridge with friends. She’s 
never wanted a fancy home, expensive clothes, jewelry, or 
new cars. No, the only decadent thing that we kids ever 

heard her wish for was a trip to New Zealand.
My parents talked about fi nally taking that trip for 

their 40th wedding anniversary, but then my grand-
mother became ill and planning ceased. My grandma 
eventually passed away, and Mom didn’t mention it 
much after that. I think that the sadness of losing her 
mother and the disappointment of a dashed dream just 
took the wind out of her sails.

So imagine the fi rst big trip that 
my husband and I planned with our 
WorldMark vacation credits: New 
Zealand. And then we invited Mom 
and Dad.

We based our trip around the 
WorldMark resort perched on the 
edge of gorgeous Lake Rotorua. We 
explored the geothermal wonder-
lands, took hikes through the kauri 
forest, toured the glowworm caves, 
visited a deer farm, went whale and 

dolphin watching, and took a jet boat ride. We gawked 
at majestic waterfalls, breathtaking mountains, and fabu-
lous beaches.

But the very best moment didn’t occur in any of those 
places; it happened one morning near the end of our trip 
while sitting outside, sipping our morning coff ee. I no-
ticed my mom’s contented smile, and realized in that in-
stance that I had done it. I had helped make my mom’s 
lifelong dream come true. It was not only the best part of 
the trip, it was one of the best moments of my life—a truly 
and utterly magical moment.

Prize: 6,000 non-renewable WorldMark vacation credits, good for one year 

Essay by Carol Ross | WorldMark Rotorua, New Zealand 

Carol and her mom in New Zealand’s Aranui Caves.
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Photo by Doug Hansen | WorldMark St. George, Utah

Prize to each photographer: $50 USD gift card



Photo by Suzanne Berger
WorldMark The Canadian, 
Vancouver, British Columbia
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Photo by Joan Nicol
WorldMark South Pacific

Coffs Harbour, 
New South Wales, Australia



A Hero in Hawaii
By Richard Chiolero | WorldMark Kihei, Maui, Hawaii

Without stopping to think, I rushed down to a friendly-looking group of people who had masks and fi ns. A nice woman 
lent me her mask and two men jumped up to help me look. I paddled around for 20 minutes knowing that somehow I 
was going to save the day. Realizing that there were other pools to look in—and hoping that the ring didn’t fall into one of 
the murky pools—I climbed out onto the weed-covered rocks, scraped and bleeding. I didn’t give up.

The Waterfall Line
By Angela Halpin | WorldMark Kihei, Maui, Hawaii

He needs a haircut, I thought—the wet curls were in his eyes—he’s so beautiful. Don’t forget this. Don’t forget how he 
looks. Don’t forget how he sounds. Don’t forget how he smells. Hold him closer.

“Dillon, do you want to go deeper?”
“Some more deeper, Momma, but not to the line.”
“Th e line? What line?”
“You know that line—the waterfall line, where all the water falls off  and goes down below. I don’t want to go all the way 

out there.” And he points.

We Made It!
By Harold and Joan Mather | WorldMark Pinetop, Arizona

We made this our “base” for 10 days while we got ready for our “goal” of riding up Mt. Baldy (11,590 ft.—near Spring-
erville) on horseback. Why? Well, we did the same thing 50 years ago on our honeymoon, and we wanted to retrace our 
steps. (Of course, WorldMark wasn’t there then.) It was truly a magical moment when we stood on the top of the mountain 
as we did 50 years ago. 

Read the complete essays online in Destinations Extra at www.worldmarktheclub.com/destinations.

Excerpts from Honorable Mention Essays 

Prize to each author: $50 USD gift card 
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Although not deemed prize-winners, each of these photos had a “Yikes!” factor that the judging staff  found wildly ap-
pealing. Here we pay homage to these snapshots, fondly dubbed Danger Dog, Danger Kitty, the Back-fl ipping Beach 

Boys, Th at Sinking Feeling, and Face-planting Baby.

Danger Kitty by Gale 
Anderson | WM Bison Ranch

Danger Dog by Merry Yen
WM Clear Lake 

That Sinking Feeling by Katharine DeBoer
WM Kihei

Back-flipping Beach Boys by Marcia Streich
WM Kihei

Face-planting Baby by Ron J. Rasband 
WM Oceanside Harbor
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TRAVEL& ADVENTURE These offers are a developer benefit made available by Trendwest Resorts, Inc., 
9805 Willows Road NE, Redmond WA 98052.

Travel specials for credits! 
For a limited time you can use your credits 
for airline tickets to sunny Hawaii, on Delta 

or Hawaiian Airlines. Or, choose from a 
variety of luxurious cruises on Norwegian, 
Royal Caribbean, Princess, Carnival, and 
Celebrity cruise lines and use your credits 

to pay. There are no date restrictions 
on your travel, but this special offer 
must be booked by Dec. 31, 2006. 

Call Trendwest Travel at 1-800-953-5511 
for further details. Don’t miss out—make 

your reservation today.

Call Trendwest Travel 
at 1-800-953-5511

Exchange fees may apply. CSR 2067820-50. WA UBI 601190827. 
Nevada Seller of Travel 2003-0307.

HAWAII OR A CRUISE—
YOU CHOOSE!

Trendwest
Travel 

Quarterly
Special

Monday, February 12, 2007
7 pm reservation

3,850 credits for two people

Dip into something 
delectable with a wine 
tasting and dinner at 
Seattle’s famous fondue 
restaurant, The Melting 
Pot®. Indulge as an expert winemaker 
guides you through a wine tasting that will 
pair the perfect vintage to every stage of 
an unforgettable five-course fondue dinner.

Package includes wine lecture, wine tasting, 
dinner for two paired with wine, all taxes 
and gratuities.

Transaction fees apply. Subject to change and availability. CSR 
2067820-50. WA UBI 601190827. Nevada Seller of Travel 2003-0307.

The Best of the West 
from Royal Caribbean

Seven-night Western 
Caribbean cruise
Royal Caribbean’s Rhapsody of the Seas sails 
roundtrip for seven nights from Houston, Texas 
(Galveston) for Montego Bay, Jamaica; George 
Town, Grand Cayman; and Cozumel, Mexico.
AUGUST 19–26, 2007
Inside cabin:  14,500 credits per person*
Outside cabin:  16,750 credits per person*  
Balcony cabin:  22,500 credits per person*

Call 1-800-457-0103 
to reserve your 

cabin today

*All rates based on double occupancy, and include port charges 
and government fees. Not included: airfare and $129 USD 
exchange fee. Subject to change and availability. Royal Caribbean 
Cruise Line ships’ registry: Bahamas. CSR 2067820-50. WA UBI 
601190827. Nevada Seller of Travel 2003-0307.
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TRAVEL& ADVENTURE

Enter Sydney, Australia’s largest city,  
renowned for its spectacular harbour, as well as its vibrant blend 
of cosmopolitan culture and dazzling natural attractions. Four 
thrilling days and nights in Sydney will be filled with city tours, 
beach breaks, and wine-country immersion. Then fly to Cairns, 
where the rainforest meets the reef. Here amidst the mountain 
ranges and sparkling Coral Sea you’ll spend four more wondrous 
days and nights experiencing Cairns’ unique blend of sophisticated 
amenities and deeply moving ancestral traditions. 

Package includes
• Eight nights’ total accommodation at WorldMark Sydney 
 (4) and WorldMark Cairns (4)
• Early morning arrival transfer from Sydney airport; early 
 afternoon departure transfer from Cairns***
• One dinner (welcome/orientation) and four lunches
• Sydney sightseeing tour of Chinatown and Darling Harbour, 
 Watson’s Bay and Bondi Beach, Sydney Opera House, and 
 historic Rocks area

• Lunch cruise in Sydney Harbour
• Full-day wine tasting in Hunter Valley featuring Peterson’s 
 Winery; two-hour wine class at Hunter Resort winery, with 
 lunch, and wine pairings with tasting plate menu; wine tasting 
 at Bimbadgen Winery
• Flight from Sydney to Cairns with roundtrip hotel transfers
• MV Quicksilver cruise to Outer Barrier Reef
• Kuranda Scenic Rail journey
• Caravonica Skyrail rainforest cableway ride to Tjapukai 
 Aboriginal Cultural Park
• Private motor coach transportation throughout tour
• Services of tour host and local tour guides
• Days at leisure for personal discovery in both cities

For more info, visit www.worldmarktheclub.com/adventures

33,000 credits per person* based on double occupancy in a 
2-bedroom WM unit†
32,500 credits per person* based on double occupancy in a 
1-bedroom†† WM unit†
37,800 credits per person based on single occupancy in a 
studio WM unit†

*Footloose tours cater to solo travellers; however, all owners are welcome. Solo owners will be paired up for double occupancy accommodations. **Flights must depart the U.S. on 9/6/07 to arrive in Sydney 
on 9/8/07. ***One airport transfer is included in Sydney and Cairns for all travellers; time will be scheduled to best fit majority of flights. †All WM units in Cairns are 2-bedroom; Sydney accommodations 
include studio (solo), 1-bedroom (shared) or 2-bedroom (shared) units, based on availability. ††One owner will be randomly selected to sleep on Murphy bed when sharing 1-bedroom units in Sydney. 
A minimum number of credits must be applied to cover WM unit costs; remainder may be paid in cash, and is subject to size of unit booked. Tours includes extensive walking, some stairs, and heights.  
Airfare and $129 USD exchange fee not included. Subject to change and availability. CSR 2067820-50. WA UBI 601190827. Nevada Seller of Travel 2003-0307. 

September 8-16, 2007**



TRAVEL& ADVENTURE
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*All rates are based on double occupancy, and include 
port charges and government fees. Not included: airfare 
and $129 USD exchange fee. Subject to change and 
availability. Carnival Cruise Line ships’ registry: 
Panama and Bahamas. CSR 2067820-50. WA UBI 
601190827. Nevada Seller of Travel 2003-0307.

Spend Next Autumn at Sea with 

Carnival
Three- and four-night
 Baja, Mexico, cruises
Carnival Cruise Line’s Paradise sails 
roundtrip for three nights from Long Beach 
Pier in Los Angeles to Ensenada, Mexico.
SEPTEMBER 7–10, 2007
Inside cabin:  9,250 credits per person*
Outside cabin:  10,250 credits per person*  

Carnival Cruise Line’s Paradise sails 
roundtrip for four nights from Long Beach 
Pier in Los Angeles to Catalina Island and 
Ensenada, Mexico.
SEPTEMBER 10–14, 2007
Inside cabin:  8,250 credits per person*  
Outside cabin:  9,250 credits per person* 

Seven-night Mexican Riviera cruise
Carnival Cruise Line’s Carnival Pride sails 
roundtrip for seven nights from Long Beach 
Pier in Los Angeles to Puerto Vallarta, 
Mazatlan, and Cabo San Lucas, Mexico.
SEPTEMBER 9–16, 2007
Inside cabin:  15,750 credits per person*
Outside cabin:  19,000 credits per person* 
Balcony cabin:  21,500 credits per person*

Seven-night Western Caribbean cruise
Carnival Cruise Line’s Carnival Valor sails 
roundtrip for seven nights from Miami to 
George Town, Grand Cayman; Isla de Roatan, 
Honduras; Belize City, Belize; and Costa 
Maya, Mexico.
SEPTEMBER 16–23, 2007
Inside cabin:  11,500 credits per person*
Outside cabin:  14,250 credits per person* 
Balcony cabin:  17,000 credits per person* 
 
Seven-night Eastern Caribbean cruise
Carnival Cruise Line’s Carnival Valor sails 
roundtrip for seven nights from Miami to 
Nassau, Bahamas; St. Thomas, U.S. Virgin 
Islands; and St. Maarten, Netherlands Antilles.
AUGUST 26–SEPTEMBER 2, 2007
Inside cabin:  12,500 credits per person*
Outside cabin:  15,000 credits per person* 
Balcony cabin:  18,000 credits per person* 
 

Call 1-800-457-0103 
to reserve your 

cabin today

*Airfare, airport transfers, WorldMark resort reservations, and meals not included. Transaction fees apply. Subject 
to change and availability. CSR 2067820-50. WA UBI 601190827. Nevada Seller of Travel 2003-0307.

Exhilarating stock car racing comes together with thrilling Las Vegas nightlife for an 
unforgettable, action-packed weekend. Choose the NASCAR package you prefer and get 
your motor running.

Package 1: Th e Las Vegas Strip Experience
18,200 credits per person, double occupancy: * 
22,500 credits per person, single occupancy: †

• Two nights’ hotel accommodation (Sat–Sun) at Monte Carlo Resort & Casino  
 on the Las Vegas Strip
• Reserved front-stretch seats for Busch Series Race (Sat) and Nextel Cup 
 Series Race (Sun)
• Roundtrip motor coach service to Las Vegas Speedway from Monte Carlo 
 on both race days
• Food and beverages (including beer) at track’s privately catered hospitality 
 area (Sunday only)
• Sunday pre-race pit passes (must be 16 years of age for pit access)
• On-site staff  assistance
• All taxes and gratuities included
*Two people must book. †Solo travelers must book single occupancy price. Additional nights available at 
4,300 credits per night.

Package 2: NASCAR Your Own Way
13,900 credits per person

• Same as Package 1 but does not include hotel accommodations 
• Roundtrip motor coach transportation to speedway on race days originates at  
 Monte Carlo Hotel; transfers to and from Monte Carlo are not included 

These offers are a developer benefit made available by Trendwest Resorts, Inc., 
9805 Willows Road NE, Redmond WA 98052.
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*All rates based on double occupancy, and include port charges and government fees. Not included: airfare and 
$129 USD exchange fee. Subject to change and availability. Princess Cruise Line ships’ registry: Bermuda. CSR 
2067820-50. WA UBI 601190827. Nevada Seller of Travel 2003-0307.

Seven-night Iberian 
Interlude Princess Cruise

Princess Cruise Line’s Sea Princess sails roundtrip for seven nights from 
London (Southampton), England, to Vigo, Spain; Lisbon, Portugal; and La 
Rochelle and Brest, France.

SEPTEMBER 1522, 2007
Inside cabin:   24,000 credits per person*
Balcony cabin:   32,000 credits per person*
Mini-suite cabin:   37,250 credits per person*

Lisbon, Portugal

Call 
1-800-457-0103 

to reserve your cabin today

SAN JUAN ISLAND 
GETAWAY

July 21-22, 2007
6,400 credits per person*

Sail roundtrip from Seattle aboard the 
Victoria Clipper to Friday Harbor in 
Washington’s San Juan Islands. Join 
other WorldMark owners on a thrilling 
wildlife cruise; back on shore, explore this 
quaint seaport’s parks, activities, shops, 
restaurants, and galleries.

Package includes roundtrip transportation 
from Seattle aboard the Victoria Clipper; 
2.5- hour wildlife cruise; one night’s 
accommodation at the Friday Harbor Inn.

Optional Friday Harbor excursions available 
for credits (all rates are per person):
• Three-hour guided kayak tour (kayaking 
 lessons included)—1,500 credits 
• Two-hour narrated island bus tour—
 400 credits 
• Whale Museum admission—200 credits 

Call 1-800-457-0103 to 
purchase this island escape

* Double occupancy. Additional people may share one room for 
3,300 credits per person; maximum occupancy of four. Airfare, 
transfers to pier in Seattle, and meals not included. Tour departs 
early Saturday morning, returning late Sunday evening; consider 
booking pre/post nights on your own in the Seattle area. Transaction 
fees apply. Subject to change and availability. CSR 2067820-50. WA 
UBI 601190827.  Nevada Seller of Travel 2003-0307. 
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Owners Choice Award

Prize: 4,000 non-renewable WorldMark vacation credits, good for one year

Photo by Kim Dillon/ WorldMark South Shore

The Destinations Owners Choice photo boards were a popular spot at the 2006 WorldMark Annual Owners Meeting 
on October 19 in Bellevue, Washington. Thirty-one outstanding entries—running the gamut from action/adventure 

freeze-frames to touching personal milestones—were displayed for the attendees’ perusal, and all deliberated thoughtfully 
before marking their ballots.

These adorable twins ultimately tugged at the hearts and guided the pencils of the voters. Young hikers Cash and Gage, 
17 months old, make their way through the wooded wonders of South Shore Lake Tahoe with their stalwart puppy-
backpack companions.



How far will TravelShare take you?

When your WorldMark® ownership has 

taken you as far as you think you could 

go, consider adding TravelShare. You’ll 

get more vacation choices and planning 

flexibility, which could be exactly what 

you need to get more out of life.

For more information, call 1-800-304-5212

This advertising material is intended to solicit sales of timeshare interests.
Not an offer in states where registration requirements have not been met.
Trendwest Resorts, Inc., 9805 Willows Road NE, Redmond, WA 98052

SM



Official Friends First Australian Adventure Sweepstakes Rules
CONSUMER DISCLOSURE: NO PURCHASE OR PAYMENT OF ANY KIND IS NECESSARY TO ENTER OR WIN THIS SWEEPSTAKES. 
Sweepstakes is open only to WorldMark, The Club owners who submit qualified referral names and are U.S. residents in the states of Alaska, California, Colorado, Idaho, Kansas, Mis-
souri, Nevada, New Mexico, Oklahoma, Oregon, Utah or Washington; or residents of the Canadian province of British Columbia. You will receive one entry for each qualified referral 
submitted to Trendwest® between October 1, 2006 at midnight PT and December 31, 2006 at midnight PT. Qualified referrals must be 18 years of age or older with a combined annual 
income of $35,000 U.S. or $60,000 Canadian. You may send in additional referrals and receive additional entries by writing to Attn: Friends First Sweepstakes, 9805 Willows Rd NE, 
Redmond, WA 98052. If you wish to enter the sweepstakes but do not wish to provide referrals, you may do so by mailing a 3”x5” card with your name, address, and phone number 
to Attn: Friends First Sweepstakes, 9805 Willows Road NE, Redmond, WA 98052. Referrals must be received by December 31, 2006 at midnight PT to be entered into drawing. Prize 
is guaranteed to be given away by random “electronic” drawing. Drawing to be conducted by the Major Prize Coordinator and will be held on January 19, 2007 at Trendwest Resorts’ 
Redmond, WA, corporate headquarters. GRAND PRIZE: One winner will receive a vacation for two adults for an 8-day/7-night Australian Adventure and $1,000 (U.S. funds) in spend-
ing money. The winner and one friend will receive roundtrip coach airfare to Sydney, Australia. Included in this package are 7 nights’ accommodation for two adults in a 4-star (or 
higher) hotel, Sydney Harbour Sunset Cruise, “Starry Nights” Sydney Opera House Special Event package, and a guided tour of the Blue Mountains.  The “Starry Nights” Sydney Opera 
House Special Event package includes a guided tour of the Sydney Opera House, pre-theater dinner, and two Sydney Opera House theater tickets.  Total estimated retail value $9,500 
(U.S. funds). Air travel, Sydney Harbour Sunset Cruise, Starry Nights Sydney Opera House Special Event package, and Blue Mountain guided tour are subject to availability and must 
be booked through Trendwest Travel at 1-800-953-5511. Hours of arrival and departure and special programs are subject to change without prior notice. All ticketing is final. Private 
transfers between the Sydney airport and hotel, and transportation to the Blue Mountains guided tour, is included. Transportation to and from airports of departure, applicable 
departure taxes, gratuities, other incidental expenses, and taxes not covered in this disclosure are the responsibility of the prize winner. Transportation to the Sydney Harbour Sunset 
Cruise and “Starry Nights” Sydney Opera House Special Event package is not included and is the sole responsibility of the prize winner. It is the responsibility of the winner and the 
winner’s guest to provide proper travel identification including but not limited to a birth certificate, government issued photo ID, travel visas, and passport. Blackout periods may ap-
ply. Vacation must be taken within one year of prize acceptance.  Winner or guest must be 21 years of age or older to accept travel option. Winner may also choose $5,000 (U.S. funds) 
in cash instead of the Australian Adventure trip. Prize is non-transferable. Odds of winning depend on number of eligible entries received. Official notice to winner by certified mail, 
return receipt requested. Prize must be claimed within 45 days of notification. Winner must agree to the use of pictures, name and/or statements for future promotional purposes 
without further payment or consideration, unless prohibited by law. Sponsor(s) is not responsible for any loss, damage, or injury of any kind resulting from acceptance of this prize or 
participation in this promotion. Trendwest Resorts and Fairfield Resorts employees and/or associates are not eligible to claim prize. A list of prize winners may be obtained by sending 
a self-addressed stamped envelope to Winners List, c/o TRI, PO Box 97054, Redmond, WA 98073-9754. Sponsor: Trendwest Resorts, Inc., 9805 Willows Rd NE, Redmond, WA 98052.

Win a 7-Night Trip to 
Sydney, Australia!
Refer your friends and family to Trendwest 
Resorts and enter for a chance to win this 
Australian Adventure Sweepstakes. For each 
qualified referral you provide, you will receive 
an entry in our drawing for a fantastic 7-night 
trip to Sydney, Australia!

If you win, you will receive:

• Roundtrip airfare for two adults to 
Sydney, Australia

• Seven-nights’ accommodation at a 4-star or higher hotel
• “Starry Nights” Sydney Opera House Special Event package: Guided tour of the 

Sydney Opera House, two opera house theater tickets, and pre-show dinner for two
• Guided tour of the beautiful Blue Mountains
• Sydney Harbour Sunset Cruise
• $1,000 (USD) in spending money
• Retail Value: $9,500!

Call 1-877-77-FRIEND (1-877-773-7436) 
or send your referrals via e-mail to 
friendsfirst@worldmarktheclub.com

Hurry! 
Sweepstakes ends 
December 31, 2006.

See official rules below. 
Odds of winning depend 
on number of eligible 
entries received.


