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WorldMark in the 
Big Easy
WELCOME TO NEW ORLEANS
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features
16 The Lady and The Tramp

WorldMark enters the Big Easy with WorldMark New 
Orleans at Avenue Plaza. Perched on the edge of the 
Garden District, your new resort is at the gateway of all 
that is genteel and proper in the Crescent City—lavish 
mansions, lush gardens, elegant dining and impeccable 
service. But Voodoo, vampires, risqué shops and a 
liberal drinking policy are all part of the New Orleans 
package as well. Get a peek into these worlds as we 
explore two of the vibrant city’s multiple personalities.
B Y  B E Á TA  J A C H U L S K I  B A K E R

contents  

departments
5 LETTERS

6 YOUR CLUB

26 ADVENTURE AND TRAVEL

30 LAST WORD

ONLINE IN DESTINATIONS EXTRA:
• A Little Lagniappe: Distinctive New Orleans words and expressions
• Stacked in the Middle With You: How to travel from New Orleans to  
 other WorldMark resorts in the Midwest
• 2005 Destinations Photo and Essay Contest Rules and Prizes

www.worldmarktheclub.com/destinations

ON THE COVER: The steamboat Natchez paddles down the 
Mississippi River past the French Market of New Orleans.
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Senior Editor   Beáta Jachulski Baker    
Managing Editor   Keith Walsh 
Art Director   Jill House
Contributing Writer   Romy Jacobson Lawyer

Contributors: Dave Akins, Sylvia Betancourt, 
Sam Buckingham, Mary Conrad, Emma 
Croston, Patty Daly, Tami Fitch, Lois Freeman, 
Dave Herrick, Andrea Jeffus, Lidija Kolukcija, 
Dorothy Lyon, Alyssa Moore, Brian Runnels, 
Stephen Scott, Dorla Sherwood, Dan Stearns, 
Julie Stevens, CarolAnn Stucky, Jen Widdiefield, 
Kimberly Wolf

Reservations Department
1-800-457-0103
Mon. – Fri., 6:00 a.m. – 9:00 p.m. PT
Sat. & Sun., 6:00 a.m. – 5:00 p.m. PT
(Closed Tue., 2:00 – 3:30 p.m. PT)

Owner Services
1-888-648-7363
ownersupport@worldmarktheclub.com
Mon. – Fri., 9:00 a.m. – 6:00 p.m. PT
(Closed Tue., 2:00 – 3:30 p.m. PT)

Trendwest Travel
1-800-953-5511
Mon. – Fri., 8:00 a.m. – 8:00 p.m. PT
Sat., 9:00 a.m. – 4:00 p.m. PT
(Closed Wed., 2:30 – 4:00 p.m. PT)

Resort Condominiums International
1-800-585-4833

Interval International 
Service line: 1-877-678-4400
Flexchange recording: 1-800-722-1747

Comments are appreciated
Destinations Editor
9805 Willows Road NE
Redmond, WA 98052
(425) 498-2500
editor@worldmarktheclub.com

Visit Destinations on the Web at 
www.worldmarktheclub.com/destinations

© 2005, WorldMark, The Club. All rights 
reserved. Vol. XV, No. 3, April 2005. Destinations is 
published monthly except January by WorldMark, 
9805 Willows Road NE, Redmond, WA 98052. 
Destinations is an official WorldMark publication. 
Subscriptions are covered by dues paid by owners 
of WorldMark. Non-owner subscription price of 
$11 per year, including state sales tax. Unsolicited 
manuscripts or photos will not be returned 
unless accompanied by a self-addressed stamped 
envelope. The publisher is not responsible for 
the loss or damage of any material submitted. 
Please see our submission guidelines at www.
worldmarktheclub.com/destinations/guidelines.
shtml. Canadian Publications Mail Product 
Sales Agreement #40870507. Postage paid at 
Vancouver, BC. POSTMASTER: Send address 
changes to Destinations, 9805 Willows Road NE, 
Redmond, WA 98052. Canada Post: Publication 
Mail Agreement No. 40870507, Postage Paid at 
Vancouver, BC. Return Undeliverable Canadian 
Addresses to: Destinations c/o Mailing Department 
1070 SE Marine Drive, Vancouver, BC V5X 2V4.

COMING NEXT MONTH: All about cruising; board nominations process; 
mountain biking adventure in Moab; Napa Valley Wine train, Delta Queen 
riverboat cruises.

Beáta Jachulski Baker
Senior Editor

Easy Does It 
BLAME IT ON NEW ORLEANS, the “Big Easy”—I’ve had nothing but 
the notions of ease, comfort and relaxation on the brain since my excursion 
to WorldMark’s new presence in that unique Southern city. There is a definite 
vibe there, one of savoring the sweet moments of life and letting them linger 
as long as possible. Which should be what vacation is all about.
 You took a giant step towards this lifestyle when you became a WorldMark 
owner, and each month we strive to make it easier for you to enjoy your 
precious vacation time. This month we’re proud to announce the list of 
WorldMark resorts that have turned our standards of service and commitment 
to you into a fine art and have 
achieved Premier Club status 
for 2005. We like to think 
that every WorldMark resort 
exceeds the benchmark of 
quality—these are the resorts 
you’ve told us really make 
the grade. See Page 6 for a 
complete listing.
 You can take it easy all over 
the world with this month’s 
Travel and Adventure specials. A Footloose Mediterranean cruise with ports 
of call in France and Italy, Golden Escapes train trip through the Canadian 
Rockies, Catalina daytrip, Hawaiian cruise and Travel Special presenting the 
singular delight of houseboat living for credits are among our offers—start on 
Page 26 to whet your adventure appetite.
 And then there’s New Orleans. There’s no other American city like it—
even when it’s not Mardi Gras time, it’s completely devoted to an unhurried 
and ongoing celebration of the good stuff. WorldMark has scored a great 
location from which to base your exploration of this fascinating, joyful and 
exotic metropolis. My report begins on Page 16.
 Life can be hard. Vacation should be easy. We’re here to do any of the heavy 
lifting involved in ensuring a great vacation experience for you—you just sit 
back, relax and, well, take it easy. 
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letters

WE’D LIKE TO HEAR FROM YOU!
Send us your WorldMark stories, 

comments, pictures, etc., to 

Destinations Editor, 9805 Willows 

Road NE, Redmond, WA 98052 or 

e-mail editor@trendwest.com.

IN SEPTEMBER 2004 we stayed at WorldMark Branson in Building 1, Unit 
203. We found the resort staff to be most friendly and very generous with their 
time whether they were helping with a reservation, filling a request or answer-
ing a question.
 Best of all, the staff is honest above and beyond any expectations one might 
have. While preparing to leave the unit I had placed my Black Hills gold ring on 
the bedspread in our room, left it there and did not even miss it until after we 
had checked out and were several miles down the road. My first thought was, 
“Forget that ring, it is long gone.” To my amazement, when I called the resort 
and described the ring to a staff member, she said they had it! It was sent to 
our Illinois home via Ozark Express, securely packed and properly labeled, and 
arrived within two days.
 I can only send my sincere thank you to everyone at the resort for their honesty 
and integrity. This was a wonderful experience, and I shall always remember the 
great folks at WorldMark Branson. We are already booked to go back and stay 
there in September 2005. Best regards and thank you, WorldMark Branson!

Sincerely,
Howard C. Miller
Fremont, CA

WorldMark Branson has been honored with Premier Club status for 2005—an honor it has 
achieved repeatedly. Your Branson resort is on Inventory Special for April as well as May; see 
details on Page 8.

Branson Maintains the Gold Standard
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IT IS WITH GREAT PLEASURE that we announce the 26 WorldMark 
resorts that have achieved Premier Club status for 2005. Premier Club scores are 
based on comment cards submitted by WorldMark owners; standards are even 
higher than those required to reach RCI Gold Crown or Interval International 
Five Star status.
 The managers and staff of the following resorts have worked very hard to 
attain this level of recognition from our WorldMark owners; resorts listed with 
an asterisk are repeat award winners that have incorporated the steps necessary 
to make a high level of distinction part of their day-to-day routine. Please join 
me in congratulating them all for earning this special honor!

Your 2005 Premier Club Resorts
BY  D AV E  A K I N S ,  V I C E  P R E S I D E N T  O F  W O R L D M A R K R E S O RT  O P E R AT I O N S

Arrow Point 

Bass Lake 

Bear Lake* 

Bison Ranch   

Branson* 

The Canadian* 

Clear Lake 

Depoe Bay*

Discovery Bay 

Galena 

Grand Lake 

Lake of the Ozarks* 

Leavenworth

Marina Dunes 

Mariner Village 

McCall* 

Oceanside* 

Pinetop* 

Rancho Vistoso* 

Reno* 

St. George* 

South Shore* 

Steamboat Springs* 

Victoria*

Windsor 

Wolf Creek

Ten of your 2005 Premier Club resorts 
are on Inventory Special for the month of 
May—see details on Page 8.

From top: 
WorldMark 

Bison Ranch; 
WorldMark 
Clear Lake; 
WorldMark 
Wolf Creek.
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New Affiliate Resort: Fairfield Atlantic City
WorldMark owners now have the opportunity to stroll the famous boardwalk, game at the dazzling casinos 
and lose their fillings on saltwater taffy—all for credits—when they stay at Fairfield Atlantic City at Skyline 
Tower, our newest affiliate resort. Reservations are now being taken for this high-rise resort, which was com-
pletely renovated in 2004 and features an indoor/outdoor swimming pool, exercise room, indoor/outdoor hot 
tub and game room. Unit amenities include a full kitchen, washer/dryer, whirlpool tub and air conditioning. 
 Stroll the Steel Pier, enjoy the live entertainment and exciting gaming of the casinos or relax at the beach. 
Atlantic City is much more than a famous boardwalk, and now you can uncover its treasures for yourself.

THIS MONTH we’re debuting a 
column from the WorldMark Owner 
Services department. Each month, 
these true experts in club policies and 
procedures will provide tips on how 
to put your WorldMark ownership 
to use. Todd Barton and Trisha York 
provide this month’s response.

Q: What is the difference between 
Bonus Time and Inventory Specials?
A: Both Bonus Time and Inventory 
Specials allow you to pay cash instead 
of using your credits for stays at 
WorldMark resorts. Both cost 4¢ per 
credit, using the credit values that are 
published in the Daily Credit Value 
Guide. And both are offered only 
when it’s likely that no owner will 
book that same space using vacation 
credits. However, their rules and uses 
differ in a few ways.

The Rules
Any WorldMark resort unit still 
available 14 days out can be booked 
by owners using Bonus Time. For      

“exotic” resorts (Cabo, Fiji and all 
four in Hawaii), the time frame is 
stretched to 30 days (known as Exotic 
Bonus Time). This is a fantastic 
deal, making it possible to stay at a 
resort like Bass Lake for a Monday-
Thursday stay in a two-bedroom unit 
for just $50 per night. However, there 
are restrictions: owners can have just 
one weekend-only (Friday to Sunday) 
reservation on the books at a time for 
every block of 10,000 credits they 
own, reservations are limited to a max-
imum of four nights and reservations 
for unaccompanied guests may only be 
made five days in advance or less.
 Inventory Specials are announced 
monthly in Destinations. The resorts 
on this list are available at Bonus Time 
rates (4¢ per credit) but may be booked 
as much as 60 days out. You can also 
book multiple units, units for guests 
and stays up to a maximum of 30 con-
secutive nights (if that many nights are 
available). Selection is generally limit-
ed to off-season locations and week-
days (Sunday-Thursday) only. 

The Inside Angle
Bonus Time and Inventory Specials 
are a “win-win” for both you and your 
club. WorldMark benefits by filling 
space that would otherwise go unoc-
cupied; you benefit by having inex-
pensive access to your resorts with-
out having to use your vacation cred-
its. To make the most of these “cash” 
reservations, you’ve got to be flexible 
about your travel dates and locations. 
You can also combine Bonus Time or 
Inventory Special reservations with 
credit reservations, so if you want 
to add nights to your itinerary but 
they would put you over the four-
day Bonus Time maximum or are not 
included in the month’s Inventory 
Specials, you can round out your 
transactions with vacation credits.
 Bonus Time reservations may be 
made online, but Inventory Special 
reservations must be made by calling 
1-800-457-0103. Learn more about 
both Bonus Time and Inventory 
Specials by attending an Owner 
Education workshop.

The Four-Cent Cousins: 
Bonus Time and Inventory Specials

������������������
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INVENTORY SPECIALS
In May, you can vacation at the 

following resorts for just four cents 

per credit. Call the Vacation Planning 

Center at 1-800-457-0103 to make 

your reservations.

MIDWEEK AND LIMITED WEEKENDS

Angels Camp, CA

Bison Ranch, AZ

Denarau Island, Fiji

Galena, IL

Grand Lake, OK

Lake of the Ozarks, MO

Pinetop, AZ

MIDWEEK ONLY

Branson, MO

Clear Lake, CA

Rancho Vistoso, AZ

Sundance, BC

Windsor, CA

Wolf Creek, UT

Midweek stays must take place Sunday through 
Thursday. There is a two-night minimum stay 
on weekends. Reservations for Inventory Specials 
can only be booked within 60 days of arrival but 
are not subject to the 14-day booking window. 
You may book multiple units. Holidays—May 27 
through 30— are excluded.

David Beck from Kennewick, Washington, is our latest winner of a three-

night WorldMark stay. He completed a resort comment card and was 

selected in our February drawing. Congratulations, and thank you for 

filling out that card!W
IN

N
E

R

Planning on buying or selling your 
home this year? For a superior real 
estate experience, call the Trendwest 
Real Estate Referral ProgramSM   at 
1-877-869-9672 first and

• Find out if you qualify
• Receive expert service and care
• Have 1,000 permanent vacation  
 credits added to your WorldMark  
 account!

Call the Trendwest Real Estate 
Referral ProgramSM   toll free at 
1-877-869-9672 today!

“What an easy and painless way 

of adding credits—and the price 

was right! The real estate agent 

we were referred to was excellent. 

He was professional, extremely 

knowledgeable and helpful. ”

– William Collier and Carla Keefer 

WorldMark owners since 2000

Great Service, The Perfect Home 
and 1,000 Extra Permanent Credits!

Transaction must be initiated through Trendwest’s Real Estate Referral Office to qualify. Vacation credits will be available 
only to WorldMark members who register first with Trendwest and have been referred to the participating local broker by the 
Trendwest Real Estate Referral ProgramSM. Owners going directly to the individual real estate brokers without referral will not 
be eligible to partake in this offer. Some transactions may not be eligible. Program may not be available in all areas.
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Owner Education    S C H E D U L E D  A P R I L / M A Y  C L A S S E S

Owner Education—a fun and free way to learn all about your ownership! Classes are held at Trendwest sales loca-
tions unless otherwise indicated. Reservations are required; please call 1-800-397-5968, Mon-Fri, 6 am-9 pm, 
Sat-Sun, 6 am-5 pm. Class times and location are also listed online at www.worldmarktheclub.com/education.

S. CALIFORNIA
Bakersfield, CA
Mon, Apr 4, 6 pm
Mon, May 2, 6 pm

Big Bear, CA
At resort clubhouse.
Sun, Apr 3, 1 pm
Sun, May 1, 1 pm

Las Vegas, NV
At resort on 
Las Vegas Blvd.
Sun, Apr 17, 2 pm
Sun, May 22, 2 pm

Oceanside, CA
At resort
Wed, Apr 13, 6 pm
Wed, May 25, 6 pm
At sales site
Sat, May 14, 4 pm 

Palm Springs, CA
Thu, Apr 7, 6 pm
Thu, May 12, 6 pm

San Diego, CA
Tue, Apr 5, 6 pm
Sat, Apr 23, 10 am
Sat, May 14, 10 am
Wed, May 25, 9 pm

San Dimas, CA
Sat, Apr 16, 10 am
Tue, Apr 26, 6 pm
Tue, May 10, 6 pm

Torrance, CA
Sun, Apr 10, 2 pm -CNX
Mon, Apr 25, 6 pm

Sun, May 15, 2 pm
Mon, May 23, 6 pm

Westlake Village, CA
Sat, Apr 9, 12 noon
Sat, May 7, 12 noon

MOUNTAIN
Boise, ID
Fri, Apr 29, 6 pm
Sat, Apr 30, 10 am
Thu, May 19, 6 pm
Fri, May 20, 6 pm

Branson, MO
Fri, May 13, 7 pm 

Broomfield, CO
Fri, Apr 8, 6 pm
Sat, May 14, 10 am

Englewood, CO
Thu, Apr 7, 6 pm
Thu, May 12, 6 pm

Idaho Falls, ID
Thu, Apr 28, 6 pm
Sat, May 21, 10 am

Overland Park, KS
Thu, Apr 14, 6 pm
Thu, May 12, 6 pm

Phoenix, AZ
At Holiday Inn Midtown
4321 N. Central Ave.
Fri, Apr 1, 7 pm-CNX
Fri, May 6, 7 pm

Rancho Vistoso, AZ
Sat, Apr 2, 10 am
Sat, May 7, 12 noon

St. George, UT
Wed, Apr 20, 6 pm
Wed, May 25, 6 pm

Salt Lake City, UT
Tue, Apr 12, 6 pm
Sat, Apr 16, 10 am
Tue, May 3, 6 pm
Tue, May 17, 6 pm

Wolf Creek, UT
Wed, Apr 13, 6 pm
Wed, May 4, 6 pm

NORTHWEST
Birch Bay, WA
Sat, Apr 9, 12 noon
Tue, May 3, 6 pm
Sat, May 21, 12 noon

Bothell, WA
Tue, Apr 12, 6 pm
Tue, Apr 26, 6 pm
Tue, May 17, 6 pm

Coeur d’Alene, ID
At Coeur d’Alene Inn
414 W. Appleway
Thu, Apr 14, 7 pm
Tue, May 10, 7 pm

Depoe Bay, OR
At Depoe Bay resort
Sat, April 23 12 noon
Sat, May 7, 10 am, 2 pm 

Discovery Bay, WA
Thu, Apr 28, 6 pm
Thu, May 19, 6 pm

Federal Way, WA
Tue, Apr 5, 6 pm
Tue, Apr 19, 6 pm
Wed, Apr 27, 6 pm
Wed, May 4, 6 pm
Sat, May 14, 10 am, 2 pm 

Leavenworth, WA
At Icicle Inn Best 
Western
Fri, May 20, 6pm

Salem, OR
At Red Lion in Salem
3301 Market St. NE
Thu, Apr 7, 7 pm

Seaside, OR
Thu, Apr 21, 6 pm

Surrey, OR
At Sheraton Guildford
15269 104th Ave.
Mon, May 9, 6 pm

Tri-Cities, WA
At Clover Island, 
Kennewick
435 Clover Island Dr.
Wed, Apr 13, 6 pm
Wed, May 11 6 pm

Vancouver, WA, USA
Wed, Apr 6, 6 pm
Wed, Apr 20, 6 pm
Thu, May 5, 6pm

N. CALIFORNIA
Angels Camp, CA
Mon, Apr 25, 6 pm
Tue, May 31, 6 pm

Reno, NV
Thu, Apr 21, 6 pm

Roseville, CA
Sat, Apr 16, 10 am, 2 pm
Tue, Apr 26, 6 pm
Sat, May 14, 10 am, 2 pm
Thu, May 26, 6 pm

San Francisco, CA
Thu, Apr 14, 6 pm
Thu, May 12, 6 pm
Call 1-888-805-5863 
for parking info.

San Jose, CA
(Near Santanna Row)
2880 Stevens Creek Blvd
Sat, Apr 9, 10 am, 2 pm
Mon, Apr 18, 6 pm
Mon, May 2, 6 pm
Mon, May 16, 6 pm
Sat, May 28, 10 am, 2 pm

Tracy, CA
At Holiday Inn Express
3751 N. Tracy Blvd.
Wed, Apr 6, 6 pm

Walnut Creek, CA
Thu, Apr 7, 6 pm
Sat, Apr 23, 10 am, 2 pm
Sat, May 7, 10 am, 2 pm
Tue, May 17, 6 pm

Windsor, CA
Tue, Apr 12, 6 pm
Wed, May 25, 6 pm

*CNX indicates canceled class
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The Pool is Open!
Many of WorldMark’s outdoor pools will be reopening during the month of 
April. Owners can suit up and enjoy these open-air pools:

Bass Lake
Bear Lake
Big Bear
Birch Bay
Bison Ranch

Branson
Grand Lake
Lake of the Ozarks
Lake Tahoe
Leavenworth

Pinetop
Reno
South Shore
Steamboat Springs

The pool at WorldMark Wolf Creek will be open in time for Memorial Day 
weekend. Weather fluctuations throughout the country are to be expected in 
early spring, so it’s always a good idea to call the resort prior to your arrival to 
check the pool’s status.

UPCOMING HOLIDAY CLOSURES: In honor of Memorial Day next month, Owner Services, Trendwest Travel and Adventures 
In Exchange will be closed on Monday, May 30; WorldMark Reservations will be open from 6 a.m. to 2 p.m.

chill and grill 
the worldmark way!
The mercury’s rising, the days are getting longer—it’s 
picnic time again! Sling this two-in-one grill and cooler 
combo over your shoulder and you’re ready for cooking in 
the great outdoors. The grill surface easily accommodates 
enough burgers for a family of four; the cooler holds up 
to 10 cans. Pack it in the car, take it on a hike, toss it into 
your beach bag—just grab it and go!

Shop online using your credits at 
www.worldmarkstore.com.
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Information as of February 28, 2005.

Ongoing Projects

SOLVANG, CA
No. Units: 76

Est. Completion: Fall 2005

Status: Slabs to framing

INDIO, CA PHASE I
No. Units: 282

Est. Completion: Summer 2005 

through Winter 2006

Status: Footings to framing

LAS VEGAS, NV  PHASE II, III
No. Units: 192

Est. Completion: Through Spring/

Summer 2005

Status: Building 8 loading
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WorldMark in New Zealand
WORLDMARK SOUTH PACIFIC recently announced its first 
resort location in New Zealand. WorldMark Rotorua is located on the 
North Island, two and a half hours from Auckland. The Maoris use the 
term Manaakilanga, “Feel the Spirit,” for the Rotorua area: here you’ll 
find awe-inspiring natural sights and deep-running traditions. This is 
a land of volcanoes, hot springs, lakes, Tudor-style villages and cobble-
stone streets. It is the heartland of the Maori culture and the perfect 
place to relax and convene with nature and history.
 The resort is located on Lake Rotorua, the largest of Rotorua’s chain 
of 15 fishable lakes. Nearby attractions include Mt. Ruapehu, New 
Zealand’s largest active volcano and home of the nation’s two biggest ski 
areas; the village of Te Wairoa, which was buried by a volcano eruption 
in 1886; and Tamaki Maori Village, where you can watch traditional 
performances and participate in the hangi feast, dining on food cooked 
below ground.
 Through the reciprocal exchange agreement between clubs, you have 
access to this fabulous new location. You can book your New Zealand 
getaway today!
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Two sides of New Orleans: 

gracious hospitality as ex-

emplified by the luxurious 

Windsor Court Hotel, and 

the deep influence of the 

occult found throughout 

the Crescent City.
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The TrampAND

New Orleans is relaxed, easygoing—and 
tenacious. It grips your consciousness and 
doesn’t let go: Caribbean colors and cast- 
iron ornamentation dazzle the eye; vibrant 
zydeco, rousing Cajun and languid jazz flood 

the eardrums; chicory, cayenne and frying oil 
invade the nostrils; the promise of the exotic, 
erotic and supernatural electrify the spirit.  

It’s a city of multiple personalities—
among them, wild, worldly wom-
an of ill repute and well-mannered 
Southern belle. As I plan my itiner-
ary, I realize that to get to know the 
Big Easy I’ll have to dip a toe into 
each world and have a Shady Day 
and a Lady Day.

Location, location, location
WorldMark New Orleans is housed 
in the Avenue Plaza Hotel right 
at the edge of the Garden District. 
WorldMark owns 63 of the 274 units 
in this circa-1950 building; Fairfield 
Resorts and Avenue Plaza own the 
rest. The facility is operated and 

B Y  B E Á TA  J A C H U L S K I  B A K E R

Street musicians are a common sight and 

an aural delight throughout New Orlean’s 

colorful French Quarter.
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managed by Fairfield—WorldMark 
employees do not staff this resort.
 Refurbishment of the building is 
still underway during my visit (and 
scheduled to continue through June 
2005), but the basics are certainly 
in place. This is an urban location, 
so units are scaled accordingly. My 
one-bedroom has a kitchenette with 
a small refrigerator, microwave, cof-
feemaker, two-burner stove and 
dishwasher; the living room con-
tains a dining area and convertible 
sofa. Vending and ice machines are 
located on the fourth, seventh and 
11th floors; laundry facilities are on 
the fifth and 12th. A rooftop deck 
and hot tub are not yet open, but 
the outdoor pool and small spa in 
the nicely landscaped courtyard are. 
The courtyard is also the site of the 
Ashley House, an 1840s antebellum 

cottage that once served 
as a boarding home for 
Confederate prisoners 
of war and is rumored 
to be haunted; tours 
are available if you wish 
to conjure spirits from 
beyond.
 Back on the temporal 
plane, the first floor of 
Avenue Plaza contains 
Mackie Shilstone’s Pro 
Spa and the L’Avenue 
De Beaute Salon—both offer dis-
counts to WorldMark owners. And 
on the ground floor you’ll find Mr. 
John’s Steak & Seafood House, 
which many local residents tell me is 
the best steakhouse in town.
 But even with all of these conve-
niences, you won’t want to hang out 
in your room too much—the city is 

just too grand to stay put. The famed 
St. Charles Avenue streetcar stops 
directly in front of the resort and 
can take you east to Canal Street, the 
start of the French Quarter, or west 
to Audubon Park (where you’ll also 
find a zoo and aquarium) and Tulane 
University. For just $1.25 each way 
you have the city at your disposal 24 
hours a day.
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Spirits in the Night

From its start, the Crescent City—particularly the French 
Quarter—seemed destined to become a fertile breeding 
ground for spirits, Voodoo and the occult. Here’s a sample of 
New Orleans’ better-known haunts and phenomena:

Ghosts: On rainy evenings, the beautiful tenor voice of 
Pere Dagobert can be heard singing the Kyrie down Pere 
Antoin Alley—where one night in 1769, he provided six slain 
French radicals with a forbidden funeral. In the house at 716 
Dauphine Street, the spirits of Prince Suleyman and his family, 
massacred after the Civil War, restlessly reside. And at 1140 
Royal, the brutal legacy of Madame LaLaurie—a respected 
socialite who tortured her slaves—reverberates in the 
reported sound of screams and sightings of apparitions.

Voodoo:  Voodoo is based on the belief in one Supreme Being 
and several demigods, similar to saints. The rituals of prayer and 
sacrifice are similar to Catholicism, so African and Caribbean 
slaves found a recognizable religious atmosphere when they 

arrived. The first Voodoo Queen in New Orleans was Sanité 
DeDe. Her raucous worship could be heard during Mass in 
St. Louis Cathedral, prompting the Catholic Church to forbid 
Voodoo ceremonies within the city limits and leading to the 
establishment of Congo Square as the local Voodoo Central.
 
Vampires: The settling of New Orleans coincided with a 
time of massive vampire-hunting in Europe, so early colonists 
brought their Old World superstitions with them. Porphyria, 
a blood disorder, was likely to be the reason anyone was 
deemed a vampire—the gums recede and give canine teeth a 
fang-like appearance and, at one time, the drinking of human 
blood was thought to be a cure. When writer Anne Rice 
decided to set her vampire novels in New Orleans, it sealed 
the city’s fate as a mecca for those fascinated with the undead.



DESTINATIONS  |  April 2005      19

That ole black magic
My Shady Day begins with a 
Haunted History Voodoo/Cemetery 
Tour. By 9:30 a.m. I’m in front of 
Reverend Zombie’s Voodoo Shop on 
St. Peter’s off Bourbon Street in the 
French Quarter, the 78-block area 
that defined the original boundar-
ies of the city. Our guide, Gibson 
“Midge” Jones, is wonderfully the-
atrical and in love with the town. 
We don’t just get a tour—we get an 
affectionate capsule history of the 
Crescent City.
 Our first stop is St. Louis Cemetery 
No. 1, where family crypts, wall vaults 
and society tombs have been estab-
lished since 1789. Contrary to popular 
belief, aboveground burial is favored 
in New Orleans not just because most 
of the city is five to 10 feet below sea 
level, but because it’s a tradition of 
Spanish culture. New Orleans also has 
in-ground graves (and coffins have 
occasionally popped out of the ground 
due to flooding), but aboveground 
burial persists because the region’s cli-
mate turns the tombs into natural cre-
matoriums, making them suitable for 
multiple burials and therefore immi-
nently practical.
 Cemeteries cry out for tales of the 
occult, so Midge gives us a brief-
ing on the city’s indisputable Queen 
of Voodoo, Marie Leveau. Born 
in 1792 to a Haitian slave and a 
wealthy French plantation owner, 
Marie used her wit, the informa-
tion she gathered as a hairdresser, 
her look-alike daughter and her 
own unique blend of Catholic and 
Voodoo ritual practices to achieve 
immense power. Her grave at St. 
Louis Cemetery is the most visited 
in the city and is laden with beads, 
flowers, candles and charms; Ernest 
N. “Dutch” Morial, the influential 
mayor after whom the city’s conven-
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tion center is named, is buried right 
next to her and gets nary a mention 
from Midge. We also view Congo 
Square in beautiful Armstrong Park, 
a center of Voodoo worship where 
Marie frequently practiced mys-
tic rites; the small house on St. Ann 
near Burgundy where she reputedly 
lived; and we end the tour in front 
of Marie Laveau’s House of Voodoo 
on Bourbon near Orleans Avenue, a 
shop where one can purchase spells 
and charms or have a spiritual read-
ing done.

In the quarter
Amazing aromas have been tempt-
ing me throughout the tour and I’m 
dying for something deep-fried. I ask 
Midge for a recommendation, and 
he directs me to the Acme Oyster 
House on Bourbon near Iberville. It’s 
packed with a line outside, but as a 
single diner I luck out and am quick-
ly seated at the bar. My catfish platter 
bears two hefty fillets that are unbe-
lievably crisp, greaseless and melt-in-

the-mouth luscious. The din of voic-
es and laughter resounds throughout 
the huge room, while a classic foot-
ball game plays on ESPN and B.B. 
King wails “The Thrill is Gone” over 
the sound system. Oh B.B., the thrill 
ain’t gone, it’s right here.
 I walk off my feast by weaving 
my way through the Quarter. It’s 
two days after Mardi Gras and the 
area looks as if the supply closet of 
a preschool crafts class exploded all 
over it—broken strings of beads, 
pools of glitter, threads of tinsel 
and colorful charms in festival col-
ors of gold, green and purple line 
the gutters, dangle from verandas 
and hang in every tree. The mood 
is certainly loose, particularly on 
Bourbon. A go-cup policy allows 
for the drinking of alcohol outside 
as long as it’s in a plastic cup, and 
there’s a preponderance of clubs 
featuring nudity. But there are also 
streets here that a conservative could 
roam without endless blushing. 
Burgundy (pronounced locally as 

bur-GUN-dee) provides ideal exam-
ples of Victorian “shotgun” archi-
tecture while on  Dauphine you’ll 
find Creole cottages and camelback 
houses. Royal has become the area’s 
Antique Row; Chartres is filled with 
historic sites, furniture shops and 
antiquarian book stores; Decatur 
bustles with shops and boutiques 
and is anchored by the Canal Place 
and Jackson Brewery malls as well 
as the French Market, America’s 
oldest city market. The true heart 
of the Quarter is Jackson Square, 
a lovely quadrangle of fountains, 
statues, trees and flowers, which 
faces a trio of historic beauties: 
The Cabildo, site of the signing of 
the Louisiana Purchase;  St. Louis 
Cathedral, a stunning 1849 basilica; 
and The Presbytere, once the loca-
tion of an old Capuchin monastery 
and now a museum. Musicians, 
caricaturists, gold-painted mimes, 
palm-readers and psychics dominate 
the expanse of pavement between 
the buildings and the square.

PHOTO BY BEÁTA JACHULSKI  BAKER BOTTOM PHOTO BY BEÁTA JACHULSKI  BAKER
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Take me to the river
The south end of the square leads 
uphill to the Mississippi River and 
the Moonwalk—nothing celestial 
happens here, it’s just a pretty spot 
named after Mayor Moon Landrieu 
and a good place to dangle your 
feet towards the Big Muddy. The 
Mississippi is indeed quite brown 
here, but it’s fun to watch the 
activity and catch a riverboat ride 
aboard the city’s only steamboat, 
the Natchez, which departs daily 
from the Toulouse Street Wharf 
for jazz, harbor and dinner cruises. 
I’ve just missed the afternoon sail-
ing, so I head west past charming 
little Woldenberg Park, pop into the 
Aquarium of the Americas to see if I 
can find a three-flippered turtle I’ve 
visited in the past, wave a “thanks, 
but no thanks” to the colossal 
Harrah’s casino (the South’s largest) 
at the foot of Canal Street and make 
my way to the Riverwalk complex. 
The multi-leveled shopping cen-
ter contains the typical stores of any 

metropolitan mall, but the Café Du 
Monde is the object of my pilgrim-
age. Forget Starbucks when you’re in 
the Big Easy—you want one of these. 
The café au lait is laced with chico-
ry, and the beignets—those crispy, 
chewy little pillows of deep-fried 
air—are hot, fresh, and dusted with 
about a pound of powdered sugar. I 
only want one beignet but they come 
in sets of three; happiness arrives 
with a family of five who sit next to 
me, trying to fairly divide their order 
among themselves. My donation 
makes the math much easier.
 North of the Riverwalk lies the 
Arts District, containing a wide vari-
ety of intriguing galleries, includ-
ing the crayon-bright Louisiana 
Children’s Museum and dignified 
National D-Day Museum. My day 
comes to a joyful end at Mulate’s, 
an eatery and dance hall billing itself 
as “the Original Cajun Restaurant.” 
I score a seat at the bar and happi-
ly chow down on blackened grilled 
shrimp as a band called Jonno fires up 

the fiddles and accordions. Women 
in full skirts and men in plaid shirts 
sweep onto the dance floor; an older 
gentleman places a folding chair next 
to the stage, sits and proceeds to play 
the washboard tie hanging from his 
neck. From my perch I look out over 
the sea of faces and swear that every 
one of them is smiling.

Garden view
Although my Shady Day has been 
far from racy, I focused on the fun, 
funky and mostly free. For my Lady 
Day I toss on a jaunty beret and silk 
scarf and wait in front of the Hotel 
Ponchartrain (one block over from 
the resort) for a Garden District 
Tour. Guide Carla Bouillon is ener-
getic and chatty, and she leads our 
small group briskly as she imparts 
the history of the district.
 The streets of Magazine, 
Carondelet, Jackson Avenue and 
Louisiana Avenue define the 
Garden District. Developed chiefly 
between 1840 and 1900, the area 

Opposite page: The Cabildo and 

St. Louis Cathedral; tourists goof 

with a mime in the Quarter; Acme 

Oyster House serves scrumptious 

seafood. This page: Hit one of the 

Café Du Monde locations for the 

best coffee in town; artists display 

their wares in Jackson Sqaure.

TOP PHOTO BY DAN STEARNS



22      DESTINATIONS  |  April 2005

was home to the many prosper-
ous Americans who flocked to the 
city after the Louisiana Purchase 
in 1803. The old-money French 
Creole gentry in the Quarter 
snubbed these newcomers, so they 
went west, built luxurious man-
sions, planted lavishly—and the 
Garden District was born.
 I could linger at every house, 
but Carla takes us through just 
the greatest hits: Toby’s Corner, 
the first house in the district, built 
in 1838; the Johnson House, one 
of the few examples of the Beaux 
Arts style in the district; Colonel 
Short’s Villa, an Italianate-Greek 
revival combo surrounded by an 
elaborate cornstalk and morn-
ing glory fence made of cast iron; 
the Trent Reznor Mansion which, 
Carla conspiratorially tells us, 
was sold by the rock star to actor 
John Goodman just two days ear-
lier; the Brevard House, a “transi-
tional” domicile sporting Greek, 
Italian, Victorian and modern 
touches that, until recently, was 
the home of author Anne Rice; the 
Payne House where Confederate 
President Jefferson Davis died; 
and—at 24,000 square feet— the 
largest house in the District, which 
currently is home to two people, 
a Dalmatian and a ghost named 
Josephine. Throughout the tour we 
clamber over broken sidewalks that 
have popped and buckled from the 
roots of the gigantic live oaks, and 
we’re intoxicated with the scent of 
flowering trees and shrubs: magno-
lia, camellia, creeping fig, tea olive 
and jasmine. Carla has been quot-
ing real estate prices along the way; 
a San Diego underwriter taking 
the tour is astonished by how low 
they seem compared to Southern 
California.
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Greek revival influences 

and ornate cast iron de-

fine many local homes; 

Belladonna Spa can pam-

per every inch of you after 

a hard day of sightseeing; 

Le Salon at the Windsor 

Court Hotel offers a lovely 

high tea. 
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Royal-tea
I hop the inbound streetcar to Canal 
Street and walk to Gravier where the 
Windsor Court Hotel is located. 
I’ve made a reservation for the ulti-
mate exercise in civility: high tea. 
It’s served at Le Salon, an elegant 
pocket of serenity in the hotel lob-
by furnished with cozy groupings 

of settees, small tables and chairs. 
I’m shown to an overstuffed wing-
back and settle in comfortably to 
sip Earl Grey and nibble on finger 
sandwiches and an array of scones 
and sweets. A string quartet tunes 
up. A couple drifts in and sits to my 
left; “I guess I can’t expect to get a 
beer here,” the man mumbles miser-

ably. Behind me, four young girls are 
being taught the etiquette of eating 
gracefully with one’s hands and with-
out giggling. Close by, three women 
celebrate a birthday with champagne 
and smoked salmon; all are perfect-
ly coiffed, faultlessly made up and 
flashing diamonds the size of the 
Crown Jewels.

What exactly is the difference 
between a Creole and Cajun dish? 
Basically, one is red; the other is 
brown. Creole cooking favors 
tomato-based recipes, so if your 
dish is scarlet, it’s probably Creole. 
The foundation of Cajun cooking is 

a good roux—browned butter thickened with flour. Here 
are a few other staples of New Orleans cuisine.

Andouille: Spicy local sausage.

Bananas Foster: Bananas sautéed in butter, sugar and 
cinnamon, flamed with rum and served over vanilla ice 
cream.

Beignet: New Orleans’ square, hole-less doughnut, 
blanketed with powdered sugar. 

Café au lait: Chicory-infused coffee made with hot milk.

Etouffée: Roux embellished with bell peppers, onions, 
celery and cayenne, featuring shrimp or crawfish and 
served over rice.

Gumbo: Roux- or okra-thickened soup made with 
seafood or chicken and andouille, onions, celery and 
peppers.

Hurricane: Potent rum-based citrus-flavored drink 
invented at Pat O’Brien’s Bar during World War II.

Muffaleta: Hollowed-out round French or Italian bread 
layered inside with ham, salami, cheese, olives, pickled 
vegetables and olive oil; it’s wrapped in foil and weighed 
down for several hours, then sliced into wedges and 
served like a pie.

Po-Boy: Piled-high sub-type sandwich made with crusty 
New Orleans French bread—if you want it “dressed,” you 
want lettuce, tomato and mayonnaise on it.

Remoulade: Shrimp boiled with Creole spices, topped 
with a spicy sauce containing mustard, tomatoes, 
horseradish and red wine vinegar and served on crisp 
lettuce.

Sazerac: America’s first cocktail, made with rye whiskey, 
Peychaud bitters, 120-proof Herbsaint and a twist of 
lemon.

Tasso: Spicy smoked, cured ham.

 
 

That Whole Creole/Cajun Thing

PHOTO COURTESY OF WWW.NEWORLEANSONLINE.COM, DAVID RICHMOND 
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Aye, there’s the rub
What’s a Lady Day without a trip 
to the spa? Belladonna, back in the 
Garden District, has been recom-
mended to me as a favorite among 
locals, so I head to Canal where the 
outbound streetcar route begins. 
I get off at Jackson and walk to 
Magazine Street; this boulevard has 
become quite trendy and is rich with 
boutiques, specialty shops and vin-
tage clothing stores. Yesterday’s miles 
of walking call for attention to the 
feet, so the service I’ve booked at 
Belladonna is reflexology massage. 
Reflexology supports the theory that 
each point in the foot corresponds to 
a section of the body, and that physi-
cal problems can be eased with the 
stimulation of the related area of the 
foot. My therapist starts with a gen-
eral foot massage with hands and 
heated basalt stones, proceeds with 
the reflexology treatment and ends 
by wrapping each foot in a moist, 
heated towel. It’s heaven—my feet 
feel 20 years younger and the rest of 
me at least 10.

Command performance
When I asked a long-time resident 
where to go for the quintessential 
New Orleans dining experience, she 
offered Commander’s Palace without 
hesitation. Situated on Washington 
and Coliseum, this turquoise and 
white gingerbread mansion has been 
operating since 1880. The Brennan 
family—renowned local restauran-
teurs—purchased it in 1974, tore 
out old walls and installed glass, trel-
lises and trees illuminated with small 
white lights to promote a wonderful 
feeling of airiness. I am lucky to get a 
reservation on such short notice and 
my dinner is indeed flawless. I have a 
lovely view of the courtyard; the ser-
vice is attentive and impeccable; my 
spinach salad, shrimp with cognac, 
black pepper grits and finale of 
strawberry sorbet are all fresh, deli-
cious and perfectly prepared. Best of 
all, one can dine here at a reasonable 
price: three-course prix fixe meals 
start at $38.

Y’all come back now
As I pack for my flight home, I feel 
I’ve squeezed a lot of high class and 
lowbrow juice out of this town. 
But even with these fairly thor-
ough explorations of New Orleans, 
there’s still much to uncover. 
Swamp and bayou tours hold the 
promise of alligators and egrets 
up close and personal. Plantation 
excursions will reveal the true 
antebellum lifestyle along Lake 
Ponchartrain. And there’s a Mardi 
Gras museum just a ferry ride away 
in Algiers where one can see the 
magnificent parade floats being 
constructed throughout the year in 
preparation for the one week of fes-
tivities. Well, I’ve done all I can for 
now. Une autre fois, mes chères—
another time.P

H
O

TO
 B

Y
 B

E
Á

TA
 J

A
C

H
U

LS
K

I 
B

A
K

E
R

Smooth Moves

If you’re preparing to come to 
New Orleans, plan on using 
public transportation rather 
than renting a car or driving 
your own. The Big Easy can 
become the Big Queasy when 
it comes to maneuvering down 
narrow, one-way streets—and 
the local police issue parking 
tickets lightening-quick.

If you do drive to WorldMark 
New Orleans, park your car 
at the resort for $8 a day and 
use the NORTA (New Orleans 
Regional Transit Authority) 
streetcar lines to get around—
they should serve most of your 
transportation needs. The St. 
Charles Avenue streetcar 
runs east-west, from Canal 
Street at the edge of the French 
Quarter to South Carrollton 

Commander’s Palace has been thrilling the 

palates of the Garden District since 1880.
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near Tulane University. The Canal 
Street line goes south-north from 
Esplanade near the French Market all 
the way to the Metairie Cemetery. 
The Riverfront  streetcar skirts the 
Mississippi riverfront from Esplanade 
to Thalia. Fares are $1.25 on all three 
lines, and exact change is required. 
You can also purchase a VisiTour 
Pass, which allows unlimited travel 
on all NORTA buses and streetcars. 
One-day passes are $5 and three-day 
are $12; a complete listing of places 
where you can buy the passes can be 
found at www.norta.com.

The streetcar is just one picturesque 
way to traverse the city. Horse- and 
mule-drawn carriage tours are 
standard here and drivers line up 
daily at the south end of Jackson 
Square; if you’re willing to pay more 
to see more, you can negotiate for a 
longer private tour. Take to the water 
with a boat tour on the steamboat 

Natchez, or merge your cruise with 
a visit to the aquarium or the zoo 
by taking a combination tour offered 
on the riverboat John James Audubon. 
Gray Line offers a variety of bus 
tours that explore the highlights 
of the city, travel out to several 
plantations and even head across 
the river to the swamps and bayous. 
But a walking tour is the ideal way 

to get to know the Crescent City, 
and there are many types to choose 
from: historic, cemetery, Voodoo, 
vampire, jazz, Garden District, 
French Quarter and off the beaten 
path. Information on all of these 
can be found on the New Orleans 
Convention and Visitors Bureau Web 
site: www.neworleanscvb.com.
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Footloose on the Mediterranean
Have you ever  dreamed of  ventur ing through the 

past  and present  o f  the wor ld ’s  o ldest  por ts? 

Exp lor ing Rena issance ar t ,  medieva l  cast les ,  sunny 

v i l lages and wind ing s t reets  o f  cosmopol i tan c i t ies  

and the famous beaches o f  the Cote d’Azur? 

Your  dreams become rea l i ty  on th is  Foot loose 

Medi ter ranean cru ise.  

Make your dreams come true—call 1-800-457-0103 today!

November 5 – 12, 2005

Royal Caribbean Cruise 

Line’s Splendour of the 

Seas sails roundtrip from 

Barcelona, Spain, to 

Marseille and Villefranche 

(near Nice) in France; and 

Livorno (near Florence 

and Pisa), Civitavecchia 

(near Rome) and Naples in 

Italy. A welcome cocktail 

reception hosted by a 

WorldMark representative 

gets your voyage started 

on just the right note. 

Inside cabin: 
16,500 credits 
per person*

Outside cabin: 
21,200 credits 
per person*

Cash ’n’ Credits option available

*Footloose tours cater to solo travelers. Owners will 

be paired up to meet double occupancy requirements. 

All rates based on double occupancy and include 

port charges and government taxes. Single occupancy 

cabins are available for an additional charge. Subject 

to change and availability. Airfare and $129 USD 

exchange fee not included. CSR 2067820-50
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Escape for the day to the clear blue waters of Catalina Island. 
Your excursion begins with a one-hour boat trip out of Long 
Beach, arriving in Avalon on Catalina Island. You’ll be guided 
through a one-hour city tour; then you’ll have time on your 
own to enjoy Avalon’s hillsides, nine miles of beachfront, main 
promenade and pier lined with charming boutiques, restaurants 
and hotels. The afternoon includes an undersea semi-submersible 
tour featuring Catalina’s majestic kelp forest and crystal waters 
brimming with wildlife.

August 20, 2005
Package includes roundtrip boat transportation from Long Beach 
to Avalon on Catalina Island, California, and tours listed above.

1,800 credits per person
1,200 credits per child (ages 2 - 11)

Cash ’n’ Credits option available

Call 1-800-457-0103 to book your perfect day 
on Catalina Island.

Subject to change and availability. Airfare not included. CSR 2067820-50

A Dream of a Day in Catalina

direct exchange
Capistrano, California

Carlsbad, California

Maui, Hawaii

Mazatlan, Mexico

Oahu, Hawaii

Puerto Vallarta, Mexico

Sedona, Arizona

Scottsdale, Arizona

Sun Valley, Idaho

Exchange fee of $129 USD applies. Studio unit = 
8,000 vacation credits; one-bedroom unit = 9,000 
vacation credits; two-bedroom unit = 10,000 vacation 
credits; three-bedroom unit = 12,000 vacation credits. 
For more information on these popular exchange 
destinations, call the Vacation Planning Center at 
1-800-457-0103. CSR 2067820-50
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Seven-night Hawaiian Cruise

Picture seven nights aboard a luxury liner, enjoying all the fabulous amenities on board and 
knowing that another amazing Hawaiian port of call awaits you each day. The U.S. registry of 
Norwegian Cruise Line’s Pride of Aloha allows for wonderful new inter-island itineraries in 
Hawaii, with longer stays in port and shorter days at sea. If you’ve never sampled the “aloha” 
lifestyle of Hawaii, this is the perfect way to start.

November 13 - 20, 2005
Norwegian Cruise Line’s Pride of Aloha sails for seven nights from Honolulu to Kauai, Hilo, 

Kona and Maui. This is the first all-American crew to set sail in Hawaii.
Inside cabin: 40,000 credits

Outside cabin: 49,000 credits
Balcony cabin: 64,500 credits
Cash ’n’ Credits option available.

Call 1-800-457-0103 today for this extraordinary Hawaiian adventure!

Subject to change and availability. All rates based on double occupancy and include port charges and government taxes. Airfare and 
$129 USD exchange fee not included. CSR 2067820-50
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Call 1-800-457-0103 
and book your Golden Escape today!

All Aboard for Golden Escapes!
CANADIAN ROCKIES TRAIN TOUR

The “Most Spectacular Train Trip in the World” 
starts in Seattle, where a deluxe motor coach 
transports you to vibrant Vancouver. View the 
magnificent Canadian Rockies as you travel from 
Vancouver to Kamloops and Banff aboard the cele-
brated Rocky Mountaineer Train. You’ll board your 
motor coach again to Calgary, and return to Seattle 
through the captivating Okanogan Valley.

October 8 - 13, 2005
Package includes six nights’ total hotel accommo-
dation in Vancouver, Kamloops, Banff, Calgary and  
the Grand Okanogan Resort and Casino; two days 
aboard the Rocky Mountaineer; deluxe motor coach 
transportation as indicated; sightseeing tours in 
Vancouver and Banff; three breakfasts, two lunches 
and two dinners.

25,000 credits per person*
Cash ’n’ Credits option available

*Prices are per person and based on double occupancy. Solo travelers will be 
paired up to meet the double occupancy requirement. Single rooms available 
for additional 6,900 credits. Subject to change and availability. Airfare and $69 
USD per-person exchange fee not included. CSR 2067820-50

Rent a houseboat on beautiful Lake Powell! For a limited time, you can use your WorldMark credits to take advantage of this fabulous 
vacation opportunity. Located on the Utah/Arizona border, Lake Powell’s sandy beaches, red rock towers and clear blue waters make 
it the perfect setting for your boating and fishing vacation. Reservations may be made now for rentals in April, May or June of 2005.

Call Trendwest Travel today at 1-800-953-5511!
Credit amounts include tax. Damage deposit is required at time of booking and is not included. Waiver of liability coverage, fuel, utility pass-through fees and national park entrance fees are not included. CSR 2067820-50

T R E N D W E S T  T R A V E L  Q U A R T E R L Y  S P E C I A L  

• Houseboats sleep up to 12 people
• Four-day/three-night and five-day/four-night packages available

• Starting at 27,000 credits
• Cash ’n’ Credits option available

First 
Time 

Offer!
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last word

Leave Only Footprints
Photo taken at Seaside, Oregon, by owner Patricia A. McConville-Reade



C R U I S E  C A L E N D A R

DATE SEVEN-NIGHT MEXICAN RIVIERA CRUISE CABIN/CREDITS

11/13/05 – 11/20/05 Carnival Cruise Line’s Carnival Pride sails for seven nights 
from Los Angeles’ Long Beach Pier for Puerto Vallarta, 
Mazatlan and Cabo San Lucas—the Mexican Riviera. 

Inside cabin: 23,000 credits
Outside cabin: 28,500 credits
Balcony cabin: 33,500 credits

DATE SEVEN-NIGHT WESTERN CARIBBEAN CRUISES CABIN/CREDITS

11/05/05 – 11/12/05 Carnival Cruise Line’s Carnival Glory sails for seven nights 
from Port Canaveral to Key West, Florida; Belize City, 
Belize; Cozumel, Mexico; Progreso, Yucatan. Includes two 
full days at sea to experience and enjoy the full range of 
ship amenities and activities.

Inside cabin: 23,500 credits
Outside cabin: 29,500 credits
Balcony cabin: 35,500 credits

11/26/05 – 12/03/05 Carnival Cruise Line’s Carnival Triumph sails for seven 
nights from Miami to Cozumel, Mexico; Georgetown, 
Grand Cayman; Ocho Rios, Jamaica. Includes three full 
days at sea to experience and enjoy the full range of ship 
amenities and activities.

Inside cabin: 20,000 credits
Outside cabin: 26,000 credits
Balcony cabin: 32,500 credits

DATE THREE- AND FOUR-NIGHT BAJA, MEXICO CRUISES CABIN/CREDITS

11/11/05 – 11/14/05 Carnival Cruise Line’s Paradise  sails for three nights from 
Long Beach Pier in Los Angeles to Ensenada, Mexico. 
Includes one full day at sea to experience and enjoy the 
full range of ship amenities and activities.

Inside cabin: 12,500 credits
Outside cabin: 14,500 credits

11/14/05 – 11/18/05 Carnival Cruise Line’s Paradise sails for four nights 
from Long Beach Pier in Los Angeles to Catalina Island 
and Ensenada, Mexico. Includes one full day at sea to 
experience and enjoy the full range of ship amenities and 
activities.

Inside cabin: 11,500 credits
Outside cabin: 13,000 credits

Subject to change and availability. All rates are based on double occupancy and include port charges and government taxes. Airfare and $129 USD exchange fee not 
included. Cash ’n’ Credits option available. CSR 2067820-50. Ships’ registry: Panama and The Bahamas.

All credit values are for two people, based on double occupancy

Call 1-800-457-0103 to reserve your cabin!
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We Want to Catch 
            You in the Act!
T H E  2 0 0 5  D E S T I N AT I O N S  P H O T O  A N D  E S S A Y  C O N T E S T

The theme for this year’s Destinations Photo and Essay Contest 
is “Caught in the Act!” We’d like to get away from all the posed 
shots and see you—or your friends, or perfect strangers, or even 
the wildlife that may have wandered over to your resort—having 
a spontaneous moment. For the essay contest, tell us about 
an unexpected delight that you experienced while on a recent 
WorldMark vacation. 

All photo contest entries must have been taken on a WorldMark 
or exchange vacation during 2004 or 2005; all essays must 
be about some unforeseen enjoyment you encountered on a 
WorldMark or exchange vacation taken in 2004 or 2005. So stock 
up on film, sharpen those pencils and keep your eyes open!

By entering the contest, participants agree to free use of their 
photographs and essays by WorldMark and Trendwest Resorts, 
including publication in future issues of Destinations and 
Destinations Extra. Winning entries will appear in the December 
2005 issue of Destinations.
 
All entries must be postmarked no later than Friday, September 23, 2005.

For a complete list of contest rules and prizes, go to 
www.worldmarktheclub.com/destinations
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